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Car Owner Will Buy 
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Worth of Lubes 
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He Can Be Sold at | : 
$55.53 sl Lube Sales by 


Worth of Lubes i $18.08 











Marketers Will Have to Work If om Want This Market in ‘52 


A maximum selling job on only 100 car owners can boost a service station's lube sales this year $1,808 above 
the amount these customers would buy with present average sales effort. It’s up to the oil marketer to make 
sure his dealers have the know-how and equipment to sell the motorist on the lubrication and services he needs 
to insure safe driving. Page 58. 











Pump installatio,, 


Pump Maintenanee 


and Pump Operatin, 


‘Tm yaaa cleaner, moisture free gasoline 


N Erie M-P System with an Erie Dehy- 
drator, as sketched above, uses only 
one pump at the storage tank, pumping any 
grade of fuel through the Erie Dehydrator to 
remove all entrained water, dirt and rust as 
small as 40 microns. You can serve up to 
8 M-P Dispensers, each of which costs less, 
installs cheaper and operates better and 
more economically. 





Below we show just 4 of these M-P Dispensers. (Note: 
they need no motor — no pumping unit — no air eli- 
minator.) The one motor driven Erie Submerged type 
Turbine Pump at the storage tank is provided with 
automatic air elimination. 


Write for Bulletin 1382, or outline your proposed station 
layout for Erie recommendations. 
Erie Meter Systems, Inc., Erie, Pa. 
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ERIE METER SYSTEMS, INC. 


Wain Office and Plant: ERIE, PA. 
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AFTER 50 YEARS \ Siac 


© \902-1952 » 
..-LET’S LOOK AT THE RECORD 


<a 


@ UNITED REFINING COMPANY is one of the leading inde- 
pendent refiners in the oldest segment of the Oil Industry, the 
Pennsylvania Field. 


@ UNITED'S lubricating oi!s and waxes made from 100%, Pure 
Pennsylvania Grade Crude Oil are second to none in quality. 
Throughout the civilized world, wherever superior lubricants 
are required, UNITED products are used. 


@ UNITED has enjoyed throughout its fifty-year history an 
unbroken continuity of management and policy and has never 
suffered a day of complete interruption of plant operation. 


@ This year UNITED will complete its first half century of dedi- 
cation to the ideals of quality, reliability, and service. We believe 
that UNITED'S record is one in which the entire Oil Industry can 
take pride and we look forward to the future with confidence 
that this record will be maintained. 


100% PURE PENNSYLVANIA OIL 


REFINING ' COMPANY 
WARREN, PENNSYLVANIA 
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A save the load. 


Another way to get more from your GATX tank cars 
\GATxX7 GENERAL AMERICAN TRANSPORTATION CORPORATION 
- Chicago 90, Illinois 


mitt 135 South La Salle Street 
| } District Offices: Buffalo « Cleveland + Dallas « Houston « Los Angeles « New Orleans 
New York « Pittsburgh « St. Louis « San Francisco + Seattle « Tulsa « Washington 
TRact “aan 


Export Dept.: 10 East 49th Street, New York 17, New York 













Set the brakes... 


So many people have requested reprints of these cartoon advertisements that 
we are making them available to you for use in your shops. Just write us. 
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A Good Member of Your Team 


Hundreds and hundreds of jobbers now have The Conoco Man on their feam— 
and are now winning bigger profits than ever before! And they all say, “He's 
a great guy from a great outfit,” becouse he's always ready-to help your 
business, but never high-pressures you. Remember—only The Conoco Man 
offers the “Conoco Profit Package” —containing bigger business for you! 
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for BIGGER BUSINESS 





* * * 


with the Conoco Profit Package 


Scores of jobbers, all over the country, have recently come 
over to Conoco, after meeting The Conoco Man and seeing 
his Conoco Profit Package. 

Why don’t you get to know The Conoco Man? Find out 
how The Conoco Profit Package can bring in business you’re 
missing —profits you may be passing up. 

The Conoco Man will show you how these hundreds of 
jobbers are making more money than ever before. 

Get to know The Conoco Man! Call or write him today: 
Albuquerque, Butte, Chicago, Denver, Fort Worth, Houston, 
Kansas City, Los Angeles, Lincoln, New York, Oklahoma 
City, Salt Lake City or Ponca City, Oklahoma. 





A Winner for years with research and develop- 
ment in improving petroleum products—that's Con- 
tinental Oil Company! A winner with the finest in 


A Winner with millions of Pepto A Winner for 77 years with the “extro” mer- 
Motor Oil. Fine Conoco Products get new custo chandising ideas that build bigger repeat business 
for your dealers, keep them coming back, eons 








products, service, merchandising programs—and oa 
friendlier way of doing business. That's why Conoco 
is @ great member to add to your team. 


after year. And Conoco’s multi-million dollar ad- 
vertising keeps shouting Conoco Super’s great 
“50,000 Miles—No Wear” story. 


©1952 CONTINENTAL OIL COMPANY 


to work for YOU 
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for deolers. No other cil company offers personal- 
ized TOURAIDE, the travel service that's toilor- 
made for the motorist. And Conoco credit cords 
bring odded busi Kne tH 





travelers. 
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top CLOSURES 
performance 


gets top protection 
THE CALIFORNIA OIL COMPANY 


protects its drums with 77/-Sure Closures 


wits its carefully processed RPM DELO 
Lubricating Oils and new RPM Motor 
Oil; The California Oil Company has made 
*““RPM” a hallmark of top-level performance. 

To protect the performance of these oils— 
to make sure that the quality they produce 
is delivered — The California Oil Company 
equips every drum with Tri-Sure* Closures. 


Leading shippers have learned that only 
fully dependable protection is good enough 
for their products and their investments in 
them. Losses from leakage, contamination or 
pilferage can be costly. Eliminate these risks 
by giving your drums the proven security of 
the Tri-Sure flange, plug and seal. When you 
order drums, specify ‘“Tri-Sure Closures”’. 


*The “Tri-Sure” Trademark is a mark of reliability backed by 29 years 
serving industry. It tells your customers that genuine Tri-Sure 


Gnsorted with genuine Tri-Sure dies), Plugs and Seals have been used. 


AMERICAN FLANGE & MANUFACTURING CO. INC.,30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 


T.M.“RPM DELO” ,“RPM” Reg. U.S. Pat. Off. 
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AHEAD OF THE NEWS 





OPS PRICE SPELL-OUT—Most industry sources at 
the Gulf Coast are looking for Office of Price Sta- 
bilization to start its spell-out of price ceilings for 
fuel oils from Gulf to East Coast at 8c for No. 2 
fuel, 9c for kerosine, $1.75 for high sulfur No. 6 
fuel, and $1.90 for low sulfur No. 6, all FOB the Gulf. 


NO RUSH FOR BARGES — Opening of the spring 
navigation season has not brought the usual rush of 
oil barging business. In the Midwest not much prod- 
uct is moving into the Twin Cities area by barge be- 
cause of pipe line competition. Slow demand and 
lower prices of inland refiners (Group 3) compared 
with those on the Gulf, where products are tight, have 
caused the movement to be by pipe line rather than 
barge. A lull in barging business also is apparent in 
the East where tight supplies in New York Harbor 
have almost halted barging on the Hudson river and 
the New York Barge Canal. Barging rates have de- 
clined in some cases due to the search for business. 


OIL CHANGE INTERVAL—New recommendations 
on oil change intervals for passenger cars seem almost 
certain sometime within the next year or two. Though 
there are some in the oil industry who would like to 
see the present 1,000-mile recommendation replaced 
by something more flexible, thinking among lube men 
currently is not to compromise by arbitrarily extend- 
ing the interval to 1,500 or 2,000 miles, but rather to 
establish oil change periods on a completely different 
basis. Right now the whole thing is at the “hush- 
hush” stage. 


WOMAN’S ANGLE—A large antifreeze manufacturer 
is testing a direct-mail spring changeover campaign 
addressed to “Ladies Who Broom in the Spring.” It 
provides three service stations with postcards for 
women customers, setting forth spring cleaning hints 
for the automobile, and suggesting radiator draining 
and flushing, and lubrication changeover. The budget- 
minded woman motorist is being told that these meas- 
ures will lengthen car life and save repair bills. 
Neither the antifreeze company’s product, nor its 
name are mentioned. 


MORE DRIVEWAY ROOM—At least one major com- 
pany with principal markets east of the Mississippi is 
giving serious attention to the “small” size of many 
of its service stations. Planning now includes more 
stress on larger station area, and the company is 
watching closely chances of enlarging present out- 
lets by adding adjacent lots. 
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MORE UNDERSELLING—Jobber complaints against 
price cutting on commercial accounts continue to in- 
crease in the Midwest. The latest one involves the 
bidding for gasoline business in one county. All] of 
the bids were made by major oil companies, none by 
jobbers. And the low bid was 2.6c per gal. below the 
tank wagon price, which meant, of course, that job- 
bers were completely frozen out of this market. 


MORE OIL CHANGE CONFUSION? — Look for a 
national general circulation magazine to hit the news- 
stands soon with a story on motor oil changes. Though 
the exact treatment given the subject hadn’t been 
learned at NPN press time, a hint to the approach is 
found in reports that the title being considered is 
something like this: “Oil Change—Sucker.” This may 
be another Readers Digest-type article that will need 
answering by the oil industry. 


INDIGNATION—Watch for a newspaper campaign 
against oil companies, sparked by an electric utilities 
firm in Florida, unless some means is found of supply- 
ing large amounts of additional heavy residual fuel 
oi] at ceiling prices. Problem is sure to be further 
complicated by battle between Petroleum Administra- 
tion for Defense and Office of Price Stabilization over 
responsibility for relieving the shortage situation. 


NEW DEFENSE MOBILIZER?—There's a growing 
possibility that Manly Fleischmann, now Defense Pro- 
duction Administrator, may be selected as Defense 
Mobilizer to fill the spot left by Charles E. Wilson’s 
recent resignation, after a row with President Tru- 
man over the proposed steel settlement. John R. 
Steelman is serving temporarily as Defense Mobilizer. 
Mr. Fleischmann has said for some time he plans to 
resign from DPA by June 1, but speculation here is 
he would be willing to stay on in Washington if he 
were offered the bigger assignment as Defense Mo- 
bilizer. 


FUELS OF THE FUTURE—An example of what top 
PAD men and top oil industry planners have to cope 
with in supplying future petroleum demands is found 
in the current thinking of some of our aeronautical 
engineers. Even now they’re talking of turbo-jet 
power plants with 250,000 horsepower and their pos- 
sible fuel requirements. With fuel consumption of jet 
planes what it is now, the prospect of keeping a quar- 
ter-million horsepower engine satisfied staggers the 
imagination. There’s talk also of fuels other than 
petroleum to power these craft of the future. 



























































































































































0 millions of people throughout the world, wash- 
‘To machines, radios and television sets are mi- 
raculous inventions remote from their lives . . . for 
the wealthy only. 

In the United States, however, a new product 
appears in no time in the homes of wage earners as 
well as salaried executives. 

Consider television, for example. Only 6,500 sets 
produced in 1946. . . over 5,000,000 in 1951. Or 
washing machines . . . more than 24,000,000 in 10 
years. 


What has Competition to do with this? 


Do you think we'd continue to get more and better 
products if only one company made each item or 
each line? 

No! We get more and better products here in 
America, because anybody who thinks he can make 
anything better or sell it more efficiently is free to try. 

And many succeed. Take electrical products like 
radios and television sets . . . and home appliances 
like washing machines and electric fans. Does the 
biggest company monopolize this industry? Not by 
a long shot! Even counting all its affiliated com- 
panies, it still sells less than 1/5 of such products 
bought in this country. 

There are nearly a thousand other companies that 
- make home appliances, radios and television sets. 
And they do more than 4/5’s of the business! The 


THE COMPETITIVE SYSTEM 





COMPETITION Turns Luxuries into Necessities 


DELIVERS THE MOST TO THE GREATEST 


United States 15,700,000 TV Sets 





Rest of the World 2,000,000 TV Sets 


smallest of them make the biggest companies hustle 
their bones to keep making products better and better. 

In America, a better product can always win cor- 
sumer acceptance in any field. 


Let’s keep the COMPETITIVE SYSTEM working for us 


The Competitive System can be killed! When indus- 
tries are run by government, when taxes are so high 
that they destroy the incentive to work hard and 
risk savings in business ventures, the Competitive 
System languishes and dies. 

You've seen it happen in other lands. Let’s not 
let it happen here. 

Let’s all of us watch closely to see that those who 
represent us in government are working with us and 
for us to preserve our Competitive System; to as- 
sure a tax structure that leaves enough incentive to 
make hard work worthwhile, so that any man with 
ability and energy has a chance to earn good money 
and keep most of it. 

Competition thrives best where the rewards are 
high. People live best where competition thrives. 


a 
A 





This report on PROGRESS-FOR-PEOPLE is published by this 
magazine in cooperation with National Business Publications, 
Inc., as a public service. This material, including illustration, 
may be used, with or without credit, in plant city advertise- 
ments, employee publications, house organs, speeches or in any 
other manner. 
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Sinclair’s biggest newspaper campaign for 
Sinclair Anti-Rust Gasoline is in full 
swing .. . reaching millions of motorists 
with a new Save Repair Bills, Save 

Car Life message. These sales-packed, 
pre-tested ads are appearing in 

300 newspapers in large cities, backed 

by Radio-TV advertising. In addition, 
under the 50/50 Plan, Sinclair pays half 
the cost of advertising in about 1500 
smaller papers placed by Sinclair Dealers 
and Distributors, featuring their own 


names and addresses. 


JOIN THE TWO THOUSAND NEW 
DEALERS who have switched to 


Sinclair-in a single year! You, too, can enjoy 


OT 






{IN 








the profits that come from meeting 

the public demand for “Save As You Go” 
driving with Sinclair Anti-Rust Gasoline 

. .. backed by the biggest newspaper 
campaign in Sinclair’s history. Phone your 








nearest Sinclair Representative 
or write Sinclair Refining Company, 
600 Fifth Avenue, New York 20, N. Y. 


SINCLAIR 
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SOUTH CAROLINA 
DISTRIBUTOR 





The W. M. Dukes Oil Company, Orangeburg, South Carolina, 
can give you many reasons why it uses Birtanks for bulk 
storage. As important as any is the opportunity of selection... 
getting increased value from tanks by selecting those tanks 
best suited to the job at hand. Capacity conscious 


petroleum marketers should investigate Birtanks first! 


BIRMINGHAM TANK COMPANY 


DIVISION OF 


The INGALLS Iron Works Company 


SPECIALISTS IN THE FABRICATION OF BULK AND FIELD 
STORAGE TANKS—HEAVY PLATE WORK OF EVERY DESCRIPTION. 





Consult our engineers about the fabrication of bulk or field 
storage tanks or heavy plate work of almost any description. 
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WASHINGTON 





The decision of 
the Wage Stabili- 
zation Board last 
week to set up 
four “pilot” panel hearings in an at- 
tempt to begin resolving the oil in- 
dustry wage controversy represents 
a rather significant setback for the 
unions, which had been pressing the 
board to deal with the disputes on a 
nationwide basis—as opposed to the 
industry’s historical pattern of col- 
lective bargaining on an individual 
company and individual plant basis. 


O. A. (Jack) Knight, president of 
Oil Workers International Union 
(CIO) and spokesman for the union 
coalition, had, up to now, found the 
going quite smooth as the contro- 
versy was channeled these past 
months to the lap of the board. Judg- 
ing from past performance, the un- 
ions could expect the government to 
recommend more favorable terms 
than they could hope to gain under 
free collective bargaining. 





Even when it became apparent 
last week that WSB meant to con- 
form with industry practices, Mr. 
Knight tried to push through a re- 
lated scheme whereby the unions 
could present their case only once, 
preferably before a panel in Wash- 
ington. Here again he was turned 
down, however. So now the unions 
will have to present separate argu- 
ments before each of the four panels 
—and in the hundreds of other dis- 
putes, should the test cases fail to 
set the pattern for general agree- 
ments. 

. * * 


There may have been further bad 
news for the oil unions last week in 
the board’s declaration that sizeable 
wage increases were recommended 
for the steel workers in order to en- 
able them to catch up with other in- 
dustries. Oil industry wages are now 
among the most favorable in the na- 
tion, so Knight and company likély 
are not going to find the board as 
amenable to their demands as it was 
to those of steel workers. 

Nevertheless, the oil workers still 
stand to fare much better under the 
board's auspices than they would by 
bargaining independently with the in- 
dustry. After all, this is an election 


year. 
* 7 * 


The oil industry did not see eye- 
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Oil Unions Lose First Round in Fight 
Over Wages as ‘Local’ Talks OK'd 


By Andrew R. Patla, Washington Editor 


to-eye with former price boss Mike 
DiSalle on such major problems as 
East Coast heating oil and Navy 
Special fuel oil pricing but—on the 
eve of the government-sponsored 
wage negotiations—it certainly would 
appreciate his influence now, in con- 
junction with the wage-price relation- 
ship. 

Mr. DiSalle went on record before 
the unions with the declaration that 
“if wage increases are granted only 
where employers can absorb them 
without price increases and denied 
where price increases would be re- 
quired, all equity disappears from the 
wage policy.” 

“Actually,” he felt, “if excessive 
wage increases are granted in indus- 
tries where employers can absorb, 
it is impossible to prevent similar 
wage increases in other industries 
where employers may be unable to 
absorb. Thus, an excessive wage in- 
crease, granted in an industry which 
does not require price relief, either 
creates injustice if other unions are 
held down, or leads directly to infla- 
tionary price increases in other 
areas.” 

This is the type of common-sense 
thinking lacking among so-called sta- 
bilizers today whom the steel indus- 
try is locking horns with—and whom 
the oil industry may be compelled to 
take on, should the steel pattern be 
carried through in the oil industry. 


As for more pressing effects on the 
oil industry that might evolve from 
a steel industry labor strike, hardest 
initial impact would be felt in oil pro- 
duction, with the output of oil coun- 
try tubular goods halted almost im- 
mediately. Other branches of the in- 
dustry are not so nearly dependent 
upon sustained supplies of steel, al- 
though any prolonged break in pro- 
duction would have the effect of de- 
laying all aspects of the industry’s 
$10 billion expansion program. 


As of now, PAD is going ahead 
with allotments of steel to individual 
operators for the third quarter. In the 
event of a strike, however, Defense 
Production Administration undoubt- 
edly would slap an immediate freeze 
on all available supplies, leaving sec- 
ond and third quarter allotment tick- 
ets no more valuable than Confeder- 
ate currency. 











DIRTY STATIONS 


ARE COSTING 
YOU MONEY 


Dirty service stations drive cus- 
tomers away. Dirty service sto- 
tions are less efficient and costlier 
to operate. Dirty stations are 
eye-sores and, as such, are bad 
public relations. 


There’s an easy, practical way 
to keep your stations clean and 
efficient and this Spring is a good 
time to put it to use. 


We're talking about National 
Petroleum News’ Housekeeping 
Inspection Form . . . a pocket-size 
booklet with separate pages de- 
voted to each part of the service 
station layout: Signs and Lighting, 
Driveways and Lawns, Building 
Exterior, Pump Islands, Restrooms, 
Lubritorium, Sales Room and Per- 
sonnel. Each form provides for 
two complete inspections (1) 
BEFORE, in which you check what 
needs doing and, (2) AFTER, in 
which you check to see that it’s 
been done. 


There is no secret formula in the 
Inspection Housekeeping Form. It 
merely provides an instrument for 
systematizing your cleaning pro- 
gram. It’s simple, thorough, ef- 
fective and inexpensive. 


These Forms are available for 
immediate shipment at very rea- 
sonable prices. We will be happy 
to send a sample copy for your 


study. 


Quantity rates are as follows: 


25 copies $ 5.50 
50 copies 10.00 
100 copies 18.00 
500 copies 70.00 
1000 copies 130.00 


(Ohio purchasers please odd 32% sales tox.) 
Prices for larger quantities on request. 
Mail your orders today to: 


NATIONAL PETROLEUM NEWS 


1213 West Third Street 
Cleveland 13, Ohio 
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EQUIPMENT 
LEADERSHIP 


Means a 
Tremendous 
Replacement 





QUALITY 
PRODUCTS 











OIL FILTER ELEMENTS SPARK PLUGS FUEL PUMPS 


The Industry's Fastest-Grow- With Patented CORALOX In- The Only Complete Line— 
ing Line—Original or approved sulator— Factory equipment More than 100,000,000 have 
equipment on Buick, Chevro- om more new cars than any been built—more than 40,- 
let, Cadillac and Oldsmobile. other make of spark plug. 000,000 are in daily use. 


SPEEDOMETER CABLE AIR CLEANERS FLEXIBLE GASOLINE ey -S 10) 81) | 


‘ Ve 
ASIB 


NG ASSEMBLIES AND ELEMENTS AND OIL LINES STRAINERS 
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The biggest Fuel Pump advertising campaign 
in history reaches a climax in April. Cash in! 
The poster reproduced below ties AC dealers 
into this program. Put up your copy today. 


Get your share of sales on this profit- 
able preventive maintenance item 
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APRIL IS AC 
FUEL PUMP 
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PLATFORMING 





Ves . . . it’s a matter of record. Platforming has proved 
itself. You’re not experimenting when you choose Platforming 
—you’re dealing with a reforming process that is backed by 
almost three years of actual commercial operation. 
And of course you get the benefit of the experience of 
other refiners who have chosen Platforming.” 


It’s a matter of record that Platforming has solved many 
problems presented in various field conditions and it 

has met the complexities of a wide range of charge stocks. 
It’s rugged and adaptable. 


It’s a matter of record that more than one refiner has met the 
demand for premium gasoline by merely increasing the 

severity of processing conditions and producing a higher 

octane Platformate . . . and that sales departments thank 
Platformed gasoline for wider markets and bigger gallonage. 
Yes, Platforming is the proved reforming process . . . proved and 
approved by the petroleum industry. /t’s a matter of record. 


UNIVERSAL OIL PRODUCTS COMPANY 


oP} General Offices: 310 S. MICHIGAN AVE., CHICAGO 4, ILL., U.S.A. 
@ LABORATORIES: RIVERSIDE, ILLINOIS 


Universal Service Protects Your Refinery 
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U. S. Farmers Use 3 Billion Gals. 
More Oil Products in '51 Than in '47 


Consumption of all kinds of liquid 
petroleum fuels by U. S. farmers in 
1951 totaled about 10 billion gals. an 
increase of more than 40% since 
1947, according to prelimina-y esti- 
mates of the Agriculture Depari- 
ment. 


The bureau said its estimate was 
based on changes in the number of 
power machines and apparent trenus 
in other uses of fuels since its 1947 
nationwide survey. 

Since 1947, the bureau said, trac- 
tors and motor trucks in use on farms 
have increased “materially” along 
with machines with mounted motors, 
such as combines, hay balers and 
forage harvesters. It also cited in- 
crease in liquid fuels use in farm 
households and for drying crops, 
brooding chickens and destroying 
weeds. Tractors were the leading 
user of petroleum fuels on farms last 
year, accounting for 40% of total 
consumption, the report said (see 
following table for breakdown by 
uses). 


parative figures for gasoline and 
other major products are shown in 
following table: 


Mar. 31 Feb. 29 Mar. 31 
i952 1952 1951 
Finished & unfinished 
gasoline 43 43 44 
Kerosine i Lo bs 
Vistillate fuel oil 43 41 45 
Residual fuel oil 24 23 24 


Bureau of Mines forecast figures for second 
quarter 1952 have been used by NPN to cover 
period three months ahead in calculating day:’ 
supply of stocks (API data) shown for March 
31, 1952. Comparative figures for stocks at 
end of preceding month were calculated from 
B. of M. forecast for first and second quarters 
1952 and API data. Comparative figures for 
1951 date shown were calculated from Bureau 
of Mines actual stocks figures for date shown 
and actua) consumption figures for period three 
months beyond that date. 


A 25% WU. 8S. petroleum “reserve 
cushion” is a “goal worth trying to 
attain from a military point of view,” 
Brig. Gen. Alfred H. Johnson, USAF, 
chief, Office of Petroleum Programs, 
Munitions Board, told Texas Inde- 
pendent Producers & Royalty Own- 
ers Assn. at Fort Worth on March 
28. 


“Petroleum resources that are un- 





developed provide no oil in time of 
wav,” Gen. Johnson pointed out. “We 
would like to see our reserve capacity 
expanded to a point far greater than 
that which exists today.” 

Gen. Johnson urged all possible ef- 
forts to seek out new oil, asserting 
that “only fields that are capable of 
immediate production, or of produc- 
tion on short notice, are tangible se- 
curity assets.” 


Refiners’ response to PAD’s recent 
call for increased output of aviation 
gasoline has been favorable. Latest 
report is that sufficient supplies have 
been offered to take care of “substan- 
tial” increases in the military’s April 
liftings. 

Oil aplenty in 1975 will be assured 
if the present depletion allowance is 
retained, taxes are reduced and our 
historic form of government remains 
unchanged, Ernest O. Thompson, 
senior member of the Texas Railroad 
Commission, told the North Texas Oil 
& Gas Assn. 

This can be done, he’ added, even 
though demands likely will double 
the present rate of nearly 7,000,000 
b/d. The country’s excess oil produc- 
ing capacity now is about 500,000 
b/d, Mr. Thompson said. 


“New discoveries, better recovery 


U. S. Farm Consumption of Liquid Petroleum Fuels—1920 to 1951 methods, secondary recovery from old 


fields, increased use of butanes and 


Year Tractors Automobiles Trucks a ae Farm Uses Propanes, conversion of gasoline from 

(millions of gals.) natural gas, and imports will answer 
— ere = sane Pe 4 : 7 these demands for oil in the next 
MODY. .2 5: 1,399 1,538 397 : . . quarter century,” said Mr. Thompson. 
Sheet 3.725 11895 1.340 350 2/200 “a “These, together with more econom- 
1951** ... 4,020 1,935 1,180 375 2,490 10,000 ical gas-consuming motors, will com- 





* Not available. 


bine to meet our oil requirements.” 
** Preliminary. 


Total imports of crude oil and prod- 
Gasoline stocks reached a new all- 
time high on March 29 (see summary 





of API statistics below). The first Summary of API Report on Refining Operations 

week in April is expected to show a (U.S. totals — B. of M. basis) 

decline from this peak, if the usual Week Week Increase 

pattern of weather and increased mo- Ended Ended or 

toring prevails. Production March 29 been 22 Decrease 
(figures in bbis.) 

Refinery runs and output of all Crude runs—daily avg. 6,590,000 6,542,000 + 48,000 
major refined products increased in Foreign crude included 460,000 476,000 16,000 
the week ended March 29 as com- Percent operated 91.2 90.5 4 0.7 
pared with the week earlier. Gasoline 21,837,000 21,818,000 4 19,000 

Production of crude oil and con- ee Aaei ‘oll poy ed Horry + ste 
densate declined 20,950 b/d from the 2 © Sey a 7 , 
all-time high set in the week ended Residual fuel oil 8,846,000 8,845,000 1,000 
March 22 to an average of 6,401,650 Mos 
b/d in the week ended March 29. Finished & unfinished gasoline 149,631,000 147,596,000 + 2,035,000 

Mereaine stocks chewed a guia fer  Saresine 14,718,000 14,598,000 + 120,000 

’ A z Distillate fuel oil 45,109,000 46,188,000 1,079,000 
the first time this year. Distillate Residual fuel oil 35,593,000 36,094,000 501,000 
fuel oil withdrawals from storage ey" cate or 
amounted to 1,079,000 bbis., com- Summary of B. of M. Report on il Stock 
pared with 1,784,000 bbls. a week ¥ P Grate Ge socks 
earlier. Week Ended Changefrom Change from 
March 29 March 22 March 1 

Days’ supply of gasoline stocks at (figures in bbis. ) 
the end of March this year was one = Total crude stocks in U. 8 256,661,000 1,493,000 209,000 
day short of that for March 31, 1951, Total located in B. of M. East ney ven fits 
according to NPN calculations. Com- Coast District 13,380,000 + 520,000 1,755,000 
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ucts rose 198,200 b/d in the week 
ended March 29 as compared with the 
previous week, according to API. Av- 
erage imports of 1,056,000 b/d came 
within 21,500 b/d of the all-time high 
reached in the week ended Dec. 16, 
1950. Accounting for biggest part of 
increase from week ended March 22 
were residual imports, up 174,300 b/d 
to an average of 542,600 b/d. 


World crude production in October 
increased 223,000 b/d in October over 
September, to an average of 11,927,- 


000 b/d, according to the Bureau of 
Mines. Crude runs to stills (exclud- 
ing Russia and Eastern Europe) were 
little changed from September. 
Ohio Oil has completed and placed 
in operation the last 117-mile section 
of its new crude oil pipe line from 
Sheridan, Ind., to Lima, Ohio. Entire 
line, from Wood River, Ill., to Lima 
is now operating. The portion of line 
between Wood River and Sheridan 
has been operating since last June. 
Kansas set its crude oil allowable 


NEW TANK INSULATION TECHNIQUE 
-NICHOLSON & GALLOWAY METHOD- 


G Tank metal surface is divided into areas bounded vertically by channel sections. 


2) Within these areas, insulation of any type or thickness is snugly installed. 


3) Insulation is then protected for the life of the tank by an outer armor. This may be .024 
Corrugated Aluminum Sheathing, Asbestos Transite, Monel or Stainless Steel, etc. 


Flow-Meter Charts show 
80% saving in steam con 
sumption after insulation 
of 300° Asphalt Tanks! 


September 14: 


for April at 310,000 b/d. This figure 
has not been changed since May 1, 
1951. 


Exports of major refined products 
from the U. S. dropped to an average 
of 132,600 b/d for the week ended 
March 7 from an average of 221,- 
600 b/d for the week ended Feb. 29, 
according to PAD. 


LP-gas_ distributors have been 
urged to secure “firm” supply con- 
tracts for their requirements in order 
to avoid trouble that developed this 
past winter in several areas where 
suppliers were badly oversold. 


This advice came from John W. 
Oyler of PAD’s Natural Gas Produc- 
tion and Processing Division in ad- 
dress to Southeastern District of 
Liquefied Petroleum Gas. Assn. 


Mr. Oyler noted that industry needs 
more storage and pointed to prom- 
ising development in furthering un- 
derground storage facility. LP-gas 
can be stored underground at cost of 
from 80c to $2.25 a bbl. he said, com- 
pared with tank storage cost of $17- 
18 a bbl. 

Demand for LP-gas, he added, has 
been expanding at rate of about 25% 
each year, with estimated 1951 sales 
at about four billion gals. Estimated 
increase in 1952 sales of about one 
billion gals., he said, would be about 
equal to total sales in 1945. 


New catalytic cracking unit at 
Shell’s Stanlow refinery in Cheshire, 
England, is now in commercial pro- 
duction at a rate of over 1,000,000 
tons yearly. 


Built at a cost, including auxil- 
iaries, of 8,000,000 sterling, ($22,400,- 
000), its completion marks the final 
stage in Shell’s 30,000,000 sterling 
($84,000,000) postwar refinery expan- 
sion program in Britain. 


Shell Oil probably will hit a new 
high in crude production this year, 
President H. S. M. Burns told stock- 
holders at annual meeting April 3 in 
outlining a record drilling program. 


With total domestic demand for all 
oil products expected to be 4% higher 
this year than last, Mr. Burns said his 
company plans to drill 75 to 100 more 


new wells than last. Total new wells 
in 1952 probably will exceed 650, Mr. 
Burns said, 


Net production by Shell in Febru- 
ary was 260,000 b/d, compared with 
236,000 b/d averaged last year. Mr. 
Burns said he expects the higher rate 
to continue. 


Bare Tank 100,000 barreis 
Steam Consumption: 
13,500 pounds per hour 


Side Walls Insulated 
Steam Consumption: 
9,800 pounds per hour 


| Steam Consumption: 
3,300 pounds per hour 


TANK INSULATORS - INC. 


TANK INSULATORS Inc., 428 East 110 St., New York 29, N. Y. 
Please send me your booklet N-7 and details on cost to insulat 


Middle East crude will be processed 
at a new 13,300 b/d refinery being 
built at San Martino di Tecate in 
northern Italy by the Societa per 
NAME | Azioni Raffineria Padana Olii Min- 

erali (Sarpom). The new refinery is 
ms expected to go on stream next fall. 
Sarpom is owned jointly by Caltex 
and Fiat interests. 








(KIND AND SIZE OF TANK OR VESSEL) 
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by Thomas He 


ry Gite a A 
PUBLISHED BY RINEHART & COMBANY, INC. 


t’s a book you'll use hundreds of times 
—the picture story that captures 
the personality of an industry 


@ Consulting photographic editor of Holiday, and a 
contributor to other top magazines, Tom Hollyman 
now turns his lens on o#/—to tell its exciting 
story in terms of the industry’s men and women. 
Dramatically photographed, concisely written, 
clothbound and oversize, “The Oilmen” tells petro- 
leum’s full story from search to discovery...through 
production, refining, transportation, marketing... | 50 Rareee, GEE 
to the ultimate user’s door. It’s a book the industry has Ly iene 
needed for years, a book that every man and woman 


. : AT ALL LEADING BOOK STORES—OR SEND COUPON 
associated with petroleum must see, read, own. 


poe eae a e ee 


Rinehart & Company, Inc., Dept. 24 
232 Madison Avenue, New York 16, New York 


Please send me____copies of THE OILMEN @ $1.50. 
I enclose check or money order in the amount of $ 


aE Ra aig i args ae Nad 


“Shell Oi! Company and its employees co-operated with Mr. ; 
Hollyman to make this picture story possible—and offer 
; this announcement as a service to the men and women who 
have made oil the nation's No. I source of energy. : 


Name 
Address 





|. ene 





“The Oilmen,” published by Rinehart & Company, Inc. 
First Edition available May 1, 1952 





— 
VL anesancsandnonsiiand 
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Here is a pump that combines distinguished 
exterior styling with newest engineering 
advancements — the Wayne “505”, with 
Extenda Hose! It not only sells for you, but 
also helps you sell greater volume because 
of its fast, smooth operation. 

Check the large, brilliantly-lighted dials, 
and the visi-gauge on both sides of the 
pump, then make an inspection of the in- 
terior working parts. Open the access door, 
and remove the panel quickly. The entire 
pump is engineered from. heavy base to 
dome to provide maximum access to parts, 
and greater structural strength for longer 
life and efficient operation. 14 feet of serv- 
ing radius. 


Wayne’s outstanding positive displace- 


.-ment meter is an example of improved 


Z design for longer pump life, convenience 
and accessibility. 


“Inspect the Wayne “505”, watch it in 
peration, and you'll agree that it’s the 
pump: that will build profits for you. 


WAYNE PUMP COMPANY 
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We've been asked... 


“What's wrong about 
integration? It’s the way 


”’ 


| operate, too! 


Many businessmen have said: “This ‘integra- 
tion’ you big companies are attacked for is just a 
matter of doing more than one part of a job. So what’s 
wrong about ? It’s the way I operate, too!”’ 


Consider first that “integration” means simply 
carrying a job through several steps. Integration 
can’t make a good company bad. It’s a method 
any business may use as it competes for your pat- 
ronage, increasing its efficiency and benefiting you 
by — prices down. Let’s compare our method 
ration with that of another integrated fuel- 
ucer whose system is centuries old: 






Now if the woiiaiheadtian takes the next 
step and cuts the logs into fireplace size, he 
has become an integrated business. Like him, 
™ Standard works to turn the product into the 
= forms you use. We refine our crude oil into 
gasoline, lubricants, fuel oil, and other prod- 
fm ucts. So we’re integrated, too. 


A woodcutter goes into a forest and 
fells trees. Standard drills into the ground 
and brings up oil. If the woodcutter sells 
the logs then and there. ..and if Standard 
sells the crude oil to some buyer at the 
well .. . there’s no integration. Each has 
performed only one part of the job. 


{} <a) 


Fe eth RItilh 


J 





When the woodcutter hauls a load of 
firewood he extends his integration. He’s 
now in the transportation business. . . as 
is Standard when we use our tankers and 


And if the woodcutter finally sells the 
firewood to you, his operation is fully inte- 
grated. Ours is, too, when we sell you fuel oil 
.or when we sell gasoline through Company- 
congue to transport oil from well to re- owned service stations. So is integration 
nery, and the refined products from there ? Not at all. And we make best use of 
to areas where they’ll be used. it it to ring you better products at low cost. 


STANDARD OIL COMPANY OF CALIFORNIA 


¢ plans ahead to serve you better 4 
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WSB CHAIRMAN Nathan P. Feinsinger, left, opened the pro- 
cedural meeting of industry and labor representatives before 
the full board with assurances that every attempt would be 
made to settle the wage controversy according to historical 


patterns 





ATLANTIC ATTORNEY—One of the first company repre- 
sentatives called on to state individual views on wage proceed- 
ings was Harry Rosenblum, (standing) attorney for Atlantic 
Refining Co. 


Indiana Standard Refuses to Attend WSB Panel 


By CLYDE LA MOTTE 
NPN Staff Writer 


WASHINGTON-—Standard Oil Co. 
(Indiana) dropped a bombshell in the 
lap of the Wage Stabilization Board 
at NPN press time by announcing 
that it would not participate in the 
panel hearings on its dispute sched- 
uled for St. Louis April 10. 

Immediately thereafter, O. A. 
(Jack) Knight, president of Oil Work- 
ers International Union (CIO), said 
that if panel hearings are not held, 
unions will strike “immediately.” 

These sudden developments threw 
WSB in a panic, because it had 
thought it had set the machinery for 
dispute settlement procedures when 
it made arrangements for two panel 
hearings in St. Louis and two more 
in San Francisco. 

Although WSB did not verify it, 
there were reports that at least one 
or two of the remaining three com- 
panies selected by the board last Fri- 
day (April 4) as “pilot” cases also 
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would refuse to participate in panel 
hearings. They are Sinclair, Shell Oil 
Co. and Utah Oil & Refining Co. 

The WSB was meeting late April 
8 and reportedly was discussing the 
matter. However, an official of the 
board said that WSB had not received 
official notification from Indiana 
Standard and would make no immedi- 
ate decision. Apparently the board 
was awaiting word from other “pilot” 
companies as to their willingness to 
participate. 

WSB’s Puzzle—Indiana Standard’s 
action poses a tough problem for 
WSB. Apparently it has only one of 
three possible choices, none of which 
would appear to be very satisfactory 
to both parties. The possibilities are: 

1. Call off panel hearings en- 
tirely and refer the matter back 
to President Truman. This prob- 
ably would cause unions to 
strike immediately. 

2. Move the dispute case in- 
volving Sinclair (which was 
scheduled to be held in St. Louis 


immediately after Indiana 
Standard’s case) up to the morn- 
ing of April 10 to replace In- 
diana Standard. Or, if Sinclair 
is unwilling, assign some other 
dispute case for hearing at that 
time. This, however, would not 
give the company any time to 
prepare its testimony. 


3. Go ahead with a hearing, 
even though the panel might not 
be represented by the industry, 
and even though no company 
would be there to present the 
industry’s side of the case. 


Companies Hold Firm — Indiana 
Standard’s bombshell announcement 
was not entirely unexpected in view 
of the stand taken by virtually all 
the companies represented at the 
WSB hearing here last week to dis- 
cuss procedure. 

Companies insisted at that time 
they would not participate in hear- 
ings which would tend to break down 
the industry’s traditional practice of 
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UNION REPRESENTATIVES—Listening intently to opening remarks at the WSB procedural meeting were the following union 
officials (left to right): Lindsay P. Walden, OWIU-CIO attorney; O. V. Clover, AFL representative; O. A. Knight, OWIU presi- 
dent and spokesman for labor coalition; and J. J. McKenna, representative of independent unions 


settling labor disputes on a local 
basis. 

Although WSB promised that it 
would observe these traditional bar- 
gaining patterns, several company 
representatives said that such a 
promise was no good if it were to be 
followed by hearings which would 
lump issues together for a decision. 

The only way “lumping” could be 
avoided, the companies said, would 
be for WSB to appoint an entirely 
new panel for each dispute case and 
have it make recommendations inde- 
pendently of any hearing or recom- 
mendation made by any other panel. 

WSB did not follow this suggestion, 
apparently on the grounds that it 
would take too long and be too ex- 
pensive to hold such individual hear- 
ings. Also, WSB said, it must make 
the final decision on recommendations 
and cannot leave that entirely in the 
hands of a panel. 

Meanwhile, WSB still had not an- 
nounced the appointment of two in- 
dustry members to serve on the six 
man panel with representatives of 
labor and public, to hear the Indiana 
Standard case. Labor and public mem- 
bers were announced April 4. Failure 
to announce industry members of the 
panel appeared to be further indica- 
tion that the industry is not satis- 
fied with WSB’s proposed procedures 
regarding panel hearings, and wants 
no part of them. 


Indiana Standard’s position was 
outlined in a telegram from Presi- 
dent A. W. Peake to Frank M. Kleil- 
er, WSB disputes director, and in a 
letter to Central States Petroleum 
Union, Local 100, over the signature 
of J. C. Ducommun, manager of 
Standard’s 175,000 b/d refinery at 
Whiting. 

Both the wire and the letter cited 
the company’s objections to commin- 
gling Standard’s wage dispute at the 
Whiting refinery with those of other 
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companies governing issues and situ- 
ations irrelevant to conditions at 
Whiting. 

Mr. Peake’s wire to Mr. Kleiler 
said that “although the board will 
instruct each panel to prepare sepa- 
rate reports in each dispute, there 
is no indication whether such re- 
ports will be prepared at the con- 
clusion of each dispute hearing or 
at the conclusion of all the hearings.” 

The wire also stated that at the 
April 2 public hearing on procedures, 
“the chairman indicated that the vari- 
ous unions involved would be per- 
mitted to make a collective presenta- 
tion, whether there was a single panel 
or several panels, and regardless of 
whether or not some, if not most, of 
the unions joining in such collective 
presentation were involved in the par- 
ticular dispute being heard. 

“We also note that the board pur- 
ports to retain jurisdiction over the 
200 to 300 alleged dispute cases and 
gives no assurance that further hear- 
ings will not be held before the board 
announces its recommendations aris- 
ing out of the cases now sched- 
uled...” 

The wire said it was the company’s 
judgment that procedures as set forth 





Esso Offers Accepted 


NEW YORK—Esso Standard 
has settled the last of its wage 
negotiations at company plants. 
Pay increases of 4.6% have 
been accepted by Independent 
Industrial Workers Assn. (at 
the company’s Baton Rouge, 
La., refinery), and Independent 
Petroleum Union, Inc. (at the 
Baltimore refinery). 

Earlier, a similar increase 
was accepted by Esso Workers 
Union (New England Sales Di- 
vision). 
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by WSB would “inevitably result in a 
commingling of factual matters and 
issues pertaining to other companies 
and the other bargaining units and 
unions to be heard by the same or 
interlocked panels. 


“Many of these matters and issues 
would be entirely irrelevant to our 
particular dispute at Whiting. The 
described procedures would therefore 
necessarily not only impose, but em- 
phasize, multi-company, industry-wide 
considerations that would be unre- 
lated to the issues involved in our 
local dispute. 


“In our judgment such procedures 
would mean the substitution of a 
multi-company, industry-wide deter- 
mination of labor disputes for the 
historical local bargaining pattern 
that has brought about more than 
60 years of industrial peace to this 
company’s employes. Such procedures 
would destroy free collective bargain- 
ing. We think that the welfare of 
the nation would be better served by 
retaining the local autonomy of the 
unions and managements which has 
been so successful in the past, rather 
than substituting for it the type of 
bargaining which has resulted in al- 
most constant strife in such industries 
as coal and steel. We do not believe 
the United States government should 
want to create a condition of that 
kind in the oil industry.” 


The wire closed with statement 
that the company stood “ready and 
willing” to bargain with respective 
unions representing company employ- 
es, and unions have been so notified. 

Mr. Ducommun’s letter to the more 
than 7,000 members of Central States 
Petroleum Union, Local 100, was 
similar to Mr. Peake’s telegram. 


Panel Membership—WSB had set 
up the labor and public represent- 
atives at the hearings last week and, 
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while panel membership will vary 
somewhat from hearing to hearing, 
some members will serve at all four 
hearings. Lineup follows: 

For the St. Louis hearings, public 
representatives will be Harry Platt 
and I. Robert Feinberg; labor rep- 
resentatives will be David R. Stewart 
and John J. McCarten. 


For the San Francisco hearings, 
public representatives will be Roger 
I. McDonough and Mr. Feinberg; la- 
bor members will be the same as in 
St. Louis. Industry members had not 
been selected for any of the panels at 
NPN press time. 


Panel Membership—Who are these 
panel members who will conduct 
these hearings? 

Mr. Platt is a Detroit attorney and 
arbitrator who had experience with 
the War Labor Board during World 
War II and who has also served as a 
public member of the Detroit region- 
al WSB. He also was an umpire for 
the Ford Motor Co.-United Auto 
Workers (CIO) contract. 

Mr. Feinberg is a New York City 
attorney and arbitrator. He was a 
public member of the New York re- 
gional War Labor Board during 
World War II and was a few months 
ago a consultant to the national WSB 
in Washington. 

Mr. McDonough is a state Supreme 
Court of Utah justice in Salt Lake 
City. He has had experience in la- 
bor-management disputes in the 
West. 

Mr. Stewart is an OWIU official 
who is presently on loan to WSB. He 
will be representing the CIO at the 
hearing. Mr. McCarten, an Ameri- 
can Federation of Labor plumbers 
union official, will be the other labor 
representative on the panel. 

In announcing appointment of the 
panels and the names of the four 
companies whose disputes will be 
heard first, WSB studiously avoided 
calling them “pilot” cases, although 
all parties concerned figure that is 
exactly what they are. 


Nationwide Pattern? — WSB obvi- 
ously hopes that the settlement terms 
reached in these cases will be used 
by the remaining companies and 
union locals to serve as a basis for 
negotiating their own contracts with- 
out the necessity of a panel hearing 
on each and every one of the nearly 
200 cases which were certified to 
WSB. 

The decision to use the “pilot” case 
approach was arrived at late last 
week after WSB had heard consider- 
able table-thumping arguments by oil 
companies and oil unions. 

The setting for the debating was a 
meeting WSB called last Wednesday 
(April 2) to discuss with company 
and union representatives the proce- 
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Tide Water Strike Ends 


NEW YORK—Employes were 
back at work Thursday (April 
3) at the Tide Water Associ- 
ated’s Bayonne, N. J., refinery 
after a three-year contract was 
signed by the company and 
Tide Water Employes Assn. to 
end a 90-day strike. 


The new contract covers gen- 
eral working conditions and 
provides for prevailing wage 
scales, the company reported. 
The company also agreed to 
consider paying part of the cost 
of hospital-medical-surgical in- 
surance plan. Wages were not 
an issue in the dispute. 

The company said there was 
one certain result of the strike: 
It had been a costly one for 
both the employes and the com- 
pany. It estimated that the em- 
ployes lost $2,250,000 in base 
wages and that the company, 
too, suffered financially from 
loss of business. 











dure to be followed in hearing the 
disputes. 


Oil Company Stand—The companies 
were determined to fight any lump- 
ing together of the cases because 
that, they said, would most certain- 
ly be breaking down the industry’s 
historical practice of settling labor 
problems on a local basis. 


One company representative in par- 
ticular was strong in his stand. He 
said WSB could give all the lip serv- 
ice it wanted to about observing the 
industry's traditional practice of unit 
bargaining, but that if WSB used any 
method other than an individual panel 
for each and every unit dispute in- 
volved, it would be moving in the di- 
rection of nationwide or companywide 
bargaining. 

A number of the companies also 
made it plain that they wanted the 
panels themselves to make recom- 
mendations for settlement terms 
rather than leaving the recommenda- 
tions up to WSB. Their point was 
that if panels were simply fact-find- 
ing in nature and only made reports 
to WSB, then WSB, in making a de- 
cision, likely would tend to “lump” 
all the testimony and make identical 
recommendation in every case, even 
though each dispute would concern a 
different set of problems. 


The companies also complained bit- 
terly over the apparent lack of in- 
vestigation done on the disputes be- 
fore they were certified to the board 
by the White House. Several com- 
panies contended that there had been 
little or no bargaining efforts, that 
the Federal Mediation and Concilia- 


tion Service had not been fully used 
and that the unions had made no ef- 
fort to reach a settlement from the 
very start because they wanted the 
matter to wind up in WSB’s hands. 

Also, they blamed WSB itself for 
much of the difficulty. If WSB would 
announce a definite ceiling on wages 
and on fringe benefits, then the com- 
panies and the unions could make 
headway toward negotiating their 
own settlements. As it is now, they 
said, no one knows where WSB will 
hold the line on wages, and there- 
fore neither party is in a position to 
bargain effectively. 

Union Views—When it came to his 
turn at bat, O. A. (Jack) Knight, 
president of OWIU and spokesman 
for the coalition union forces, accused 
the companies of using stalling tac- 
tics. 

He wanted a single hearing before 
a single panel to get the matter over 
with, and hinted strongly that should 
there be an effort to hold a hearing 
for each and every dispute, the unions 
would strike. 

He said there weren't but three 
real issues and that the remaining 
minor ones could be settled individ- 
ually between the union locals and 
company units. The three big is- 
sues, he Said, and ones which apply 
across the board are these: 

1. A wage increase of 25c an 
hour. 

2. Shift differentials amount- 
ing to 6c an hour for the second 
shift and 12c an hour for the 
third, or graveyard, shift. 

3. Inequities in California and 
in five companies along the west- 
ern slope of the Rocky Moun- 
tains. 

Clear those three matters up, Mr. 
Knight said, and you have the prob- 
lem licked. 

He scoffed at the company argu- 
ment that the companies never act 
in unison and he said that although 
wage patterns do vary from company 
to company and from plant to plant, 
wage increases in the past decade 
have not varied. That is, if one com- 
pany gave a 10c raise, all others did 
likewise, and he cited a number of 
instances to back his argument. 

This being the case, he said, there 
is no reason why the wage matter 
couldn’t or shouldn’t be settled at a 
nationwide level. 


WSB Decision— WSB, confronted 
with these sharply divergent views 
from companies and from unions, de- 
bated for two days in executive ses- 
sion before it tinally reached the 
“pilot” case solution. Even then it 
had difficulty in choosing the com- 
panies and units to be used as test 
cases and there was much tugging 
and hauling before four were chosen 
which were thought to be at least 
reasonably agreeable to both compa- 
nies and unions. 
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Steel Strike Threat Throws Shadow 
Over Optimistic Materials Outlook 


WASHINGTON—A mantle of con- 
cern spread over the oil industry 
early this week as the possibility of 
a labor strike in the steel industry 
posed a threat to oil production and 
to the industry’s entire $10 billion ex- 
pansion program. 


Although PAD was continuing to 
process applications for third quarter 
steel allotments, it was obvious that 
any prolonged shutdown would force 
drastic revisions in not only third but 
also second quarter allotments. 


Meanwhile, in the first government 
move in anticipation of a strike, the 
National Production Authority slap- 
ped a freeze April 7 on all steel ship- 
ments to exporters and supplies go- 
ing to domestic manufacturers of civ- 
ilian goods—such as automobiles, re- 
frigerators, etc.—in order to reserve 
supplies for high-priority users. 


Praise Oil Expansion—In some 
brighter materials news of the week, 
the oil industry’s 18-month expansion 
program was singled out for mention 
in the fifth quarterly report of 
Charles E. Wilson, ex-defense mobil- 
izer, to President Truman. He pointed 
to “new and higher” oil expansion 
goals that aim to restore reserve pe- 
troleum capacity to “safer levels by 
1953.” - 

The release of the Wilson report 
preceded by one day the formal an- 
nouncement by Defense Production 
Administration of the foreign part of 
the expansion program. It will go for, 
among other things, 10,000 new wells 
during the 18-month period, expan- 
sion of refining capacity by 576,000 
b/d, adding 3,800 miles of pipe lines, 
plus installing 35,360,000 bbls. of stor- 
age capacity. 

The bulk of U. S. materials for the 
foreign program will go to Western 
Hemisphere countries, with lesser 
quantities for oil production in In- 
donesia and the Middle East and for 
refineries in various parts of the 
Eastern Hemisphere. 


Stretching Materials — Meanwhile, 
in action aimed at stretching avail- 
able supplies of critical materials, 
PAD called on the industry last week 
to adopt such conservation practices 
as: 


1. Eliminating electric grounding of 
storage tanks wherever local or na- 
tional codes permit or, where systems 
are required, substituting aluminum 
for copper. 


2. Avoiding the use of cathodic pro- 
tection on lines where local conditions 
permit or using aluminum for pro- 
tective sheathing that is required. 


3. Installing main electrical distri- 


bution systems at all installations of 
as high a voltage as is possible. 

4. Getting by without emergency 
stand-by electrical systems where 
possible and using a minimum of cop- 
per in those that are needed. 


Other Developments—Elsewhere in 
the materials field this past week: 

1. National Production Authority 
sought to make more heavy steel 
plate available for oil and other de- 
fense-supporting industries by pro- 
hibiting wide plate mills from pro- 
ducing the lighter plates without 
written permission of NPA. The 
agency expected this would make 
from 50,000 to 75,000 tons of addi- 
tional heavy carbon plate available 
quarterly. 

2. NPA raised the inventory restric- 
tions on steel shipping drums from 
45 days to 60 days, as the result of 
steadily improving supplies. 


North Carolina Stiffens 


Rules on Tank Truckers 


RALEIGH, N. C.—More stringent 
rules governing tank truck deliveries 
of petroleum products are slated to 
go into effect throughout entire state, 
effective July 1, upon direction of 
North Carolina Gasoline and Oil In- 
spection Board. 


Board also has ordered that Re- 
search Method replace Motor Method 
in determining gasoline specifications. 
Minimum octane rating for regular 
will be changed from 72 Motor to 81 
Research, with premium going from 
78 Motor to 87 Research. 

Board’s action on tank truck deliv- 
eries, plus other changes prescribed 
for oil industry, are subject to re- 
view by governor. Rural jobbers in 
particular are fighting truck changes. 

After public hearing last week, 
board decided on new regulations re- 
quiring that no pumping discharge 
system installed on tank truck for 
dispensing gasoline be used for dis- 
pensing any other petroleum product 
without first draining complete pump- 
ing system and that no discharge line 
from compartments holding gasoline 
be manifolded with discharge lines 
from compartments containing any 
other product. 

Rules, of course, will not apply to 
gravity deliveries where draining pre- 
sents no problem. 

Following other rules were adopt- 
ed by board to become effective July 
1, subject to governor’s approval: 

Dispensing pumps shall be labeled 
to show name of grade of product in 


addition to brand name—that is, 
words “Premium”, or “Regular”, or 
“Diesel Motor Fuel’, etc. 

Offgrade products found by an in- 
spector that do not comply with reg- 
istered specifications shall be con- 
demned, tanks sealed and none of 
contents of said tanks may be sold 
until specifications have been com- 
plied with. They may be confiscated 
under certain conditions and owner 
may either ‘consent to state confisca- 
tion or be prosecuted. 


Identification of product: Inlet of 
every resellers’ storage tank or con- 
tainer shall be plainly marked so as 
to indicate that content is either gas- 
oline, kerosine, Diesel fuel, or fuel 
oil; provided, however, that if own- 
er shall be using color scheme for 
identifying containers in which prod- 
ucts are stored, use of such colors on 
containers shall be considered as be- 
ing plainly marked. 


Specifications Finalized 
For 1-Qt. Motor Oil Can 


ATLANTIC CITY — Specifications 
for 1-qt. motor oil cans have been 
finalized by Petroleum Packaging 
Committee of Packaging Institute, 
and will be submitted to American 
Standards Assn. for distribution to 
all interested parties. If there is no 
opposition to recommended specifica- 
tions, they will become ASA stand- 
ard. 

Specifications for 1-qt. motor oil 
cans include: 

Nominal size, 4.01 by 5.09 inches. 

Minimum liquid capacity (no top), 
64.1 cu. in. level with flange. 

Over-all height (no top), 5.555 in. 
plus or minus .015. 

Chuck wall internal diameter, 3.900 
in. plus or minus .001. 

Maximum over-all height of tops, 
0.129 in. 

Minimum central panel diameter on 
top, 3.000 in. 

Number of curled tops per two 
inches, 26 to 28. 

Petroleum Packaging Committee 
also decided upon specifications for 
120 Ib. grease drum and 15 gal. tight 
head drum. 


Refining Dividends Drop 52% 


WASHINGTON—Publicly reported 
eash dividends paid by oil refining in- 
dustry (including integrated com- 
panies) were down 52% for first two 
months of 1952 compared with the 
same 1951 period, according to the 
Commerce Department. 

The total for the 1952 period was 
$9,200,000 as against $19,200,000 for 
a year ago, with February payments 
alone down to $3,200,000 from $14,- 
400,000 a year ago, report showed. 
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OPS Hopeful of Answer to Heating Oil Price Puzzle 


NPN News Bureau 
WASHINGTON — Main effort at 


Office of Price Stabilization this week 
continued to be working out a solu- 
tion of the East Coast heating oils 
price “squeeze” problem with officials 
optimistic after their industry ad- 
visory committee meeting in Hous- 
ton with Gulf refiners. 

At present, OPS calculations lean 
toward USMC plus 70% as the prop- 
er tanker rate “transportation factor” 
on Gulf -to- East -Coast shipments. 
This compares with the present work- 
ing formula of USMC plus 25%. 


Apparently, a ceiling of around 10c 
per gal. for No. 2 at New York will 
be suggested by the Petroleum 
Branch. But, in the wake of De- 
fense Mobilizer Wilson’s resignation, 
a new question has arisen, 

Will the same pressure that set a 
June 1 deadline for an OPS recom- 
mendation be continued now that 
Wilson is gone? 

Some OPS officials are skeptical. 

Meanwhile, these developments 
rounded off the pricing picture for 
the week: 

Crude Price Decontrol—A meeting 
with the Pennsylvania oil producers 
was set for April 15 after being post- 
poned from an earlier scheduled meet- 


ing. Both the Independent Produc- 
ers Assn. of America and the Union 
Oil Co. of California have asked the 
Petroleum Administration for De- 
fense to intercede in their efforts for 
crude oil price action. 

IPAA wants outright decontrol. 
The Pennsylvania producers want at 
least a 72c increase, and Union Oil 
wants at least a 60c boost for the 
whole Pacific Coast. 

West Coast Spell-Out—The Petro- 
leum Branch proposed that gasoline 
tank wagon and rack prices be 
spelled out according to the Los An- 
geles Basin pattern in areas sur- 
rounding 10 other West Coast cities: 
San Francisco, Hanford, Santa Bar- 
bara, Santa Maria, Bakersfield, Stock- 
ton and Sacramento, Calif.; Portland, 
Ore.; and Seattle and Tacoma, Wash. 

LP-Gas—Issuance of an order in 
the form of an amendment to Ceil- 
ing Price Regulation 17 was expected 
by late this week designed to aid dis- 
tributors and resellers of liquefied pe- 
troleum gas who have suffered mar- 
gin reductions as result of increased 
cost. 

Several alternatives will be offered 
to marketers to recalculate their 
ceilings in order to add laid-down cost 
increases to present ceilings and re- 





OPS Decentralizes 

WASHINGTON—Shifting of 
retail petroleum price problems 
to its field offices was virtu- 
ally assured by the Office of 
Price Stabilization this week. 

A delegation of atthority to 
act under Ceiling Price Regula- 
tion 13 (basic retail order) was 
in final stage of processing. Re- 
quired reports and applications 
for price adjustments under 
CPR 13 will be handled at lower 
offices instead of in Washing- 
ton. 











establish their margins. 

Distributors will be permitted to 
recalculate on basis of entire 1950, 
and wholesalers will be given the 
choice of computing on the basis of 
the preceding month or preceding six 
months from the time they make 
the computation. 

Truck Tank Makers — In order to 
relieve them from report filing obli- 
gations, OPS is allowing truck trail- 
er cargo tank manufacturers an op- 
tion of pricing under either Ceiling 
Price Regulation 30 (machinery and 
related products order) or the Gen- 
eral Ceiling Price Regulation. Under 
CPR 30, certain reports are manda- 
tory. 





Multi-Pump Draws Trade with Big Drive, Product Variety 


An Independent multi-pump service 
station on highway 67 near San 
Angelo, Tex., in operation about four 
months, is selling 50,000 gals. of 
petroleum products a month. The 
station, built by G. T. Trusler, Cactus 
Oil Co., San Angelo, operates on a 
full or self-serve basis. 


Three grades of gasoline are han- 
dled plus Diesel fuel, kerosine, butane 
and popular brands of motor oils. 
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MULTI-PUMP STATION built by Cactus Oil Co., San Angelo, Tex., operates 24 hours a day on either regular or self-serve basis 
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Total storage capacity is 18,500 gals. 


The driveway has a 200 ft. frontage 
with pump islands located 30 ft. apart 
and 50 ft. each way from the station 
building and street. 


Located 118 ft. from the highway, 
the building is an 18 x 22 ft. tile 
structure, with restrooms, storeroom, 
shower room and an office, which 
is completely shelved on one wall for 
TBA. 





A twin post hoist services both 
trucks and cars. 


Station is open 24 hours a day. 


Mr. Trusler has been in the oil 
business since 1946 when he bought 
out a small distributor doing about 
40,000 gals. a month. 

With the addition of this and other 
stations, (making a total of 11) Mr. 
Trusler has built up his gallonage to 
300,000 gals. a month. 
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East Coast Supply Plan 
Praised by Chapman 


WASHINGTON — Public thanks 
went from Interior Secretary Chap- 
man April 2 to the 12 East Coast 
suppliers participating in the volun- 
tary plan to move additional supplies 
of heating oils to area to avert short- 
ages. 


Between Feb. 25 and April 5, Mr. 
Chapman said, participating compan- 
ies will have made available total of 


1,648,000 bbls. of No. 2 fuel oil and 
kerosine to fill 85 delivery orders is- 
sued by PAD. Deliveries were to 12 
resellers in New York City, New 
Haven, Conn., and Boston, who were 
short of heating oil to meet needs of 
customers. 

Because companies sold oil at East 
Coast ceiling prices, which were be- 
low costs of producing, acquiring, and 
transporting oil, PAD estimates that 
companies sustained a substantial out- 
of-pocket loss, Mr. Chapman said. 

“It is now clear that even though 
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the winter was warmer than normal 
this shortage would have been large 
enough to cause considerable hard- 
ship and suffering,” he added. 

Companies which participated in 
voluntary agreement were: Atlantic, 
Cities Service, Esso Standard, Gulf, 
Hess, Inc., American Oil, Shell, Sin- 
clair, Socony-Vacuum, Sun, California 
Oil and The Texas Co. 


Lack of Residual in Florida 
May Prompt Attack on Oil 


WASHINGTON — Florida’s con- 
gressional delegation has been in- 
formed that a public campaign may 
be fanned into an attack on oil com- 
panies unless some means are found 
soon to relieve the threatening heavy 
residual fuel oil shortage. 

A delegation has not yet met to 
discuss the situation but is expected 
to do so in the near future. On the 
agenda is a request that Congress 
look into allocations policies of Pe- 
troleum Administration for Defense 
and ceilings set by Office of Price 
Stabilization. 

One major supplier and one large 
Independent are targets for com- 
plaints, but also involved are alle- 
gations of over-ceiling prices being 
charged and of improper influence in 
Washington by petroleum interests 
who wish to hold down production. 

Complaint centers on alleged fail- 
ures of suppliers to increase the 
amount of residual shipments to 
Florida to take care of increased de- 
mand, particularly for electric utility 
generating plants due to industrial 
build-up and reactivation of military 
installations. 


Mid-West Refineries Buys 
Michigan-Ohio Pipeline 


GRAND RAPIDS, Mich. — Mid- 
West Refineries, Inc., which has 
owned 75% of the stock of Michigan- 
Ohio Pipeline Corp. since September 
1950, has purchased remaining 25% 
from Standard Oil Co. (Ohio). 

The Michigan-Ohio Pipeline op- 
erates a 260-mile crude oil line that 
“runs backwards” from Toledo, Ohio, 
into central Michigan. 

The line was built 15 years ago to 
carry crude oil from central Michigan 
to Toledo for connections with na- 
tion’s major transcontinental pipe- 
lines. However, Michigan oil fields 
fell below expectations and pipe line, 
which otherwise might have remained 
idle, now links Mid-West’s refinery at 
Alma, Mich., with crude oil produc- 
ing areas of Southwest, through To- 
ledo. 

President L. A. Woodward of Mid- 
West said this latest move is de- 
signed to permit the company to in- 
tegrate pipe line flow more closely 
with the company’s refinery at Alma. 
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NOJC Cost Survey Called 
Unrelated to Margin Issue 


Jobber cost figures released by Na- 
tional Oil Jobbers Council at its 
Savannah meeting (see NPN April 
2, p.34) are “irrelevant” to the ques- 
tion of jobber margins, a major com- 
pany believes. 


In answering an NPN query, the 
company asserted that the figures in 
this respect are “beside the point,” 
since margins are properly set “by 
competition and economic factors.” 


The company posed the question: 
“Suppose you found they (jobbers) 
were all going broke—what would you 
do?” The company’s opinion: A sup- 
plier could do nothing if marketing 
economics did not permit margin re- 
lief. (In releasing figures, NOJC 
made no comment on the margin is- 
sue. ) 


Further the company does not “see 
how large companies can come out 
with figures” of a similar nature, as 
jobbers are requesting. It suggests 
possibly some outside accounting 
agency “might work out rough per- 
centages” for supplier marketing. 
However, it maintains that marketing 
bookwork cannot be clearly separated 
from other operations, so suppliers 
“can’t publish accurate figures.” 
Therefore, the company asks, “Why 
do it at all?” adding: 


“The Kansas (Oil Men’s) Associa- 
tion had the right slant on that.” 


(Association “divorcement” report 
at NOJC meeting listed nine Midwest 
companies whose crude production 
ranges from none to less than 15% 
of their refinery output. It found that 
the companies “in total, reported net 
income on capital investment of 13.5% 
for 1949, and 14.6% for 1950.” The 
association commented, “Certainly 
this is a creditable showing, and be- 
lies the contention that refiner-mar- 
keters do not make a profit.’’) 


The company also called three sta- 
tistics in the jobber cost survey “pret- 
ty nice figures” : 

Percent of net profit after taxes 
to net worth, 1950—10.4%. 

Percent of net profit after taxes 
to net fixed assets, 1950—15.4%. 

Percent increase net profit after 
taxes, 1950 over 1946—19.7%. 


API Proposes Committee for 
Jobber-Supplier Discussions 


NPN News Bureau 

NEW YORK—API President Frank 
M. Porter has named a special com- 
mittee to study the feasibility of es- 
tablishing an API committee made 
up of jobbers and suppliers which 
would discuss conflicting viewpoints 
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of their respective segments of in- 
dustry. 

The study committee is headed by 
Harry J. Kennedy, vice president of 
Continental Oil. It will have its first 
meeting here April 15, and discuss, 
not only possibilities for API's having 
jobber-supplier committee, but also 
methods of approach committee could 


use. 
. * * 


WASHINGTON — Commenting on 
API decision to study further possi- 






Whether for your use or the use of your 
customers, you'll appreciate the many fine 
features of the Tokheim double-action pump. 
It operates with a single sturdy diaphragm; 
yet it pumps on back and forward strokes, 
providing continuous flow with minimum 
effort. High suction efficiency. Self-priming. 
All-round reliability. Available in several 
models —with hose or spout outlet — for 
drums or underground tanks. Call your 
Tokheim man today, or write factory for 
literature showing all models. 


bility of establishing jobber-supplier 
committee, NOJC General Counsel 
Otis H. Ellis declared that “it is very 
gratifying” to note that API not only 
recognizes jobber-supplier differences 
exist “but is also taking some con- 
crete steps toward a program that 
would tend to solve some of the prob- 
lems if effectively carried out.” 

“One of the most refreshing aspects 
about the whole idea,” he added, “‘is 
that it was initiated by a representa- 
tive of one of the major companies. 
My hat is off to the gentleman.” 
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Richfield Station Control Issue Up to Supreme Court 


WASHINGTON—U. S. Supreme 
Court this week took under advise- 
ment the Richfield Oil Corp. “exclu- 
sive dealing” case with two major 
points to consider in deciding whether 
the company has violated the anti- 
trust laws. 


First, it must decide whether Rich- 
field’s “leased-out” stations are, in 
fact, company outlets and subject to 
company direction as Richfield con- 
tends, or whether they are actually 
independent as the government main- 
tains. 


In this respect, the Richfield case 
differs materially from the Standard 
Oil of California case. In the Stand- 
ard case, the company’s right to hold 
its owned and operated stations to 
exclusive dealing in company prod- 
ucts was not questioned. But Stand- 
ard’s stations were clearly company 
owned and operated. If Richfield has 
satisfied the Supreme Court that its 
“leased-out” method is legally the 
same as owning and operating the 
stations itself, presumably no viola- 
tion has occurred. 


Richfield did not dispute the gov- 
ernment contention that it insisted 
on “exclusive dealing” by station op- 
erators of this type. Secondly, the 
Court must decide whether Richfield 
insisted on a “100% Richfield” policy 
in its relations with independent deal- 
ers (337 and 3-C type). This aspect 
parallels the Standard case more 
closely. 


But Richfield vigorously asserted 
that the government has not shown 
that it insisted, by oral contract or 
otherwise, that independent dealers 
handle Richfield products exclusively. 
U. S. District Judge Leon R. Yank- 
wich, who ruled against Richfield on 
both points July 2, 1951, decided that 
certain of the agreements with the 
independents did bolster the govern- 
ment contentions. 


Arguments ‘Reviewed’—Little new 
light was shed by oral arguments 
before the court earlier this week. 
Only Justices Jackson and Reed (both 
of whom dissented in the Standard 
case) did any real questioning of at- 
torneys. Both wanted to know how 
the Richfield and Standard cases dif- 
fered. Justice Jackson wanted to 
know what “economic good” would be 
accomplished by forcing Richfield to 
convert dealers to employes (in the 
L-O operation). He also observed, at 
one point, that Richfield “accom- 
plished about the same results as 
Standard but through a different 
route”—that both companies permit 
free competition on a station basis 
but not on a “pump” basis at any one 
station. 


Technically, the case involves Sect. 
1 of the Sherman Anti-Trust Act as 








to “restraint of trade” and Sect. 3 
of the Clayton Anti-Trust Act as to 
“lessening of competition.” Richfield 
lost in District Court on both points, 
as did Standard. But Supreme Court 
held that Standard violated only the 
Clayton Act, not the Sherman Act 
provision. 


Penna. Grade Crude Supply 
Is Short, Quaker State Says 


OIL CITY, Pa—Pennsylvania 
grade crude oil “remains in rather 
short supply, not because of war de- 
mands, but because production of this 
type of crude oil has been diminish- 
ing while the demand for Pennsyl- 
vania motor oils has been expand- 
ing,” Quaker State Oil Refining Corp. 
says in its annual report. 

Crude suppply depends on the con- 
tinued use and development of sec- 
ondary recovery methods in old fields 
rather than on new discoveries, the 
report says, adding: 

“This company has been, and will 
continue, devoting much effort and 
capital in providing for a future sup- 
ply of Pennsylvania grade crude oil. 
Producing and development costs 
have risen sharply in the Pennsyl- 
vania fields. Although crude oil prices 
are higher than at the outbreak of 


the Korean war, the advance has not 
been sufficient to offset the increased 
costs of production. This company, 
with its dominant market position, 
should be able to adjust itself to a 
higher level of crude oil prices. To 
avoid an adverse effect on earnings, 
it will, of course, need to seek higher 
prices for its products.” 


Richfield Promotes Gasoline 


NEW YORK—A newspaper cam- 
paign involving the biggest adver- 
tising expenditure in its recent his- 
tory is being launched by Richfield 
Oil Corp. of New York featuring the 
company’s “101 Gasoline.” Ads will 
appear weekly from the middle of 
April until August in newspapers with 
total circulation of 4,438,667 copies. 

Theme of campaign is: Both “Rich- 
field Ethyl” and “Richfield Hi-Oc- 
tane” are “enriched with 101 differ- 
ent hydrocarbons for top mileage to 
save you money.” 


Hansen Leaves Superior Oil 


WASHINGTON—Herbert R. Han- 
sen, former assistant director of 
PAD’s Materials Division, has joined 
Lawton Oil Corp., Magnolia, Ark. Mr. 
Hansen had been director of pur- 
chases for Superior Oil Co. but re- 
mained there only several days after 
leaving PAD service last February. 


Lube Engineers Hear Oil ‘Specs’ Importance Stressed 


CLEVELAND — American Society 
of Lubrication Engineers, at its sev- 
enth annual meeting here April 7-9, 
heard C. A. Bailey, lubrication en- 
gineer with National Tube Co., Pitts- 
burgh, discuss problems encountered 
in identification of lubricants as pur- 
chased under brand names or speci- 
fications. 

The speaker supported adaptation 
of a code system similar to SAE 
numbers for motor oils, but applying 
to all industrial lubricants. 

Speaking along the same lines, C. 
R. Schablitzke, assistant division 
manager, industrial sales, McColl- 
Frontenac Oil Co., Ltd., Toronto, 
stressed the importance of effecting 
a better understanding among equip- 
ment manufacturers, lubricant manu- 
facturers and the plant lubrication 
engineer, particularly with respect to 
selection of lubricants solely on a 
specification basis. 

Among other papers of interest to 
lube oil marketers were: 

A New Plan to Aid Independent 
Inventors—William Mendius, assist- 
ant to the vice president, Sinclair Re- 
search Laboratories, Inc., Harvey, IIL, 
told of the Sinclair plan to open up 
the facilities of a major research 
plant to work on promising ideas of 
those independent inventors who have 


no such facilities available. Under the 
project, Sinclair has invited inventors 
to submit any ideas pertaining to pe- 
troleum products providing these 
ideas are protected by at least a pat- 
ent application. For those ideas which 
are accepted, Sinclair proposes a sim- 
ple agreement specifying a mutually 
agreeable test program to be carried 
out by Sinclair. In return, Sinclair 
retains the right to use this inven- 
tion on a royalty-free basis. The in- 
ventor retains sole ownership of his 
idea at all times. 

Lubrication Education — A discus- 
sion of the many problems entailed 
in encouraging more engineers to spe- 
cialize as lubrication engineers. Pa- 
per presented by J. T. Burwell, as- 
sistant to the director of Research 
Horizons, Inc., Cleveland. 

Turbo-Jet and Turbo-Prop Engine 
Lubrication—Lt. L. D. Christensen, 
chief, oil unit, Petroleum Products 
Branch, Materials Laboratory, Wright 
Air Development Center, Dayton, 
Ohio, described synthetic-base lubri- 
cant developed for use in turbo-prop 
engine. He termed the material an 
“excellent lubricant” which is resist- 
ant to oxidation and thermal decom- 
position at temperatures in excess of 
plus 400° F, and provides for op- 
eration in the vicinity of minus 65° F. 
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Fuel Oil ‘Over-Flow’ 
Worries WPRA Members 


SAN ANTONIO, Texas—Any buy- 
er looking for a few hundred cars 
of fuel oil, and willing to pay a good 
price, probably would have been 
mobbed had he stepped into the lobby 
of the Plaza Hotel here March 31, 
April 1-2. 

At least, its a safe bet to say he 
would have found many “willing sell- 
ers” more than glad to talk to him. 

Some 900 refiners, marketers and 
other oil men were here, attending 
the 40th annual Western Petroleum 
Refiners Assn. meeting, and the prob- 
lem of what to do with present high 
Midwest and Mid-Continent fuel oil 


ordinance conflicts with a state law 
authorizing the sale of food and all 
other necessities on Sunday. 

Further, he held, the ordinance is 
“class legislation” contrary to the 
Constitution. 


Premium ‘Gas’ Ban Lifted 
for Government Drivers 


WASHINGTON—Gasoline bid invi- 
tations being distributed by General 
Services Administration for its Re- 
gion 3 reveal that GSA has reversed 


its four-year ban on general use of 
premium gasolines. 

Other regions in U. 8. undoubtedly 
will follow move in Region 3. 

Since June 30, 1948, GSA has stood 
by feeling that premium gasoline “is 
a lot of bunk,” except for automo- 
biles specifically designed to operate 
only on premium. 

Policy reversal means that gov- 
ernment drivers, regardless of make 
of car, can drive into service sta- 
tions under GSA contract and load 
up on premium at will. 


IF IT’S SERVICE YOU WANT: 


i | inventories was the main topic of con- 
i versation. 


The formal meeting itself was most- 
ly of a technical nature, with papers 


Ci 
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delivered to refinery engineers on | 


such problems as “Economics of Cok- 
ing Residual Petroleum Products” and 
“The Role of Cost Accounting in Re- 
finery Operating Control.” 

Guest speakers at general sessions 
mainly urged members to take steps 
this year to bring a halt to federal 
controls on private business, high 
taxes and government waste. 

One of the main speakers, John 
B. Thomas, president and general 
manager, Texas Electric Service Co., 
said that “politics today are leading 
us toward socialization and national- 
ization,” while others said groups 
such as the oil industry will have to 
work hard at the local level for good 
government. 

The association voted to return to 
San Antonio again next year (March 
23, 24 and 25) for its annual meeting, 
which will mark the fifth straight 
year it has been held here. 


Ordinance Closing Stations 
On Sunday Ruled Unlawful 


OKLAHOMA CITY—A new city 
ordinance banning Sunday operation 
of service stations has been ruled in- 
valid by a local jurist who expressed 
the opinion that gasoline has “be- 
come almost as much a necessity as 
bread.” 


A notice of appeal from this ruling 
to the Oklahoma Supreme Court has 
been filed, but Municipal Counselor, 
A. L. Jeffrey hasn’t decided whether 
he will carry out the appeal. 

District Judge W. A. Carlile has 
issued a permanent injunction against 
enforcement of the Sunday closing 
ordinance, as requested in a petition 
by Knox Industries, Hudson Oil Co. 
and Savmor Oil Co. 

He said motor vehicles are relied 
on for transportation by 95% of 
people, and this has made gasoline a 
“necessity.” Therefore, he held, the 
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For rugged, year-in 
and year-out truck 
pump service, check 
the features of the 
Fig. 124 Viking pump. 


1. Integral thrust bearing—con- 
trols distortion and end play. 


2. Extra long stuffing box—leak 


resistant. 


3. Revolvable casing for handy 


port location. 
Write today for 









VIKING TWIN BULK 
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such liquids as fuel oil, 
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4. Double supported relief valve 


on head. 


5. Pump operates equally well 


in either direction. 


6. Positive, fast self-priming. No 


pulsation. 
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Defense Orders for the Oil 


(Issued April 1-7, inclusive.) 

This description of oil defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers letting us know when 
they think that we have omitted a regulation. 

Complete copies of the official text of these 
orders can be obtained from Platt’'s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
mails out the orders on oil upon issuance. 
Minimum charge for single copies, $1.00, 
postage paid. One year's service, $100. Less 
than one year’s service, pro rata plus $5.00 
for handling. 

CODE: NPA—National Production Authdr- 
ity; ESA Economic Stabilization Agency; 
PAD—Petroleum Administration for Defense; 


ODM—Office of Defense Mobilization; DPA 
Defense Production Administration; DTA 
Defense Transport Administration; WSB 
Wage Stabilization Board; OPS Office of 


Price Stabilization. 


List of Orders 


NPA—National Production Authority 

NPA Reg. 1, as amended, inventory control 

M-70, as amended, marine MRO. 

CMP Reg. 6, Dir. 2, reconstruction and dis- 
aster damage. 

OPS—Office of Price Stabilization 

GOR 27, long term contracts for chemical 
sales. 

CPR 30, Amdt. 4 to SR 3, cargo tanks 

GCPR, SR 91, contract water carriers ceil- 
ings. 

CPR 22, Amdt. 
reports. 
PAD—Petroleum Administration for Defense 

PAD Order No. 1, Dir. 1, tetraethyl lead 
fluid. 

ODM—Office of Defense Mobilization 

Defense Manpower Policy 5—defense training 

poliey, 


43, filing of manufacturers 


° 


What Orders Do © 
National Production Authority 


INVENTORIES—NPA Reg. 1, 
and effective April 2 


as al ed 
removes from invé ry 


Industry 


control 25 assorted items including chemicals 
and quebracho. Inventory limitations on steel 
shipping drums were raised to 60 calendar 
days. 

MARINE MAINTENANCE AND REPAIR— 
Amendment to NPA M-70, effective March 31, 
simplifies operations of marine operators under 
the Controlled Materials Plan. Order eases 
procedure for American flag vessels to obtain 
emergency or routine maintenance, repair and 
operating supplies. Foreign flag vessels apply 
DO-R-9 rating and allotment symbol R-9 to 
obtain up to $1,000 worth of materials and 
ship stores for emergency repairs. 

RECONSTRUCTION AND REPAIR OF DIs- 
ASTER DAMAGE—Dir. 2 to CMP Reg. 6, as 
amended eliminates specific references to the 
disaster which occurred in 1951 in Kansas, 
Missouri and Oklahoma and now covers any 
area designated as a major disaster area by 
the President. 


Office of Price Stabilization 


CHEMICAL PRICING UNDER LONG TERM 
CONTRACTS—GOR 27 permits sellers of cer- 
tain chemicals (including petroleum cracking 
catalysts, ethyl chloride, synthetic ethyl and 
isopropyl alcohols) who entered into long-term 
written sales contracts before Jan. 26, 1951, to 
ask permission to use pricing provisions of the 
contract in place of present ceilings. 

CARGO TANKS—Amadt. 4 to SR 3 to CPR 
30 allows manufacturers of automotive truck 
and trailer cargo tanks and range boilers op- 
tion of pricing under either CPR 30 or General 
Ceiling Price Regulation. Effective April 7, 
1952. 

CONTRACT WATER CARRIERS—SR 91 to 
GCPR, effective April 8, provides method for 
individual contract water carriers to apply for 
adjustment of their ceiling rates to reflect 
increased operating costs. 

REPORTING CEILINGS ON NEW PROD- 
UCTS—Amat, 43 to CPR 22 exempts manufac- 
turers in certain fields from using Form No. 
128 in reporting commodities not sold between 
July 1, 1949, and June 24, 1950. Among these 
commodities are certain rubber products, 
chemicals and valves. 


Petroleum Administration for Defense 


TETRAETHYL LEAD FLUID—Dir. 1 to 


PAD Order 1, effective April 1, suspends the 
limitation on the use of automotive tetraethyl 
fluid. 


Office of Defense Mobilization 


MANPOWER —Defense Manpower Policy 5 
sets forth the policy of government and agen- 
cies for defense training of needed personnel 
in scientific and professional fields, 


Anti-Diversion Law in Arizona 


PHOENIX, Ariz.—Arizona citizens 
will vote mext November on an 
amendment to state’s constitution 
passed by legislature to prevent di- 
version of automotive tax revenue to 
non-highway purposes. Proposed 
amendment still permits expenses of 
state highway patrol and Arizona 
Highways magazine to be paid out 
of highway tax revenue. 


lran Sells Crude Oil 


TEHRAN—(Reuters)—Iranian oil 
sales commission announced April 7, 
that agreements had been signed by 
Iran for sale of 2,500,000 metric tons 
of crude oil to Denmark, Norway and 
Finland. 

The announcement said delivery 
would begin May 1. Purchasers had 
made arrangements with Spanish 
tankers to carry oil to Italy where 
it would be refined. 

It was also announced that Hussein 
Makki, secretary-general of the Oil 
Nationalization Board, has been in- 
vited to visit the U. S. by the Inter- 
national Bank vice president, Robert 
Garner. 





New Refinery to Boost Growing Product Flow in Great Britain 


a 





NEW ENGLISH REFINERY—An artist's impression of Anglo-Iranian Oil’s new Kent refinery on the Isle of Grain near London, 
as it will appear when completed. The refinery, which was started in 1950 is due to go on stream this summer with production of 
42,000 b/d and is expected to be running at full capacity of 84,000 b/d by the end of the year 
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Chicago Oil Men Set Up Own Routing 
Of Tank Trucks to Prevent Accidents 


By NPN Staff Writer 

CHICAGO—The oil industry here is 
engaged in the opening phase of an 
ambitious, entirely voluntary long- 
term safety program governing trans- 
port truck operations within the city 
and with branches reaching out into 
four neighboring states. 

The plan results from a year’s 
study by the industry and action by 
an eight-man compliance committee 
headed by Guy A. Russell, branch 
manager, Sinclair Refining Co., Chi- 
cago, and E. J. McKernan, assistant 
general manager, The Willett Co. 
The committee is composed of indus- 
try’s local top safety engineers and 


representatives of for-hire carriers, 
all of whom worked with city traffic 
experts. The entire activity has been 
made possible by help and guidance of 
the central division of American Pe- 
troleum Industries Committee. 


Oil Polices Itself—Program’s ini- 
tial phase, now in effect, consists of 
education within the industry and 
self-imposed policing of vehicle rout- 
ing inside the city. Policing of its 
own program was decided upon by the 
committee to insure compliance with 
ordinances governing transportation 
of flammables in a city sensitive to 
petroleum traffic hazards. (Thirty- 
four persons lost their lives in a fire 
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ROUTE MAPS furnished oil truckers shows streets approved for flammable 
liquids hauling 
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caused by a street car colliding with 
a gasoline transport on May 25, 1950). 

Two additional points in the pro- 
gram, public information and union 
co-operation, will be put into effect 
as soon as possible, but at present 
committee members find they have 
a full-time job on their hands 
acquainting oil companies, haulers 
and drivers with routing regulations. 
Additionally, the committee is con- 
cerned with its new policing routines 
covering Chicago’s 212 square miles 
and 3,644 miles of streets. It also is 
concerning itself with keeping alive 
the program by means of frequent 
bulletins to shippers and carriers. Two 
such bulletins were sent out in March 
and a third already is scheduled. 

Maps Show Routes—To acquaint 
everyone with its purpose, the com- 
mittee has furnished sufficient maps 
for complete distribution to truck driv- 
ers. The map shows the city divided 
into seven delivery zones with main 
feeder lines marked and interior zone 
routes plotted. Through-routes for 
products going to bulk plants outside 
Chicago, also are charted. Committee, 
thus far, has found driver co-opera- 
tion gratifying. “We seem to have 
gotten across to them the importance 
of this new safety program,” the 
group says. 

Self-policing measures already in 
effect are shared by 14 oil companies 
and carriers. Bach supply a car and 
@ man one full day in a two-week 
period. The men cruise city streets 
and report violations without stop- 
ping or talking to drivers. The cars, 
themselves, have no distinguishing 
markings. 

To aid oil companies and trans- 
porters in nearby states who must 
operate over-the-road equipment in 
Chicago, the compliance committee 
has sent supplies of maps and ex- 
planatory data to state secretaries 
of APIC in Wisconsin, Iowa, Michigan 
and Indiana. 


Canadian Oils Gets Service 
Station Expansion Program 


TORONTO.~—Modernization of serv- 
ice stations and construction of new 
ones, mainly in larger cities, will be 
the next major expansion program 
to be inaugurated by Canadian Oil 
Companies, stockholders were told 
April 3rd at annual meeting by Pres- 
ident W. Harold Rea. The program 
hinges on easing of steel shortages, 
he said. 

Marine terminals at Toronto, Ham- 
ilton and Parry Sound are to be en- 
larged by the company this year. 
Mr. Rea reported a sales volume in- 
crease of 22% in first three months 
of 1952 over first quarter of 1951. 
Annual report showed 1951 sales at 
an all-time high of 166 million gals. 
(up 14% from 1950) and $42,892,000 
(up 12% from 1950). 


31 








THE WEEK‘S OIL NEWS 





OIIC SPEAKER TRAINING class in New York City is addressed by R. R. Faller, 


Speakers Train to Tell Oil's Story 


NEW YORK-—Plans are being made 
to extend throughout New York State 
the streamlined speaker’s course set 
up by the New York-New Jersey 
District steering committee of the 
Oil Industry Information Committee. 
Although a number of manuals have 
been compiled by OIIC for guidance 
of Oil Progress Week speakers, this 
is the first actual speaking course 
to be conducted. 


The course was offered to two 
young executives from each com- 
pany represented on the steering com- 
mittee. The group hoped for a turn- 
out of 20, and had to divide the class 
into two sections when 28 men came 
to take the course. The next course 
will be offered to jobbers, distributors, 
dealers, and major company repre- 
sentatives. 


Speech Training— The course is 
divided into four sessions of about 
three hours each. The first session 
is devoted to instruction and the last 
three to practice and criticism. Each 
member of the class is given at 
least three opportunities to speak 
during the course. 


Attendance was 100% at most of 
the sessions of the first course, and 
at the close students asked that a 
review meeting be held once a month. 


A canvass by OIIC of local service 
clubs, women’s groups and other 
organizations has indicated an in- 
terest in speakers to tell the oil indus- 
try’s story. Nearly a dozen speaking 
engagements have been obtained for 
the graduates of the first course, in- 
cluding the Kiwanis and Lions clubs 
of Greater New York. 


“Faculty” for the course included 
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O. F. Minor, Shell, director; R. R. 
Faller, Ethyl Corp., professor; L. C. 
Turner, Gulf, assistant professor; L. 
T. White, Cities Service, research spe- 
cialist, and Fred Grinnell, OIIC rep- 


resentative, New York-New Jersey 
District. 
Brown to Address Meeting 


Of API Marketing Division 


WASHINGTON — The American 
Petroleum Institute, Division of Mar- 
keting, will hear PAD Deputy Bruce 
K. Brown, Sinclair president P. C. 
Spencer, and Horace E. Davenport, 
president of Independent Oil Men’s 
Assn. of New England, at its spring 
meeting at the Sheraton-Plaza Hotel 
in Boston, May 19-20. 

Mr. Brown will discuss “The Pe- 
troleum Industry and the Govern- 
ment.” Mr. Davenport's talk is “Con- 
tinued Independence Requires Team- 
work.” The title of Mr. Spencer’s 
speech is not yet available. 

API Committees on highways, safety 
and transportation will make reports 
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Ethyl Corp., professor for the course 


during the May 19 session, with F. 
R. McLean of Socony-Vacuum, New 
York, discussing “Service Station 
Safety.” 

The May 20 meeting will feature 
a survey on buying behavior in serv- 
ice stations. 

H. J. Kennedy, Continental Oil, 
Houston, and API vice president of 
marketing, will preside. 


New Date Set for Briefs 
In Texas Antitrust Case 


AUSTIN, Tex. — District Judge 
Charles O. Betts has extended to May 
10 the deadline for 10 gasoline mar- 
keting companies named defendants 
in a state antitrust suit to file briefs. 

The reply deadline for the state is 
June 10, making it unlikely that a 
proposed pretrial conference will be 
held before late June. 

The original antitrust case was filed 
Feb. 21, 1949. Amended petition was 
filed in August 1950. The ten de- 
fendants are: Arkansas Fuel Oil Co., 
Cities Service Oil Co., Continental Oil 
Co., Gulf Oil Corp., Humble Oil & 
Refining Co., Magnolia Petroleum Co., 
Standard Oil Co. of Texas, The Texas 
Co., Sinclair Refining Co., and Phil- 
lips Petroleum Co. 


Conoco Enters TBA Field 


HOUSTON — Continental Oil Co. 
will offer a line of tires, batteries and 
other automotive accessories to its 
dealers in 1952. The last of the so- 
called major oil companies to enter 
the TBA field, the move is part of 
a program for expanding. sales 
through branded channels. Other 
phases of the program include addi- 
tion of 29 new jobbers and construc- 
tion of 176 new service stations dur- 
ing the past year, as well as entry 
into the direct marketing of LP-gas. 
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Oil Should Seek End of Price Control NOW 


It is about time for the oil industry to make a deter- 
mined drive to abolish all of its price controls. They 
have only cost the industry time and money and have 
done nothing at all for the public, the industry having 
taken care of that by producing and manufacturing more 
than the markets require. 


At the big meeting of the Western Petroleum Refiners 
Assn. at San Antonio, Tex., last week, all one heard about 
the hotel was of lower prices due to too much crude and 
product and of more improved methods of refining to 
come that should still further decrease costs. In other 
words, the industry is reacting as always to the opera- 
tion of the law of supply and demand and doing an ex- 
cellent job of increasing its efficiency and improving 
the products. 


Reports from the general commodity markets, as sur- 
veyed by the Wall Street Journal this week, also show 
a general decline in prices of 15% and even upward of 35% 
below present OPS ceilings. The Journal says, ironically, 
that OPS and the administration are preparing to put 
on the greatest “educational” campaign so far of the 
“need” for continued price control, for more hired hands 
at all their offices because they are “badly understaffed,” 
and by advertising and publicity material call on the 
public to join in the “war on inflation.” 

Some oil producing interests, and they are Independent 
of the major companies, are asking for higher crude 
prices but not for the purpose of making more money 
off of current peace-time market demand but to find and 
develop the increase in crude oil supply that the military 
says it will need and what the expanding peacetime do- 
mestic market also will need. 


Obviously, the administration should not want to 
strengthen the enemy by denying our armed forces a 
sufficient supply of petroleum, nor halt the natural daily 
travel of our citizens, more of whom are taking to au- 
tomobile and truck transportation every day. 


Nor should the administration want to seek to impose 
hardships upon those who distribute petroleum products 
and who have been complaining of insufficient operat- 
ing margin. 

In reviewing the operations of the Oil Price Stabiliza- 
tion administration since its inauguration, one finds 
that it has issued a stack of orders and directives and 
definitions that directly apply to and concern the oil in- 
dustry that is half a foot high measuring these orders as 
published by Platt’s Oil-Law-Gram Reports. So far as 
NPN’s information goes, only the legal departments of 
the larger oil companies read these orders. Certainly the 
average man in the industry has neither the manpower 
nor time to do so. The average oil man has to operate 
on what information he gleans from the news reports 
of these orders and trust to luck that an increasingly 
politically-minded, vote-seeking bureaucracy does not try 
to make more political hay, as it has often in the past, 
by hailing him into court for his own inability to keep 
up with the flood of extra law governing his daily and 
lawful activities. 


About all that has been actually accomplished by OPA 
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-~pardon this slip referring to that odoriferous and un- 
American price instrument of the Roosevelt days; we 
mean OPS of course—about all it has accomplished in 
the way of price restraint on oil is to mess up the sup- 
ply situation on the East Coast by refusing to have the 
consumer pay for the transportation of his fuel and 
heating oil and forcing some of the oil companies to 
absorb the extra cost. This East Coast situation, how- 
ever, would have been serious for those needing warm 
homes if the winter had not turned warmer than pre- 
dicted. 


Against this “great accomplishment” can be set forth 
the cost of much time and money by busy oil men at- 
tending meetings and reading the directives, and the cost 
of an increasing bureaucracy to increase the confusion. 


It was the oil industry that turned the New Deal tide 
of regulatory fanaticism and it might well be the oil indus- 
try that will turn today’s tide away from more socialism. 
Back in 1942 the industry and the country led by the 
Independent Petroleum Association, the jobbers organ- 
ization in Indiana, started the big public fight on OPA 
that spread across the country and finally forced Roose- 
velt to fire OPA’s boss, Leon Henderson. This marked 
the high tide of New Deal bossism and arrogance. 


The administration fought back bitterly because it 
knew that if the Independent jobbers won it was the 
end of its bureaucratic growth in this direction—and it 
was. The administration resorted to all sorts of con- 
temptible and unAmerican methods to stop the fight. The 
New. Dealers took to the air to broadcast blunt state- 
ments that the objectors to OPA’s shysterism were a 
“Nazi conspiracy,” and some otherwise decent citizens 
who should have known better, were dupes enough to 
join in the outcry. The New Dealers even sent the FBI 
out to seek “evidence” and also to scare the protestants; 
they announced grand jury investigations and emphatically 
promised indictments of all those concerned with the 
protest. 


And all the time the OPA was turning its “enforcing 
powers” onto small oil operators, closing up stations 
where there were alleged law violations, even though 
their small owners had nothing to do with them nor 
any knowledge of them, the meanwhile gently admonish- 
ing the major oil companies who had stations that al- 
legedly violated the law but which were allowed to con- 
tinue in operation. 

Altogether that “stabilizing of oil prices” was one of 
the most despicable, shameful and even downright 
crooked examples of governmental dictatorship in our 
history. 

And that terrifying episode was by a national admin- 
istration that admittedly had far less grafters, hi-jackers 
and Communists in it than appears to be the case with 
the present Truman administration. 

What may not the oil industry—and the country—ex- 
pect on price control with the present gang that appears 
to be ih a violent quarrel as to who will wield the white- 
wash brush? 

Now the farce being put on by the great Office of 
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Price Stabilization is about to be given the final touch 
that will make of it both comedy and high tragedy— 

Those great “economists” and “political thinkers” of 
Hollywood are coming to the rescue of OPS. Bob Hope, 
a good jokester but is he the man you select to appraise 
the value of a government activity? Martha Tilton, a 
night club “thrush” and the tootlers of Benny Goodman's 
band, who, over a few thousand broadcasting stations 
with joke and song will undertake “to convince” the 
American people that even though price control blocks 
our war effort and keeps their cars in the garage, price 
control is all for the good of mankind. 

All this “entertainment” on one of the most serious 
questions before the American people at one of the most 
crucial times in history, will be played on the public 
country-wide between now and the time the OPS law ex- 
pires, and, of course, before next fall’s election. 

The tragedy lies in the fact the Truman administra- 
tion is using to the utmost OPS and its control powers 
to force the steel, and later other industries, to grant 
the labor leaders’ monopoly all they ask in the way of 
wage increases and greater power over their members. 

The oil industry will be an early “next,” as the strike 
of refinery workers that undoubtedly will tie up pro- 
duction of enough motor fuel as to put the entire coun- 
try to walking to work and to the corner grocery, is still 
before us. Presumably, on the record far, the ad- 
ministration will force the oil industry to absorb all ex- 
tra costs it may be put to in providing some motor fuel 
for the public if it can, and precumably also it will try 
and force the oil industry to absorb the cost of any in- 
crease in wages, just as with the steel industry. 

A still more serious question and one not much pub- 
licized so far, is what will Truman do about the demand 
which is made more often every week and which was 
made in a national broadcast Sunday by high officials 
of the auto workers union, that Truman seize the steel 
inductry, grant the raises the auto unions want, not raise 
any prices and then hand the plants back to their owners 
saddled with this greater expense burden and with OPS 
firmly holding the lid on prices? 

If Truman does this to the steel industry, he undoubt- 
edly would not hesitate to do it to oil and to all other 


industries. Then he could retire as the union man’s all- 
time hero with fair prospect that at least the union lead- 
ers would promptly deprecate all crookedness and treason 
in his administration. 

So the oil industry now has more reason than ever for 
demanding the end of OPS and its useless and damag- 
ing controls. 


North Carolina Jobber Group Gets Things Done 


A visible landmark of oil jobber accomplishment soon 
will be constructed in the Raleigh, N. C., area. It won’t 
be an imposing structure as structures go, but it will be 
utilitarian and, in a sense, a monument to the type of 
thing an active oil jobber association can accomplish. 

It’s the official weighing and tank truck calibration 
station which the state will build soon as a result of the 
efforts of the North Carolina Oil Jobbers Assn. And it 
may be only the first of several such stations which will 
serve jobbers throughout the state without fee for 
either truck weighing or calibration. (See story on p. 38.) 

This is the second major accomplishment of this job- 
ber group within the past 18 months. It was a little more 
than a year ago that the association embarked on an 
insurance study program which accomplished three things 
(see NPN March 7, 1951, p. 43): 

1—Obtained lower fire insurance rates for jobbers; 

2—Provided an association field service man to help 
jobbers with insurarce problems; 

3—Helped the jobber see that he had adequate insur- 
ance protection at the bect possible rates. 

These aren’t accomplishments of any one man or spe- 
cial group of men—they’re evidence of what an associa- 
tion can do with aggressive action and progressive think- 
ing. 





NATIONAL PETROLEUM NEWS always welcomes 

_ comments on its editorials, since they are written 
to stimulate discussion. Please write Warren C. 
Platt, Editor, 1213 West 3rd St., Cleveland 13. 














Comments From Readers 


sons. 


all the representative types of per- 


FROM: Mr. Herbert N. Mace 
Mace Petroleum Sales Inc. 








FROM: A Major Oil Company Of- 
ficial 


I am one of those individuals who 
about a year ago met my regional 
manager and he said, “Congratula- 
tions!” and I was told I had been 
elected chairman of the state OTIC. 
My first reaction was that I was get- 
ting stuck with a job. 

Since then, I would like to say 
that while I have expended a tremen- 
dous amount of energy, including a 
considerable amount of my own time 
as well as some of my company’s 
time, I have met many competitive 
men in various departments and di- 
visions from service station men, to 
fuel oil men, to refinery men. 

I have also met people belonging 
to granges, women’s clubs, school au- 
thorities, high school students, farm 
groups, newspaper men and women 
and radio men and women. In fact, 
it is almost impossible for me to list 
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In no place I spoke was I not well 
received, and the school authorities 
in particular were keenly interested. 
Frankly, I feel the OIIC work has 
been beneficial because of the many 
contacts I have made, and the ex- 
perience I have received in dealing 
with so many different types of per- 
sons of various representative groups. 

I personally urge any man receiv- 
ing his living through the oil in- 
dustry to participate in the program, 
because he not only will be aiding 
the program and helping the indus- 
try but he will find he has added 
to his own stature. 

I am particularly proud of the co- 
workers in the state in which I am 
operating because of the willingness 
and the co-operation they have given 
this program, and I hope they will 
see fit te establish a petroleum club 
in this state so that after I am no 
longer chairman I will continue to 
see them periodically. 


Terre Haute, Indiana 


I am heartily in agreement with 
your February 27th editorial in Na- 
tional Petroleum News and several 
others of a similar strain of late. 
Also, as an independent oil man (a 
Socony-Vacuum Oil distributor), I 
am one hundred per cent grateful to 
you. 


By your support of the sound idea 
of greater co-operation between ma- 
jors and jobbers, in my opinion, you 
are certainly doing a fine job for our 
great oil industry. 


Our economic existence constantly 
becomes more complicated and inter- 
dependent and every American indus- 
try should strive to cement itself to- 
gether to become stronger and more 
prosperous and to survive in spite of 
this great world-wide wave of anti- 
business and socialism. 
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Two state job- 
ber groups, the 
South Carolina 
Oil Jobbers Assn. 
and the Kansas Oil Men’s Agsn., 
have taken the lead in conducting 
factual studies of the controversial 
divorcement question. That the find- 
ings of the two reports are contra- 
dictory is of less importance, at this 
time, than the fact that after years 
of discussion someone finally has 
made a sincere effort to explore the 
subject and develop concrete evi- 
dence on which an opinion, pro or 
con, may be based. 

For too many years, divorcement 
has been a term that was bandied 
about loosely without anyone know- 
ing for sure just what it meant, or 
what the user of the word had in 
mind when he tossed it about so 
freely. In too many cases, it has 
been employed merely as a threat, 
or a club, over the heads of supply- 
ing companies in campaigns for in- 
creased jobber margins or other ben- 
efits. Whether its use in such a 
manner really accomplished anything 
for the jobbers is problematical. Cer- 
tainly, by now, its value as a threat 
must be placed in the same category 
as the boy who called “wolf” once 
too often. 

All of which leads to the inescap- 
able conclusion that it is high time a 
thorough and intelligent study of di- 
vorcement, based on concrete facts 
and figures instead of emotions, prej- 
udices and personal opinion, be con- 
ducted for the good of the entire oil 
industry. The investigations and the 
reports submitted by the South Caro- 
lina and Kansas groups are the first 
steps in this direction and the two 
associations are to be commended 
for leading the way. 


* * + 





In its report, the Kansas commit- 
tee, headed by Bob Kent of Salina, 
pointed out that most of the figures 
it compiled applied only to Kansas 
and might not hold true for other 
states. It therefore urged that all 
member states of the National Oil 
Jobbers Council assemble facts and 
figures for their respective states on 
(1) increase or decrease in the num- 
ber of jobbers over a period of years; 
(2) increase or decrease in the vol- 
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Now Is Time for All Jobber Groups 
To Get Truth About Oil Divorcement 


By Leonard Castle, Midwest Editor 


ume of business done by jobbers, and 
(3) the improvement or decline of 
the jobber as to his market position. 
This recommendation that all state 
jobber associations make a divorce- 
ment study should be considered care- 
fully by each of the state groups. 
Conditions differ in various sections 
of the country. and what is good for 
one state might be bad for another. 
That is the reason it is of the utmost 
importance that each state determine 
for itself whether the jobber has im- 
proved his position during the past 
10 years or so, and whether he would 
be cutting his own throat if he ad- 
vocated some type of divorcement. 
If each of the state associations 
would make comprehensive studies 
along the lines of the South Carolina 
and Kansas surveys, the findings 
would be of inestimable value to the 
NOJC’s Committee on Economic Con- 
centration which is in the midst of 
a continuing study of the subject. 
In its study, this committee, headed 
by Everett Yerly of Wisconsin, will 
make use of the figures on jobber 
margins, costs and profits gathered 
in the recent nationwide survey, and 
hopes to obtain from supplying com- 


ATLANTIC COAST 


panies similar figures for their mar- 
keting operations. But to compile a 
complete report, the committee needs 
information as to how individual 
states might be affected. 


Any study of divorcement should 
be started with an open mind. Pre- 
conceived ideas and opinions should 
be put aside in the interests of ob- 
jective investigation. It should not 
be the purpose of such a study to 
prove that the industry needs di- 
vorcement. Rather, the investigation 
should attempt to determine exactly 
how divorcement would affect each 
segment of the industry, Independ- 
ent marketer as well as major sup- 
plier. The facts should be permitted 
to speak for themselves. It is pos- 
sible that a study conducted in this 
objective manner might unearth some 
facts to indicate that some aspects 
of divorcement might be injurious 
to the jobber. 

Of the few divorcement studies 
made in the past, most were initiated 
by persons who were convinced be- 
fore they started that divorcement 
was the answer to the jobber’s prob- 
lems. This was their premise before 
any evidence was in. They were 
prone to disregard or gloss over any 
facts brought to light which indi- 
cated that divorcement might nét be 
the great panacea for jobbers. This 
is the thing that must be guarded 
against in the new studies. They 
must be objective, complete and di- 
rected at every facet of the complex 
issue. 





A commend- 
able piece of in- 
dustry resource- 
fulness appears 
to have helped keep alive for the 
next session of Massachusetts’ legis- 
lature the issue of competition in 
gasoline marketing on limited-access 
highways. 

Referred to a recess study com- 
mittee on highways, along with 20 
or more other bills, is the industry- 
supported H. 1477, intended to re- 
place Massachusetts’ present limited- 
access road statute, which leaves the 
state free to go into the gasoline 
business if it chooses—or to grant a 


PIC Backs Limited-Access Road Bill 
By Telling Newspaper Editors Facts 


By Raymond E. Bijorkback, Eastern Editor 


single company an exclusive, and 
choice, marketing preserve. 

Whereas the existing law gives the 
state full authority over any busi- 
ness establishments along limited- 
access highways, H. 1477 calls for 
competing — and privately owned — 
service stations in any service area 
established along a limited - access 
route. The state would provide for 
service areas in buying right-of-way, 
and then sell station sites so that at 
least two competing flags would fly 
in each area. New Jersey has just 
such a law. 


Massachusetts’ Public Works Com- 
missioner William F. Callahan doesn’t 
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like the idea at all. During commit- 
tee hearings on H. 1477, he accused 
the “oil companies and restaurant 
chains” of trying to arrange matters 
so that limited-access roads ‘would 
be cluttered with gas stations and 
the usual string of restaurants that 
seem to hover like vultures over a 
new piece of road.” 

He also revealed the real reason 
he doesn’t like the New Jersey plan. 
Declaring his department will see 
that service facilities are provided 
when the public shows they are need- 
ed, he said it also will see that “the 
highway fund will get all that’s com- 
ing to it.” 

A number of newspapers fell for 
the Callahan cluttered-highway line. 
The Springfield Daily News, defend- 
ing him in an editorial, noted: 

“In some states the gas companies 
pay for concessions at the rate of 6c 
a gal. Mr. Callahan wants to keep 
the state in the position of being able 
to take full advantage of this poten- 
tial income.” 

The Massachusetts Petroleum In- 
dustries Committee got busy and sent 
newspaper editors a statement (not 
a “release’’) setting them straight on 


PACIFIC COAST 


the provisions of H. 1477, and the in- 
dustry’s reasons for backing it. 

“Actually,” the statement pointed 
out, “the petroleum industry has been 
supporting legislation which would 
protect the obvious benefits of lim- 
ited-access highway design from 
mushroom development of commer- 
cial facilities along such a route.” 

The statement said furthermore 
the industry “firmly believes that pri- 
vate, competitive business—not the 
state nor any one company—can and 
should” serve motorists’ needs with- 
out marring the roadside beauty of 
expressways, that the public “can 
and should be given a choice of prod- 
ucts offered for sale.” 

A small newspaper, the Wakefield 
Daily Item, ran the statement word 
for word as an editorial. Whether 
other papers did something similar, 
or ran stories on the statement, we 
don’t know. 


But any such handling it got was 
so much velvet. What the Massa- 
chusetts PIC was really after—and it 
undoubtedly achieved this—was to 
inform the editors of the newspapers. 

They were spared the danger of 
going off half-cocked. 








Earl Kreutel 
runs a multiple- 
pump station in 
Long Beach that 
illustrates the swing away from serve- 
yourself. In fact, he’s gone to the 
other extreme, according to his sup- 
plier, Hancock Oil Co. 


Mr. Kreutel’s specialty is called a 
7-point service. The seven points are: 
(1) battery service, (2) brushing the 
floor, (3) measuring the oil, (4) fill- 
ing the radiator, (5) inflating the 
tires, (6) polishing the windshield and 
(7) cleaning rear window. 

Mr. Kreutel’s 12-pump, four-island 
station is open 24 hours a day and 
is run by a 10-man crew. A Hancock 
conventional stood at the corner be- 
fore it was remodeled. 

Although self-serve and part-serve 
had been in vogue at a good many 
multi-pumps, competition caused a 
trend to service by the time Mr. Kreu- 
tel got his station going. 

Speed is emphasized in an’ 8’ x 20’ 
sign which reads “Hancock Fast- 
Serv” and points into the station. To 
dramatize that, an attendant runs, 
not walks, up to a car as it rolls in. 


Soft spots still pop up here and 
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Multi-Pump Spurns Self-Service, 
Offers Fast, 7-Point Car Care 


By Frank Breese, Pacific Coast Editor 


there among gasoline retail prices in 
the Los Angeles Basin. And some 
operators, especially among the In- 
dependents, are fearful that prices 
might be low during the big-volume 
vacation season coming up, as they 
were last year, depriving them of 
extra margin. 


Among the Independents, 21.9c (in- 
cluding 6.5c state and federal taxes) 
is fairly common for a gallon of regu- 
lar gasoline. A little while back, a 
major company-operated station in 
Long Beach shaved its posted price 
a couple of cents to 22.9c—-which was 
lc above an Independent multi-pump 
competitor’s. 21.9c. Similar compara- 
tive postings have been reported in 
scattered neighborhoods. 


The last price siege showed that 
major brand stations have a con- 
siderable advantage if they are with- 
in le of Independent competitors. A 
3c spread puts the Independent in a 
more competitive position. 

If the Independents have to cut to 
hold their volume, they see their mar- 
gin shrink. And if they hold firm 
to protect their margin, they may 
see their volume drop. 

- * * 


General Petroleum pays lower rates 


on insurance covering somewhat haz- 
ardous occupations than the “insur- 
ance manual” rates for the “safe” 
occupations of messengers and sales 
personnel elsewhere. 

This is the result of a safety record 
established by the company over the 
years. In a recent talk, President 
Robert L. Minckler reported some 
pertinent facts and figures: . 

In .1951, the company’s accident 
frequency was 2.55 per million hours 
worked. The over-all rate of 184 com- 
panies in a recent safety contest was 
10.07, four times as high as GP’s. 
Five years ago, the company accident 
rate was 10.79, four times as high 
as 1951. 


The company’s steady progress is 
noted as follows— 


1947 10.79 
1948 5.88 
1949 6.25 
1950 ; ' 4.19 
1951 ye .. 2.55 


GP self-insures workmen’s compen- 
sation risks. Last year, company-wide 
costs were 19.1c per $100 payroll. 
“This actual cost figure for all of our 
somewhat hazardous operations is 
lower than the Insurance Manual 
rates for messengers or sales people,” 
said Mr. Minckler. 


Refining department cost was 19.5c 
per $100 payroll, compared with the 
Manual rate of $1.65 for oil refining. 

Commenting on his company’s rec- 
ord, Mr. Minckler observed, “Our ex- 
perience has demonstrated, I believe 
conclusively, that accidents can be 
reduced by adequate management and 
operating policies and procedures, and 
that a safety program is an extreme- 
ly profitable operation.” 


* - * 


The course for this year’s “‘Mobil- 
gas economy run,” General Petrole- 
um’s big yearly promotion, has been 
changed. Instead of going from Los 
Angeles to Grand Canyon, the 29 
stock cars will be driven to Sun Val- 
ley. 

The event will be staged next week, 
April 14 to 16, for cars in 11 cate- 
gories determined by price, and two 
lightweight classes. .Performance is 
the objective, and a “ton-mile” formu- 
la has been worked out that gives 
all cars an even chance for the sweep- 
stakes prize. 


* * * 


Shell Oil has been reporting names 
of troop ships, arrival times and pier 
assignments on its television news 
program as a public service on the 
West Coast. 

Idea is to help families make plans 
for welcoming relatives and friends in 
the service. They usually know the 
name of the troop ship the men will 
be on, but have no convenient way 
of learning where and when the ves- 
sel would dock. Information has been 
given out as much as 72 hours in ad- 
vance of a ship’s arrival. 
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DUTIES OF OFFICE are discussed by James C. Clarke, Pontiac Hi-Speed Oil Co., Pon- 





tiac, new Michigan Petroleum Assn. president and A. D. Dubuisson, retiring president, 

Wolverine Service Stations, South Haven. Association’s presidency carries additional 

duties this year with Michigan a member of National Oil Jobbers Council and with 

state association presidents in Great Lakes Region becoming members of OIIC steering 
committee 


Michigan Oil Jobbers Ask Suppliers 
To Study Policies in Price Wars 


By FRANK A. HOLMAN 
NPN Staff Writer 


DETROIT — Jobbers of Michigan 
Petroleum Assn. at their annual 
spring convention here last week, in 
effect, asked their suppliers and all 
oil companies operating in the state 
to take another look at their individ- 
ual pricing policies. 

The request, in the form of a re- 
port adopted by the association, re- 
sulted from a survey made of gaso- 
line prices in the five-months-old Flint 
retail gasoline price war. 

Jobbers pointed out to their sup- 
pliers that price war areas are only 
a pin-point on the map to large com- 
panies and affect only a fraction of a 
major company’s gallonage and prof- 
its. The ident§:al situation, however, 
affects a jobber’s entire operations 
and threatens his existence. 

No Remedy Seen—Association of- 
ficers in making the report said they 
were unable to suggest a _ specific 
remedy or even draft a resolution that 
could cope with the situation and 
were “completely perplexed.” 

The report said many remedies had 
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been suggested, even minimum price 
controls and regulation of the indus- 
try as a public utility. Affected job- 
bers and those observing price trends 
in the Flint (Genesee and Lapeer 
counties) area, report said, had two 
“very distinct impressions: 

“First, it is becoming increasingly 
difficult to escape the conclusion that 
some supplying company representa- 
tives were very quick to urge their 
individual dealers to get into com- 
petitive line when the market was on 
a downward trend, but that those 
same representatives were exceeding- 
ly reluctant in suggesting that their 
individual dealers make any move 
when the market seemed to be stab- 
ilizing itself. 

“From information presented to 
your committee, it would appear high- 
ly probable that a relative number of 
supplying companies were, in fact, 
more interested in volume than in any 
measure of profit. 

“The same general investigation 
shows that stations serviced by job- 
bers were, by and large, reflecting 
the same ratio of reduction in pump 
prices as evidenced by the tank wag- 


on reduction. Therefore, it would ap- 
pear that the jobber is caught in a 
veritable nutcracker. His volume has 
been reduced and, at the same time, 
his gross profit per gallon has been 
reduced to the extent that a long 
continuance of the present trends in 
this affected area could very well 
mean the complete destruction of the 
Independent petroleum marketer.” 

Report then said it did not intend 
to threaten or prophesy, but that it 
still was not too late for industry to 
adopt a “sane program” that would 
permit survival of jobbers in dis- 
tressed price areas. 

Resolutions adopted by the associ- 
ation urged: 

1. Support of Senate bill 1703 and 
House bill 6320 removing petroleum 
jobbers from provisions of the wage 
and hour law. 

2. That National Wage Stabiliza- 
tion Board exempt businesses with 
eight or less employes from its regu- 
lations on the basis that small bus- 
iness does not support wage infla- 
tionary spirals. It also asked that 
National Oil Jobbers Council adopt 
a similar resolution in behalf of pe- 
troleum associations throughout the 
country. 

3. That Michigan legislature ap- 
prove Michigan Senate bill No. 50 
reducing minimum employment se- 
curity tax rate from 1% to 0.5%. 

Planning Stations—C. A. Petersen, . 
chief marketing engineer, Pure Oil 
Co., Chicago, says that to attain suc- 
cess in planning and building the suc- 
cessful service station of the future, 
oil company sales departments must 
first decide on their new policies and 





Clarke Named President 


James C. Clarke is the new 
president of Michigan Petro- 
leum Assn. for 1952-53. As as- 
sociation president he also will 
be a delegate to the National 
Oil Jobbers Council and a mem- 
ber of the Michigan OIIC steer- 
ing committee. He heads Pon- 
tiac Hi-Speed Oil Co., Pontiac. 

Other officers chosen are: Ly- 
man R. Fenton, Suburban Oil 
Co., Pinconning, vice president; 
A. L. Truesdell, J. Austin Oil 
Co., Wayne, secretary; and B. 
L. Loupee, Service Oil Co., Cas- 
sopolis, treasurer. 

New directors chosen are: G. 
W. Veurink, Superior Oil Co., 
Muskegon; Alfred Krueger, 8. 
T. & H. Oil Co., Bad Axe; Rob- 
ert Schindehette, Saginaw Oil 
Co., Saginaw; and Phillip Paige, 
Alpena Oil Co., Alpena. 
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then fit station layouts to this policy 
in order to avoid costly and irrepar- 
able mistakes. 

Private brand marketers of gaso- 
line, he said, in many instances in 
new station planning and building, 
“have thrown discretion to the winds 
and have gone all out in the magni- 
tude of their new layouts resulting 
in an exaggeration of driveways, mis- 
placed islands and idle pumps.” 

“If such a needless display of ex- 
travagance continues,” he said, “many 
multi-pumps may soon stand out as 
examples of wasted and unprofitable 
investments resulting in a deflation 
of the multi-pump balloon.” 

With corner locations for service 
stations becoming more scarce and 
cottly, Mr. Petersen urged using in- 
side lots of at least 150 ft. frontage. 
He pointed out that traffic problems 
were increasing and that inside lots 
would become more desirable. Inside 
lots, he said, take on new significance 
with cars at traffic lights acting as 
barriers to corner locations. 


Mr. Petersen pointed out that some 
new state codes restrict service sta- 
tion approaches to within 35 to 100 
feet from an intersection. As these 
codes become effective, he said, high- 
way officials will seek to make them 
retroactive, and if they are success- 
ful, corner stations not in compliance 
“face a questionable future.” 


Students take Part—Twelve stu- 
dents from ninth grade of Alma high 
school and their teacher, John R. 
Young, made a profound impression 
‘on those attending the Michigan meet- 
ing. In an hour-long question and 
answer skit, they demonstrated the 
effectiveness of Oil Industry Informa- 
tion Committee’s program directed 
toward schools. 

The group was brought to Detroit 
by OIIC district vice chairman, L. R. 
Kamperman, vice president, Leonard 
Refineries, Alma, and were introduced 
by Frank V. Martinek, assistant vice 
president, Standard Oil Co. (Indiana), 
Chicago, this year’s Great Lakes dis- 
trict chairman of OTIC, It was the 
second time such a skit had been 
tried and the first time with actual 
students. 

Convention Note—James Dunnigan, 
Producers Refining Co., West Branch, 
disclosed he will pick one of three 
sites for a refinery in North Dakota 
to be named Williston Refining 
Co. Refining Engineering Co., Tulsa, 
is doing a study on sites at Minot, 
Bismarck and Williston, and Univer- 
sal Oil Products is doing an engineer- 
ing study for a 10,000 b/d plant to 
cost about $8 million. 


Mr. Dunnigan said plant to be built 
will produce LP-gas, two grades of 
gasoline, heating oil and two grades 
of Diesel fuel. At present he has 100,- 
_ 000 acres under lease for his venture 
and plans to start drilling within 18 
months. 


Tank Truck Calibration Station Set 
In North Carolina, Thanks to Jobbers 


When construction starts soon on 
the first combined North Carolina 
truck weighing and tank truck cali- 
bration station in the Raleigh area 
(see NPN Jan. 23, P. 20), it will 
represent tangible evidence of what 
can be accomplished through the 
efforts of an oil jobber association 
—North Carolina Oil Jobbers Assn., 
in this instance. 


How the Job Was Done—tThe sub- 
ject of a calibrating and weighing 
station was not a new one. _ It had 
been discussed off and on for a couple 
of years between W. A. Parker as- 
sociation secretary, and C. D. Baucom, 
director of weights and measures 
division of the state Department of 
Agriculture and also director of the 
gasoline and oil inspection division of 
the same department. 


The discussion was prompted by 
association members calling the Ral- 
eigh headquarters to ask that arrange- 
ments be made to have their tank 
trucks calibrated. During the course 
of making these arrangements, Mr. 
Baucom told Mr. Parker of the anti- 
quated system of calibration being 
used and which prevented the calibra- 
tion of any large number of trucks. 


Things came to a head when legis- 
lature fixed a load axle limit for 
trucks, with the limits varying for 
various types of roads. Complaints 
began to come in from jobbers and 
transporters who had been increasing 
the capacity of their tanks to the 
point where many of them were 
being fined heavily for overweight. 


The association sent a representa- 
tive to the Highway Commission 
seeking relief. At that time it was 
learned that the portable scales being 
used by state authorities in weighing 
trucks had not been tested or ap- 
proved by the weights and measures 
division and they would vary as much 
as 2,500 lbs. in recording truck 
weights (see NPN May 25, 1949, p. 
48). 


The association then insisted that 
a standard scale for official weighing 
of trucks be provided, and used that 
opportunity to ask also that such a 
station include calibration facilities. 


At the association’s spring meeting 
in 1951, S. D. Bryan, Raleigh, as- 
sociation secretary, was named chair- 
man of a committee to work with 
Mr. Baucom in his efforts to secure 
authorization for spending $60,000 for 
a weighing-calibration station, the 
funds to be taken from inspection 
fees collected on sales of gasoline 
and kerosine. 


The committee was given a cool 


reception at first by the director of 
the Budget Bureau, since he thought 
the Highway Department could do 
the work, especially since the depart- 
ment already had been authorized to 
spend several hundred thousand dol- 
lars for installation of scales at many 
points throughout the state. 


The committee asked for a meeting 
with the chairman of the Highway 
Commission. At this meeting the 
commission chairman said the High- 
way Department was not equipped to 
calibrate trucks and had no way of 
testing scales except to send them 
back to the factory. He favored 
installation of an official scale so 
that the department’s other scales 
could be checked. So, with the com- 
mission chairman’s support, an ap- 
propriation for the station was made. 


Other Stations—During discussions 
the state asked if construction of this 
combined calibration-weighing station 
would not mean that the association 
soon would be asking for similar 
installations at other points in the 
state. The jobber group replied that 
if the first station proved practical 
and necessary it felt “confident he 
would not object to authorizing con- 
struction of similar stations at vari- 
ous terminals in the state, especially 
since the oil industry is paying into 
the general treasury in excess of $3 
million annually in the shape of in- 
spection fees and of which slightly 
over $200,000 per year is being ex- 
‘pended.” 

Mr. Parker reports that the associa- 
tion did not compromise in any way 
in its demands. 


How the Station Works—There will 
be no fee for either tank calibration 
or truck weighing. 

The Highway Department will fur- 
nish a list of instructions to be de- 
livered to each driver at the time of 
the weighing. The gross weight will 
be stenciled on the tank and North 
Carolina patrolmen will accept the 
figures except for occasional checks 
to see that there are no violations. 

Mr Parker says he doesn’t know if 
neighboring states will accept the 
North Carolina cards but he feels 
reciprocity will come in due time. 


The station will house a 60-ft. scale 
equipped to weigh individual axles as 
well as entire loads. In calibration 
it is planned to use a solvent instead 
of water. After each tank is weighed 
and calibrated, the driver will take it 
outside to be emptied while another 
tank is on the inside being filled. In 
this way little time will be lost since 
both operations can be carried on 
simultaneously. 
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Tanker Rates from Gulf Decline Sharply 


Indications of increased supplies continued to appear 
in many refining and marketing districts of the nation 
during the first week in April. The Midwest was over- 
stocked generally. There was a good supply of gasoline 
at the Gulf. While products still were closely held along 
the eastern seaboard, tanker rates from the Gulf and 
Caribbean were falling sharply. 

Price changes the past week were on the downside. 


However, quotations at the Gulf and the East Coast 
were unchanged and firm. 


Price easiness still was most evident in the Midwest. 
Quotations reported by refiners for No. 6 fuel oil, FOB 
Group 3 basis, slipped 5c per bbl. to $1.40, and a num- 
ber of refiners said also that the same price applied to 
their April contract sales to the railroads, off 10c from 
March. Light fuels also were 0.125c lower, and were 
quoted upward from 8.75c for kerosine, 8.5c for Diesel 
oil, and 7.875c for No. 2 fuel. 7 

A tank car marketer disclosed the sale of 15 cars of 
low sulfur No. 6 fuel to an industrial consumer at $1.25 
per bbl., Group 3. 

In the Chicago district, quotation of refiners and water 
terminal operators were reported unchanged. However, 
all products other than gasoline were subject to price 
“shading,” trade sources said, either by local terminal 
suppliers or “outside” refiners anxious to find prompt 
buyers for light and heavy fuel oils. 

In the Twin City district, a large Independent reported 
0.5c reduction in his prices for heating oils, from 11.8 to 
11.3c for range oil, and from 10.8c to 10.3c for No. 2 
fuel. The marketers gave “too much supply” as the rea- 
son for the cut. Prices also were off 0.5c for tank wagon 
deliveries of light fuel oils in the Minneapolis and St. Paul 
area, some suppliers reducing to 15.9c for kerosine, down 
from 16.4c. Their prices for furnace oils also were off 
to 15c for lots of 1-99 gals., 14c for 100-174 gals., 13.3c 
for 175-849 gals., and 12.8c for 850 gals. and over. 


Midwest marketers generally were “gloomy” about 
prospects for light and heavy fuel sales, particularly with 
a steel industry work stoppage on the horizon. However, 
exports from terminals on the Great Lakes to Canadian 
buyers and shipments from the lower Midwest to the 
Gulf promised to make inroads on some of the excessive 
inventories, it was said. 

In contrast to free supplies of distillate fuel oils all 
through the Midwest and the Mid-Continent, No. 2 fuel 
and gas oils were extremely tight for cargo loading at 
the Gulf. A number of prospective buyers said that they 
had been unable to find even one cargo-lot offering of 
No. 2 fuel for the month of April. 


While cargo offerings of distillates were hard to find, 
both gasoline and heavy fuel were offered in quantity. 
Gasoline prices were described as “just firm,” although 
lower rates available for tanker transportation may un- 
cover some new buyers, trade sources said. 

Rates for clean vessels in Gulf-New York trade broke 


APRIL 9, 1952 


sharply, off $1.86 per ton on one fixture for a late April 
voyage. An 80,000-bbl. tanker was chartered for Gulf- 
New York voyage at $6.41 per ton (USMC plus 125%). 
The last previously paid rate for both clean and dirty 
tankers in this trade was $8.27 (USMC plus 190%). A 
13,000-ton dirty tanker also was scheduled for NWI-New 
York April voyage at $5.40 per ton (USMC p'us 100%), 
which compared with late March fixtures at $7.43 (USMC 
plus 175%). 

Falling tanker rates from the Gulf were expected to 
ease the supply situation on the East Coast, but offerings 
still were hard to find at most points the past week. 


Paragon Oil Co., with a price of $2.53 per bbl., tendered 
the only offer at a bid opening for contract to supply 
New York City’s Board of Transportation with 125,000 
bbls. of No. 6 fuel oil during the 12-month period be- 
ginning July 1. Paragon’s price covers delivery by barge 
to the city transit system’s 59th St. Power Station. For 
FOB barge deliveries of No. 6 fuel, harbor suppliers 
generally quoted $2.45 per bbl., unchanged. 

Elsewhere in the Bast, gasoline tank wagon prices were 
holding firm despite price cuts that have whittled away 
at retail markets at widespread points in Pennsylvania 
and New Jersey, NPN sources said. Recent station cuts, 
ranging up to 4.5c at many cutlets handling major brands, 
as yet are termed “dealers’ battles,” gross margin of 
some operators having been pared to as low as 2.3c in 
Newark, Jersey City, and Hackensack, and 1.2c at Multi- 
pumps in Philadelphia. 

In only one area—Blair County, Penna. (Altoona)— 
are “voluntary allowances” off tank wagon prices cur- 
rently 2.2c, extended generally by marketers to their 
dealers. 

Point-by-point retail check where reduced station prices 
have appeared follows. Prices are exclusive of state and 
federal taxes, the amount of which is shown in paren- 
theses. 

New Jersey (5c)—Price cutting is centered in four 
areas where regular-grade of major brands are posted 
as low as 17.9c and 16.9c—Linden on route 25, Newark 
on McCarter Highway, Jersey City near Holland Tunnel, 
and Hackensack on Routes 4, 6, and 17. So-called “nor- 
mal retail” is 20.4c. Generally posted tank wagon for 
regular is 14.6c. 

Philadelphia (7c)—-Two multi-pumps carrying major 
brands recently have reduced 1.6c to 14.9c, same price 
as now posted at one large private brand outlet in Hunt- 
ing Park. Tank wagon for regular posted by most mar- 
keters is 13.7c. 

Wilkes Barre (7c)—Spotty retail cutting continues, 
generally at 17.9c for regular-grade, 1.6c “below nor- 
mal” of 19.5c. In nearby suburbs, prices range as low 
as 15.9c, and one station carrying major brand reported- 
ly is receiving “voluntary allowance” of 1.9c. Wilkes 
Barre tank wagon price is posted at 14.3c. 

Prices for crude oil, lubricating oils, and specialty 
products generally were unchanged. However, market 
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Summary of Daily Gasoline Prices (April 1 through April 7) 























Monday 


























Friday Thursday Wednesday Tuesday 
Motor Gasoline 93 Oct. R (Premium): April 7 April 4 April 3 April 2 April 1 
N, Tex, (Texas & New Mex. shpt.) .. 13.2-13.25 13.2-13.25 13.2-13.25 13.2-13.25 13.2-13.25 
W. Tex, (Texas & ey Mex. shot.) ee 12.5 12.5* 12.5 12.5 12.5 
E. Tex, (Truck Tnsp.) .....-s.eeseee- 12 12 12 12 
Cent. W. Tex. (Truck rnp.) Jeeaeebs sawed a eee vace 
Motor Gasoline 90 Oct. R (Premium) : 
x, Tex. (Texas & New Mex. shpt.) .. 12.75(2) 12.75(2) 12.75(2) 12.75(2) 12.75(2) 
Tex. (Texas & New Mex. shpt.) 12.5-12.75 12.5-12.75 12.5-12.75 12.5-12.75 12.5-12.75 
Me TOR, CEVOOR TRE) ooo cccccseces 11.75-12.75 - ax Sensi 11.75-12.75 11.75-12.75 11.75-12.75 
Cent. W. Tex. (Truck rasp.) pee . rows Fears a aia 
Motor Gasoline 88 Oct, R (Premium): 
Okla., Group 3 (Okla. shpt.) ....... 11,125-11.75 11.125-11.75 11,.125-11.75 11.125-11.75 11.125-11.75 
Okla., Group 3 (Northern shpt.) (3)11-11.75 (3)11-11.75 (3)11-11.75 (3)11-11.75 (2)11-11.75 i 
Midwestern (Group 3 basis «+ (€2)11-11.75 (2)11-11.75 (2)11-11.75 (2)11-11.75 11-11.75 
N, Tex. (Texas & New Mex. ‘shpt. } oe 11.75-12.75 11.75-12.75 11.75-12.75 11.75-12.75 11. _— 75 
W. Tex. (Texas ey Mex. shpt.) .. 12(2) 12(2) 12(2) 12(2) 2¢ 
BR. Dem, CEruek TRSD.) .scccccccccces 11.75-12 11.75-12 11. Ve-12 11.75-12 11 4e-12 
Cent. W. Tex. (Truck Thsp. } eccecces 12 12 12 12 12 
Metor Gasoline 86 Oct. R (Premium): 
N, Tex, (Texas & New Mex. shpt.) .. 11.75-12 11.75-12 11.75-12 11.75-12 11.75-12 
W. Tex. (Texas & New Mex. shpt.) .. 12(2) 12(2) 12(2) 12(2) 12(2) 
HH. De. CRUG TRA) ccceccccceccss 11.5-11.75 11.5-11.75 11.5-11.75 11.5-11.75 11.5-11L.75 
Motor Gasoline 84 Oct. R (Regular): 
N, Tex, (Texas & New Mex. shpt.) .. 10.75-11.7 10.75-11.7 10.75-11.7 10.75-11.7 10.75-11.7 
W. Tex. (Texas & New Mex. shpt.) .. 10.75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 
E. Tex. (Truck Tnsp.) ......... oe 10.75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 
Cent. W. Tex. (irom Tes... Coup veo" awa eee> Sees 
Moter Gasoline 82 Oct. R gpa 
Okla., Group 3 (Okla. , = 10.125-10.625 .125-10.625 10.125-10.625 10.125-10.625 10.125-10.625 
Okla.’ Group 3 Northert F pt.) (3)10-10.5(2) (3)10-10.5(2) (3)10-10.5(2) (3)10-10.5(2) (2)10-10.5(2) 
Midwestern (Group 3 basis) ......... (3)10-10.5 (3)10-10.5 (3)10-10.5 (3)10-10.5 (2)10-10.5 
N, Tex, (Texas & New Mex, shpt.) 10.75(2) 10.75(2)* 10.75(2) 10.75(2) 10.75(2) 
. Tex. (Texas & New Mex = ; e 10.75-11 10.75-11 10.75-11 0.75-1 10.75-11 
E. Tex. (Truck Tnsp.) ........s-e0-. 10.5-11 10.5-11 0.5-11 10.5-11 5-11 
Cent, W. Tex. (Truck. Tnsp.) eénsesee 10.75 10.75 10.75 0.75 10.75 
Motor Gasoline 80 Oct. R (Regular): 
Okla., Group 3 (Okla. shpt. ee ie 
Okla.; Group 3 (Northern "1 ‘ ee owes oe 
Midwestern (Group 3 basis ee osee oses esos " 
. Tex. (Texas & New Mex. shpt.) .. 10.75-11 10.75-11 10.75-11 . 75-1 
W. Tex. (Texas & New Mex. shpt.) .. 10.75-11(2) 10.75-11(2) 10.75-11(2) 10.75-11(2) 
Motor Gasoline 60 Oct, M & below: 2 
Okla., Group 3 (Okla. shpt.) ......... 9.375-9.875 oie. -9.875 9.375-9.875 9.375-9.8 
Okla., Group 3 ‘Northern BED 46600 9.125-9.75(2) “9. 75(2) 9.125-9.75(2) 9.125-9.75(2) 
Midwestern (Group 3 basis) .......... 9.375-9.75 :. 3 by 9. 9.375-9.75 9. -9.75 
> . (Texas & New Mex, shpt.) .. (2)9.75-10.8 (2)9.75- 10.8 (2)9.75. 5-10.8 (2)9.75-10.8 (2)9.75-10.8 
W. Tex. (Texas & New Mex. shpt.) .. 10.375-10.5(3) 20. » Lge ie) 10. a 3% LS) 10.375-10.5(3) 10.375-10.5(3) 
B. Tex. (Truck Tnsp.)_ .....-seeeees 9.875-10.5 875- 9.875- 9.875-10.5 9.875-10.5 
Cent. W. Tex. (Truck Tnsp.) ........ 10-10.5 10-10. i or10. S 10-10.5 10-10.5 
Motor Gasoline 92 Oct. R (Premium): 
New York harbor ........ 13.85-15 13.85-15 13.85-15 13.85-15 13.85-15 
New York harbor, —_— 13.75-14.9 13.75-14.9 13.75-14.9 13.75-14.9 13.75-14.9 
Philadelphia ...... cece 15.15-15.2 15. 15-15.2 15.15-15.2 15.15-15.2 i 15-15.2 
Philadelphia, barges" eosccess 15.05 15.05 15.05 15.05 5.05 
Baltimore .......++ Cecccecscescccosce 12.9-15(2) 12.9-15(2) 12.9-15(2) 12.9-15(2) 12'915(2) 
Baltimore, ‘parges 6d0 4b bs Genetbece aes 12.8 12.8 12.8 12.8 12.8 
Motor Gasoline 90 Oct, R (Premium): 
New York harbor .......escseecesees 13.85-14.35 13,85-14.35 13.85-14.35 13.85-14.35 13.85-14.35 
New York harbor, barg OB cccccccecece 13.75-14.25 13.75-14.25 13.75-14.25 13.75-14.25 13.75-14.25 
Philadelphia STeTrrrrrrerr rir iy 15.15 15.15 15.15 15.15 15.15 
Philadelphia, ‘barges eevee 15.05 15.05 15.05 15.05 15.05 
Baltimore ........ eeee 12.9-13.25 12.9-13.25 12.9-13.25 12.9-13.25 12.9-13.25 
Baltimore, barges ....... a9 12.8-13 2.8-13 12.8-13 12.8-13 12.8-13 
Motor Gasoline 85 Oct. R autre 
ork harbor ........ phe ao-18. 6 (3) 12.85-13.6 (3)12.85-13.6 (8) 12.85-13.6 (3)12.85-13.6 
harbor, barges . (2)12-13.4 (2)12-13.4 (2)12-13.4 (2)12-13.4 (2)12-13.4 
60 de a0 debe we 13.7-13.9 13.7-13.9 13.7-13.9 13.7-13.9 13.7-13 
BOTHD cccccccccces 13.7-13.8 13.7-13.8 13.7-13.8 13.7-13.8 13.7-13.8 
Qbede ct ewsacd oveoees 11.9-13.5 11.9-13.5 11.9-13.5 11.9-13.5 11.9-13.5 
barges .. 1.8-1 1.8-12 1.8-12 1.8-12 11.8-12 
Motor Gasoline 
Western Penna. Bradferd-Warren: 
90 Oct. R (Prem.) ..........-- ecccee 13.75-14 13.75-14 13.75-14 13.75-14 13.75-14 
86 Oct. R a, PUbe6 tnddesacores 12.75(2) 12.75(2) 12.75(2) 12.75(2) 12.7542) 
Western Penna., Oil City: 
90 Oct. R (Prem.) ... doeesee 13.75-13.9 13.75-13.9 13.75-13.9 13.75-13.9 13.75- 
86 Oct. R (Regular) . oeeeseen 12.75-12.9(2) 12.75-12.9(2) 12.75-12.9(2) 12.75-12.9(2) 1375-12:9(2) 
Western ow Pittsburgh: 
90 Oct. - MR.) co vcccccscccceceses 13.9(2) 13.9(2) 13.9(2) 13.9(2) 13.9(2) 
86 Oct. R (Reguiar; oes bodes éecenes 12.9(2) 12.9(2) 12.9(2) 12.9(2) 12.9(2) 


oti ee octane ratings, indicated by the letter ‘‘R’’, are minimum ratings. Motor method octane ratings, where used, are indicated by 
er ‘“‘M” 
* Correct for March 28 & 31 also; shown incorrectly in April 2 NPN. 





for sweet Gulf Coastal crudes has eased recently for the 
first time in almost three years, and the “softening” is 
due to excess supplies of crudes in West Texas. 


8,400,000 Ibs. in January according to the Bureau of 
Mines’ monthly report. Total lubricating oil inventories 
were off 186,000 bbls. during the same period to stand 
at 9,431,000 bbls. on Jan, 31. 


An end-of-February report of inventories of Penna. lub- 
ricating oils by the National Petroleum Assn. showed 
little change during the month. Stocks of 600 s.r. cylin- 
der oil were up 15,539 bbls. to 89,617 bbls., and inventor- 
ies of other oils were up or down in much smaller 
amounts. 


Some refiner-buyers were offering coastal oils in order 
to utilize as much as possible their supplies of West Texas 
crude which were in surplus. While West Texas sour 
availability, delivered the Gulf Coast, was said to be 
only about 20,000 b/d, “the sky’s the limit” on quantities 
of crude available FOB the field, trade sources said. 
Pipe lines from West Texas already are carrying capacity 
traffic to the Texas seaboard. 


Supplies of liquefied petroleum gases were freely avail- 
Inventories of waxes held by refining companies fell off 


able in the Mid-Continent (see page 49). 
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GULF COAST 
Distillates Tight, Other Products Easy 


Early April was the season for contracts at the Gulf, 
with products in the middle of the barrel extremely hard 
to find, and the lightest and heaviest fractions—gasoline 
and bunker fuel—readily available. Trading was rela- 
tively quiet. A number of refiners reported that their 
recent sales, mostly for export, were fewer in number 
but larger in quantity. Quotations reported by refiners 
to cargo lots were unchanged. 

Trade sources generally declared they were “amazed” 
to learn how difficult it was to find offerings of distil- 
late fuel oils. Most refiners were sold up on kerosine. A 
number of traders said they found no offerings of No. 2 
fuel for the entire month of April. In addition, military 
requirements are said to have drawn heavily on sup- 
plies of 53-57 d.i. gas oil. 

Whereas light fuel oils were hard to find, gasoline not 
only was plentiful, but the opinion of several sources was 
that inventories were “growing topheavy.” No price 
“shading” has been disclosed, although bids for material 
generally were “under the lows.” While offerings were 
held for llc for 85 oct. regular-grade and 12c for 92 oct. 
premium, refiners and other sources pointed out that sev- 
eral outlets for prompt gasoline sales temporarily were 
closed. The ending of the Tide Water strike at Bayonne, 
N. J., served to withdraw one prompt customer from the 
market. Overloaded supplies in the upper Midwest kept 
most barge buyers on the sidelines. What was prob- 
ably the most important factor, however, was that gaso- 
line production in western Europe has expanded to the 
point where few exports of the product from the U.S. 
will be needed to meet the summer’s demands. 


On the other hand, while trade sources described gaso- 
line prices as “just firm,” falling tanker rates were tend- 
ing to stimulate demand in general. There were buyers 
for the several cargo lots of heavy fuel that were of- 
fered, one of them an eastern marketer who remarked 
that he would purchase 400,000 bbls. if he were able to 
obtain “the right ocean freight rate.” 

No sales in cargo lots were reported. Most of the 
spot demand still originated from countries cut off from 
supplies in Iran. 


ATLANTIC COAST 
Most Products Offered Sparingly 


Declines in spot tanker freight rates from the Gulf 
gave promise of more ample supplies at East Coast 
points, but products continued closely held during the 
first week of April. Shipments of No. 2 fuel to complete 
the PAD “voluntary pool” quantities were made at New 
York and Boston, and few offerings of No. 2 fuel were 
made at other points. Trading in spot quantities at 
New York were extremely quiet, trade sources said. 

Retail demands for most fuel oils have eased consider- 
ably, but demands at the secondary supply level still 
were strong, according to reports. Resellers were anxious 
to stock up on heating oils in the hope of an OPS’ 
granted ‘price increase. In addition, several marketers 
of bunker fuel were buyers of barge quantities to pay 
back material they had borrowed in the middle of win- 
ter. Little activity in gasoline was disclosed. 

The free supply of barges at New York Harbor gave 
a clue to the slow-motion nature of trading in general. 
With the New York state barge canal slated for early 
opening, barge transportation was readily available for 
Toronto trips at less than 60c per bbl. In other years, 
the barges would have been loaded and waiting for the 
canal opening up the Hudson at Albany. Rates pre- 
vailing in other years also were sharply higher for New 
York-Toronto voyages—sometimes up to 90c and $1.00 
per bbl. 

Not only were supplies tight at New York to leave 
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Explanations of Price Tables 


The reader’s attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
40 and the price tables appearing on pages 43-48 
of this issue. 

The letter “X” indicates a change in prices; if 
the change is on the low of the price range, the 
“X” is adjacent to the low; if the change is on 
the high of the price change, the “X” is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X” 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X” 
to the right of new price. 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 46 all prices reported are shown. 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to indi- 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals. 











so many barges without pay loads, but there also were 
indications some Canadian buyers were filling their heat- 
ing oil requirements at Toledo, Buffalo, and Detroit. 

On the seaboard, the only point where uel oil was plen- 
tiful was Philadelphia, and No. 6 was reported avail- 
able in truck lots at $2.48 per bbl. 

No changes in refiners’ and terminal operators’ prices 
were disclosed. 


CENTRAL MICHIGAN 
Variable Weather Affects Products 


Typical early spring weather in Central Michigan ‘ast 
week caused demand for refined products to back and 
fill. Cold, rainy weather gave light fuels a “little spurt,” 
refiners said, but at same time, tended to retard spring 
gasoline demand. Prices were unchanged and no open 
market trading was disclosed. 

Some refiners continued to report heavy fuels in good 
balance with two declaring their inventories were near 
“tank bottoms.” In general, however, residual fuels 
were in surplus and some refiners were “shading” No. 6 
prices 0.25c. Quotations ranged from 7.25 to 8.25c, FOB 
Central Michigan. 


MIDWESTERN (Chicago-E. St. Lovis Area) 
No. 6 Prices Dip; Light Fuels Ease 


Prices for No. 6 fuel ranged lower in Midwest last 
week and range of prices for four grades of distillate 
fuels narrowed in a soft market extending to virtually all 
products, according to general trade reports. 

Railroad price for No. 6 fuel was cut 10c to flat price 
for April of $1.40, Group 3. Reductions reported by three 
refiners lowered both range low and range high by 5c 
with quotations settling to $1.40 to $1.45. Tank car mar- 
keters continued to offer residual fuel from $1.25, how- 
ever, with sale of 15 cars of low-sulfur material re- 
ported at that price. 

Light fuels also were effected by general weakness 
brought on by big late-season inventories. Refiners’ 


41 








OIL MARKETS 








NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Tank Car 
April 7 Faucdabhnbedteweshe 15.26 11.54 
eee RO sick seubbcedadone 15.13 11.54 
We ROD i koe He tsewa sats 15.47 11.65 

Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif., N. Y¥. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast. 











prices for four grades of distillate narrowed with 0.25c 
reduction on range highs. Products affected were: 42-44 
and 41-43 kerosine, both 8.875 to 9c; No. 1 fuel, 8.625 to 
8.75c; and No. 2 fuel, 8 to 8.125c: Tank car marketers 
offered these same products at prices ranging from 0.5c 
to 0.625c lower, but found no takers. 

While refiners said there had been gradual tmprove- 
ment in demand for gasoline, most said spring call for 
product still was a “week or two away.” Some said 
“pipe line” regujar-grade gasoline was moving fairly 
well, but product for shipment in tank cars, including 
cycled regular, was quiet. 

Other than reported sale of No. 6 fuel only market 
activity disclosed. was some exchanging and borrowing 
against future paybacks in light fuels. 


CHICAGO DISTRICT 
Price ‘Shading’ Prevalent in Most Fuels 


Season-end inventories of light and heavy\fuels weighed 
heavily in Chicago District market last week, and trade 
sources said nearly all grades were available at “shaded” 
prices. Suppliers’ quotations were unchanged, however, 
and in case of gasoline some sources said product was 
hard to find at the low of quoted price ranges. Firm- 
ness in gasoline, while not an entirely new development, 
was more apparent because large refiners tended to hold 
their inventories for shipments to lake terminals open- 
ing to traffic this month. One large refiner said he in- 
tended to keep firm hand on gasoline inventories until 
he could “see a clearer supply/demand pattern after 
spring demand begins.” 

Status of light fuels was described as “cloudy” by one 
supplier who said both range oil and No. 2 fuel were 
available at 0.25c to 0.3c “discounts” to prompt takers. 
Most suppliers said there was little use to cut prices 
because secondary suppliers themselves had sizeable in- 
ventories and “bargains” would not stimulate demand. 


WESTERN PENNA. 
Bright Stock Demand Still Heavy 


Heavy lubricating oils continued scarce to open mar- 
ket buyers in Western Penna. the first week in April. 
As in past weeks, most refiners indicated motor oil de- 
mand still was lagging somewhat from expected volume. 
Domestic demand for petrolatum continued good, with 
some refiners also reporting slight improvement in ex- 
port buying. Scale wax continued weak. Low quoted 
prices for all products were unchanged. 

Bright stock did not yield even slightly from scarce 





Crude Oil Prices 


No changes were reported in crude oil prices 
during week ended April 5. For complete crude 
— schedules see p. 44-45 of March 26, 1952, 
NPN. 











position nor has potential demand, especially from refiner- 
buyers, slackened noticeably, according to all reports. 
None was available except in exchanges, in most cases 
bright for cylinder stocks, refiners said. “Swapping” of 
600 flash stock for bright on “car for car’ basis was 
disclosed. One refiner-buyer of bright, while comment- 
ing that his motor oil sales were “not too brisk,” stated 
that he still was heavily backlogged on bright stock ship- 
ments to his jobbers. 

Neutral oil, 200 vis., continued available but “far from 
easy,” several refiners said. One reported buying ma- 
terial for April at 30c, adding, however, that he had not 
yet received shipment of the product purchased for 
March. Quotations ranged from 28 to 3lc. Light neutral, 
150 vis., remained plentiful, although extensive purchases 
by one refiner have substantially reduced available quan- 
tity in the field, trade sources said. 

Scale wax remained weak, sellers generally reported, 
Some refiners said inquiries had increased, one pointing 
to inquiry from “new” Canadian sources. Low quoted 
price was 4.25c, tank cars, unchanged. Sales at 4.25c 
and 4.5c were disclosed. At same time, material re- 
portedly was available in some cases as low as 4.125c. 

Sales of snow white petrolatum at 8c and 8.25c, FAS 
New York, were disclosed. One refiner said he had sold 
at 7.875c, same basis, to meet competition. Quotations 
at refineries ranged from 7.375 to 8c. 

Demand for distillate fuel oils was slowing with sea- 
son’s end, and supplies were for most part plentiful, re- 
finers said. Exceptions were some Oil City district re- 
finers who said they had “just gotten by.” Purchase of 
No. 2 fuel in Pittsburgh district at 10.2c, for resale, was 
disclosed. Refiners in the area quoted from 10 to 10.375c. 


MID-CONTINENT 
Residual Drops to $1.40, Demand Slow 


Residual fuel prices dropped to $1.40 per bbl. in Ok- 
lahoma, North and West Texas during the first week 
of April, as open market trading throughout the Mid- 
Continent remained slow. Gasoline was “looking better” 
to some refiners, who reported slight improvement in 
northern demand, but distillates and residual were, if 
anything, in weaker demand than in previous weeks. 
No sales were disclosed. 

Refiners were keeping a close watch on labor develop- 
ments in the steel industry at end of week. A major 
shut-down of steel mills, they said, would just about 
“finish” the heavy fuel market. 

Several refiners in Oklahoma, North and West Texas 
lowered their No. 6 fuel quotations 5c to 10c, to $1.40. 
Meanwhile most railroads reportedly were unwilling to 
pay over that price ($1.40) for residual. 

While low burning oil quotations generally were un- 
changed, marketers said Nos. 1, 2 and 3 oils were still 
offered at “big discounts,” with few buyers in market 
“at any price.” Gasoline also was still available “under 
published prices” for resale, it was said, 


Oil Price Index Unchanged 


WASHINGTON—Bureau of Labor Statistics’ whole- 
sale oil price index was unchanged for week ended April 
1 from preceding week, based on Platt’s Oilgram quo- 
tations. Current index (also representing week ended 
March 25) is shown below in comparison with corre- 
sponding week a year ago (1947-49 equals 100): 


: April 1, 1952 April 3, 1951 
Crude and products ...............-++2++++- 100.9 110.7 
RD thn Dain hs athe oblen ests ws h 636. ba keekave ae 109.0 
Refined petroleum 110.3 111.2 
Gasoline 113.9 115.5 
EE Sod wWO des hs b> Kavde bsabescbes titwew “EEE 110.8 
Distillate fuels 112.4 111.6 
Residual fuels y 97.7 
SII, 87 oe Sia be hb Seah Sue eee -f 102.4 
Natural gasoline . 93.5 
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Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT APRIL 7 


— herewith are reproduced from Platt’s OILGRAM Daily Oil 
Tice Service, associated with National Petroleum News, whose rep- 
resentatives in al] NPN-OILGRAM offices devote their time exclusively 
to reporting oil industry prices everywhere. 


Prices shown in tables are sales prices or quotations or genera! offers 
Or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
mess day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where § sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; 
for crude oi] and its products lawfully produced and transported; re- 
ported as received by OILGRAM and Nationa! Petroleum News but not 


GASOLINE 


Group 3 (Okia, shpt.) 
> BR POM, ¢ ccicvse, 
. R Prem, 
R Prem. 
. R Prem. 
. R Reg. 
. R Reg. 
. R Reg. 
. M & below 


WESTERN PENNA. 
Bradford-Warren: 
90 Oct. R Prem. 


11.125-11.75 Ou City: 

sees 90 Oct. R Prem, 
10.125-10.625 
Pittsburgh: 


90 Oct. R Prem. 
86 Oct. R Reg. 


9.375-9.875 
Group 3 (Northern shpt.) 
pe PROM,  occcccese 
. R Prem. 
. R Prem. 
. R Prem. 
R Reg. 


(3)11-11.75 
(3)10-10.5(2) a 
86 Oct. 


9.125-9.75(2) a 


CENTRAL MICHIGAN 
(FOB Central Michigan 


guaranteed; for subscribers’ private use only and not for resale or 
distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OJLGRAM the pricer they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables. 
Octane ratings are ASTM; Research Method ratings, indicated by letter 
R, are minimum ratings; Motor Method ratings are indicated by letter 
M. ‘For further details of price conditions apply to any NPN—OILGRAM 
office or see back of any OJLGRAM Price Service invoice. 


For complete price service delivered daily from nearest OJLGRAM 
publishing office, New York, Cleveland and Houston, address Platt's 
Price Service, Inc., 1213 West 3rd St., Cleveland 13, Ohio. Annuai 
subscription rate in U. S.: $150 per year, payable in advance, 


Bright Stocks 


145-155 vis. at 210°, 540-550 fi., No, 8 col. 
t. 


13.75- 32.5 


14 
12.75(2) 


13.75-13.9 
12.75-12.9(2) 
600 s.r. filterb’! 
13.9(2) 
12.9(2) 


MIDCONTINENT LUBES 
FOB Tulsa basis. Bright Stocks, vis. at 210° 


) 
(2)13.75-14.25 
13.25-13.75 
12.5-13.125 


Neutrals, vis. at 100°, 0-10 p.p. 


MIDWESTERN (Group 3 basis) 
Oct. R Prem. ‘ 
Oct. R Prem. 
. R Prem. 
R Reg. 
t. R Reg. 
<> a “edbevetes 
. M & below ....... 


(2)11-11.75 
(3)10-10.5 
9.375-9.75 
. TEX. (Texas & New Mex, shpt.) 

. R Prem. 13.2-13.25 

. R Prem. 12.75(2) 

. R Prem, 11.75-12.75 

. R Prem. 11. 75-12 

. R Reg. 10.75-11.7 

R Reg 10.75(2) 


“lp | Pere 
. M & below (2)9.75-10.8 


y. TEX. (Texas & New Mex, shpt.) 


12.5 
12.5-12.75 
12(2) 
12(2) 
10.75-11.25 
10.75-11 
10.75-11(2) 
10.375-10.5(3) 


. M & below ....... 


12 
11.75-12.75 


ARK. (For shipment to Ark, & La.) 
88 Oct. R Prem. 11.625 
86 Oct. R Prem. ees 
80 Oct. R Reg. 10.625 
60 Oct. M & below 9.5 


KANSAS (For Kansas destinations only) 
90 Oct. 
88 Oct. 
86 Oct. 
82 Oct. 
80 Oct. See 
60 Oct. M & below 


11.38-11.8 
11.3-12.625 
10.3-11.625 
9.3-10.875 


APRIL 9, 1952 


82 Oct. 


Str. run gasoline, excl. 


Detroit shpt. 


12.25(2) Pale Oils 


(4)10.5-12.125 


Neutral Otle—Conventional 
Col. 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 
83 Oct, R Reg. .....-05+- 14.0 


CALIFORNIA 
Los Angeles dist.: 


90 Oct. R Prem. 
80 Oct. R Reg. 


13.3-16.5 
12-14(2) 


San Fran. dist.: 


90 Oct. R Prem. 


16.25-17 
80 Oct. R Reg. 


14.25-14.5 


San Joaquin Valley dist.: 


90 Oct. R Prem. 
80 Oct. R Reg. 


16.25-17 
14.25-14.5 


LUBRICATING OILS 


WESTERN PENNA. 

Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 
Viscous Neutrals—No. 3 col. Vis. at 70° F. 200 
Vis, (180 at 100°) 420-425 fi. 


60-85 vis. ooedeucecre 14.5(2) 
86-110 vis. bhi csesass 5-15 

150 vis. q 15.5(2) 
180 vis SB. webs sd ecves 16(2) 
200 vis Be oh euss been 16.5(2) 
250 vis. Bie ateSTies 17 
280 vis sebvevet ob 17.5(2) 
300 vis x pacdeersse 18(2) 


Bright Stock—Solvent 


150-160 vis. 0-10 p.p., 95 v.1. 33.5-34(2) 


Neutral Otils—Soivent 
170-180 vis., 98 v.i, 
200-210 vis., 90-95 v.i. 
300 vis., 95 v.i 


Cylinder Stocks 
600 s.r., olive green 


nae ( 
(443 at’ 100°) 400-405 8. 


30.5 
29.5 
2)28-31 


30.5 
29.5 


28.5 
(2)27-30 


LUBRICATING OILS 





COLORS 


GASOLINE 


P 


PATENT C 


for 
Tank Car 
Buyers 


UNIFORM 
HIGH QUALITY 


DEEP ROCK Oll CORPORATION 





fe B 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT APRIL 7 


























por ipa opcingn yong KEROSINE, GAS & FUEL OILS 
(Vis. at 100° F, FOB 8. Tex., refineries for : 
domestic and/or export shipment. ) OKLA., Group 3 (Okla. shpt.) | KANSAS (For Kansas destinations only) 
yam cou 148 eee aM PER eee MaRS, 
ee 5 ee ae x8.75-9.5 a te ahove Die phi. “87 
ee eee (2)12-12.5(4) Range oil i .. 98. 75-9.25 pe ~ Ft paees pear oka 5 
oy tebe ersepeietonr (2)13-13.5(4) 58 & above D.I, Diesel ... x8.5-9.25 oon 4 nae tee ee ewer eneees (2)8.9-10.25 
a Saget adenine 14(6) 6, Piee % ok ceicsi ase. x8.5-9.125 fe tbe aamaeine 8.2-0.875 
S00 2%-3% .....eeeeeee 15(6) eS eae x7.875-8.5(3) ee he enereses ates e346 
| SG = Salo ie eaespeartael 16(6) i DANO LTV) ve... 88.125 geo ~ Dieeeatudedeans $1.90-2.40 
SO GR * uct ye veut « ease (2)17-17.5(3) No. 6 fuel ...............x(3)$1.40-1.55 OD. © BO. 0.00 so ee owes $1.50-2.00(2) 
ek oe es oe (2)18-19(4) 
OKLA., Group 3 (Northern shpt.) ARK. (For shipment to Ark, & La.) 
- ey ee re 9.25 
— py SPW kre bise oc ty ge ye By eee 9.375 
Ws p92 mgessy. ce ¢ x8.75-9.5 Diesel fuel 52 & below ... 8.875 
12~12.5(4) Range oil Sadek oa wake x8.75-9.25 Diesel fuel 58 & above 9.25 
(2)13-13.5(4) 58 & above D.I. Diesel.. x8.5-9.25 No. 2 fuel ron 8.375 
14(6) NO. 1 fel ....-....., x8.5-9 Bb > Abestigelioh y 
15(6) No, 2 fuel sakes Soh x7.875-8.5 No. 4 fuel . oe $2.20 
No. 3 fuel eT weer 7.75-8 No. ee re ten $2.00 
(2)17-17.5(4) No, 6 fuel Lyre et a $1.85 
(2)18-19(4) - " ‘ : 
MIDWESTERN (Group 3 basis) WESTERN PENNA 
Ce eS re oS Sentheiieein - 
9. yw J F 
NATURAL GASOLINE ER cl eee Kerosine .........0600. (1-3 
58 & above D.I. Diesel ... x8.5-9(2) Ff & (ae. ecee 
(Group 3 & Breckenridge prices are to blend- No, 1 fuel ............... x(2)8.5-8. 75% No. 2 fuel ....---+ee0e0++- (2)10.5-10.75 
ers on freight basis shown below. Shipments No. 2 fuel ...............(2)7.875-8.125x No. 3 fuel . teteeeee 10.5-10.55 
may originate in any Mid-Continent manufac- SEE sda vives ces $1.40(4)x 36-40 gravity fuel ........ 10 
turing district.) Ou City: 
Kerosin 6s pose? te 11(3) 
FOB GROUP 3 N. TEX. (Texas & New Mex. shpt.) No. 1 fuel ......... 2.2... ¢2)10.8-10.75 
. No, 2 fuel ........-+++-++ (23)10.26-10.5(2) 
Grade 26-70 ......... 5.5( Quotations) => oan Ot aa Pe ne mene © * No. 3 fuel 4 ec AB 10.25(2)x 
58 & above D1. Diesel ... 8.25-9.25 36-40 gravity fee Soca 10.25(2)x 
FOB BRECKENRIDGE BOR OEE ew besosucenvvees - Poe y Pittsburgh: 
ee Se err / . K : -ekgensede beuveaus s 
CID BD csecsanccace 5( Quotations) * mr gy 00000 bees seence - net 
No. B .ccg ba céccee seer .375 
W. TEX. (Texas & New Mex. shpt.) ee & i capo _— 
41-43 WW. ees eeeeereeeees 8.75 36-40 gravity fuel ........ 10-10.25 
LPG PRICES MNEs woes cathnnhede 9.25-10.5 
58 & chews D.I, Diesel ... 9.5 CENTRAL MICHIGAN 
1 ck ce tampet cee | Ke Sfad cc aS (FOB Central Michigan refineries.) 
ED \ sob ed Oe wee x$1.40-1.80 Range Of] .....seseee eece 11.55-12.25 
Com- In- Com- Indus- 46-49 w.w. kero. ......-. 11.55-12.4 
mercial dustrial mercial trial P.W. distillate ........+.. 11.4-12(2) 
District Propane Propane Butane Butane DO, BD cdc cecvesccoces seat Te 
Ble. B BOGE . nccccccecccces 
N. ¥, Harbor 7-7.5 7-7.5  .... ses. ee a EME < ccccceaes (28.59-7 
Philadelphia . — — coos eeee 8.25-9.25 No, 5 fuel ...... eoeccccde 
eee? 8 he eee ene bes RED anacisceseanene 9.125 ~~ seneineensoen 1:25-8:25 
~~ peal ek 5 nats Ree No, 2 fuel ...... oyneendibe er 
oe Be SOE & cabs da sacess'cs $1.55-1.85 OHIO—Quotations of 8.0. Ohio for delivery te 
Ohio points: 
igh WI AE ge aR TT Ry A | CENT. W. TEX. (Truck trnspt.) Not tual “sceccsssscsees =e 
41-43 w.w. . eve 9-9.5 No. 2 fu oscvcece 10.7 
58 & above D. ri Diesel éee 8.75-9.25 Diesel (Light ‘& Mea.) woes 11.7 
il . 8.5 
INDUSTRIAL = sae 
8 OALIFORNIA 
rene San ae Valley: 
$1.75-2.00 GEE DIE, wi cao rn.ccsnesse 12.6-13 
Heavy “fuel (PS 400) eeece eae ae 
Light fuel (PS ) eccces 
SPECIALISTS Diesel fuel (PS 200) ...... 10.4-11.5 
"hey P _ Stove dist. (PS 100) ..... 11.9-13 
mM | San Francisco:* 
|. GCE.” dca céncccuseves 12.5-13 
| Heavy fuel (PS 400) ..... alee “a 
Light fuel (PS 300) ...... . 25 ( 
EMMETT «=| PEPUBLIC OIL REFINING CO. | it Ss fo Sl) oc my 
i epee Stove dist. (PS 100) ...... 11 9-13 
| Los Angeles:* 
PHOENIX OIL CORPORATION | 40-43 wow. .......... se (2)12-12.5 
5 te eke metintin "Products | Heavy fuel (PS 400) ers feiss S200 
Light fuel (PS 300) ...... 1 
Main Offices: imery, | | Diesel fuel (PS 200) ...... 8.28-11.4 
| Stove dist, (PS 100) ...... 9-12.9 
Pittsburgh, Pa. Texas ety, ‘Tex } * Prices below correct for March 31 also; 


| shown incorrectly in April 2 NPN 











“REX PUMPS 


EN YEARS 


Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


New York 
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CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
4-2 truck transport lots FOB refineries, 
e Seomtinaie and i 
comme niand waterway barge 
Motor Gasoline 


90 Oct, R Prem. 
88 Oct. R Prem. 


Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT APRIL 7 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators, 
FOB their terminals. Ships’ bunkers prices are exclusive of 


Light Fuel Oils 
Range oil 
No, 2 fuel 


Heavy Fuel Oils 
No. 5, 


No, 6, low sulfur 
No. 6, high sulfur ... 


WAX 


low sulfur ...... 
No, 5, high sulfur ...... 


12.55-13.375 
(3)11.8-12.375 


10.8-11.25(2) 
(2)9.9-10.5 


7.55 

(2)7.45-7.75 
(2)6.9-7 

(2)6.45-6.55 


WESTEKN PENNA, (T.C., in Bulk) 


White Crude Seale: 
122-124 A.m.p. 
124-126 A.m.p. 


SEABOARD 


Melting points are AMP, 3° 
EMP. Prices are for carload lots. 


prices are FOB refinery; 


4.25-4.5(3) 
4.25-4.5(3) 


higher than 
Domestic 


scale in bags or 


bbis.; fully refined, slabs leose, Export prices 


are FAS; scale in bags or bbis., 


in bags or cartons, 


Crude Scale 


124-126 white 6(2) 


fully refined 


N. ¥. Domestic N. ¥. Export 


6(2) 


District 

N. Y, Harbor 
do barges . 

Albany ..... 

—— 


barges . 
ce —— 


Jacksonville . 
Miami .... 
Mobile 

New Haven . 
New Orleans. 


io barges . 
Norfolk .... 
Pensacola ... 
Philadelphia . 


do barges . 
Pt. Everglades 
Portland 


92 Oct. R 


Prem. 


13.85-15 
13.75-14.9 
14.2-15.2(3) 
12.9-15(2) 
12.8 


14.95-15.7 
13.3-14.475 


13.6(4) 
13.4(3) 
15(3) 

12.6 

12.6 
12.9-14.6 

13.4 
15.15-15.2 
15.05 

13.6(3) 
15. 05-15.3(3) 
14.95-15.2(3) 


13.6(3) 
13.4(3) 


13.05-14.55(2) 


90 Oct. R 
Prem. 


13.85-14.35 
13.75-14.25 


85 Oct. R 
Reg. Gasoline 
(3)12.85-13.6 
(2)12- 


14.2-15.2 
12,9-13.25 
12.8-13 


14.95-15.2(2) 
13.3 

12.5 
12.25-13.3 
12-12.25 
13.3-13.6(2) 
13.6 

13.4 


15 
12 
12.9-13.2 
13. 
15. 
5. 


4 

15 
15.05 
13.6 
15.05-15.3 
14.95-15.2 
13,812) 
13.3-13.4 


13.05-13.2 


No, 5 Fuel 


13.4 
(3)12.7-13.7(5) 
9-13.5 


11. 
11,8-12 
13.7(7) 
12.3-12.475 
11.5 
11,25-11.3 
11.25-11.3 
-s and 


12. $2) 
13.5(2) 
11.6 

11.6 
11.9-12.3 
12.4 
13.7-13.9 
13.7-13.8 
12.6(4) 
13.8(3) 
13.7(4) 
12.3-12.6(4) 
12.4(4) 


12.06-12.55 





7.45 


No. 2 Fuel 
N. Y. Harb.(19)9.1-9.2 
do barges. (17)9-9.25 


(0-10 p.t.) 
(12) $3.23-3.56 
(12)3.20-3.46 


$2.87 
2.84 


7.45(3) 
7.45(3) 
7.55(3) 
7.55(3) 
7.55(3) 
8.3(2) 
9.55 


"40-8.15(3) 
.40-8.15(3) 
7.5-8.25 
7.5-8.25(2) 
-65-8.4 


NAPHTHAS & SOLVENTS 


(FOB Group 3) 


Albany 
Baltimore ... 


9.4(12) 
9.2(10) 
9.1(5) 
8.4 
9.3(14) 
9.4(5) 
8.625-9 


do barges . “(28 8.5 


Jacksonville . 
Miami ...... 
Mobile 

New Haven . 
New — 


10.1(8) 
10.1 
9.5(2) 


9.3(10) 
8.5-8.7(3) 


3.75 


3.23(3) 
3.2013) 


2.35 
3.365 


Stoddard solvent 

Cleaners naphtha 

V.M.&P. naphtha ..... cose 
Mineral spirits 

Rubber solvent 

Lacquer diluent 

Benzo} diluent 


11.375(3) 
11,875(2) 
11.875(4) 
10.875(4) 
11.875(3) 

(2)12.125-12.625(2) 

(2)13.125-13.625 


— 
Ol City 


Stoddard solvent 


PENNA, 


Pittsburgh: 
Stoddard solvent 


OH10—Quotations of 8.0. Ohio for delivery to 
Ohio points: 

V.M.&P, Naphtha 

Mineral spirits & stoddard solvent 
Rubber solvent 


17.0 
16.0 
14.875 


E, TEXAS (Truck Trnspt.) 
Stoddard solvent 11.25 
CENT. W. TEX. (Truck Trnspt.) 
Stoddard solvent 


KANSAS (For Kans, Dest’n. only) 
Stoddard solvent 


ATLANTIC COAST 
V.M.&aP. Mineral 
Naphtha Sptrits 
New York 
phia i5e16 
Philadel: (4) 
Baltimore ... 15.5(3) 
16.5(5) 
16.5(4) 


.. 174) 
27 ¢8)16.5-17 
. ats 


rges 
Norfolk ... 
Pensacola .. 
Philadelphia . 


do ba eS, 
- (5)9.2-9.4 
9.5 


Providence eo 
Savannah ... 


Tampa 
Wilmington, 
N. 


No. 6 Fuel 

No Sulfur 

Guarantee 
N.Y.Harb. 


OS. 45-2.50 
Albany ..... 2.80 
Baltimore .. 2.48(6) 
° 1.88 


Philadelphia . 
Pt. Everglades 
Portland 


2.19(5) 


3.18 
3.10-3.25(3) 


3m 


see. see 


No. 6 Fuel 
Max. 1% 


Sulfur 
$2.55-2.63(2) 
2.60 


2.16(4) 


octane ratings, indicated by the letter “R”, 


octane ratings, where 


used, are indicated by the letter “‘M”’. 


83 Oct. KR 


Reg. Gasoline 


eee 


12.7-13.7(2) 
11.9-13.5 


iia 
11 
12.7-13.7 


12.3-12.45 


11.5 


Diesel Oli 
No.5 Fuel Shore Plants 

(15-60 p.t.) (60 cet., 565 4.1.) (45 cet., 45 4.1.) 
(6)9.5-9.6(2) 


9.8(4) 
9.6(5) 


8.8 
9.7(5) 
9.5(2) 
(2)8.6-9 
10.466) 
10.4¢2) 
9.5 
9.7(D) 


&.7-9.1(2) 


2.76(2) 


Kerosine 
No, 1 Fud 
(18) 10.1-10.242) 
10(19) 
10.4(9) 
10.3(10) 
10.2(4) 
9.7 
10.3(14) 
10.4(5) 
9.25-10.25 
9-98.25 
11.1 
11.1(3) 


10.9(7) 
10.5(7) 


Light Diesel 
’ Bunkers 


$3.90(5) 


3.9014) 
3.49 
3.94(3) 
3.90(2) 
3.49(6) 
4.242(5) 
4.242(3) 


3.49(3) 
3.90(3) 
3.9015) 
4.24214) 
4.03 
3.94-4.07 
4.242(5) 
4.20(5) 


3.90(3) 


$2.55-2.60(3) $2.45(11) 


2.60 


. 
“ee 
. 
. 


2.45(4) 
1.85(2) 
2.51(5) 











re eer 





OIL PRICE SECTION 





Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT APRIL 7 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. 8. Gulf, minimum of 20,000 bbis., and are by refiners only to 
ether refiners, export agents, or tanker terminal o The figure in parentheses after each 
price indicates the number of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) 
Grade 115/145 ... 
Grade 100/130 ... 
Grade 91/96 ... 





Motor Gasoline 


92 Oct. R (Premium) .........cececeeccecseeee 12-12.25(2) 

90 Oct, R (Premium) ........ccsccecseveceeees 11.75-12(2)-12.25 
85 Oct. R (Regular) ........ccccccccecsesesces 11(3)-11.5 

83 Oct. R (Regular) ... 2.6. cc ccccccceecceecece 10.75~11-11.25(2) 
TO Dab. BR cccccoccccccccccccccccecdsccecesocece 10.5-11 


10-10. 25-10.75 


Kerosine & Light Fuels 





41-43 W.w. kerosine ... 2.2... ccccecccecececsces 9(4) 
PO UND bbc ch ueiciedcs cecccechcbbsweboccrce 8(6) 
Diesel & Gas Oils 
43-47 Diesel index 8-8. -25 
48-52 Diesel index .... 8.125-8 . 25-8 .375 
53-57 Diesel index 8.25-8 .375-8.5 
Heavy Fueis—Cargoes 
No. & Fuel, 0-10 p.t, ...-ceccceccsececceecsecs $2.35(2)-$2.50 
Bunker C Fue) 2... ccc cess cccccsccscccscccsces $1.75(2)-$1.85(3)-$1.90 


ch octane ratings, indicated by the letter ‘“‘R’’, are minimum ratings. Motor Method 
octane ratings where used, are indicated by the letter ‘‘M’’. 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots. 
(Prices are per bbl, of 42 U. 8. gals., exclusive of local port or other governmental 
sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbl. 
degree of gravity applies for gravities below and above those shown.) 


. Gifferential per 


Type of Price API Effective 

Crude Per bbi. FOB Point Gravity Date 

Arabian $1.75 Ras Tanura, Saudi Arabia 36-36.9 Nov. 1, 1950 
Qatar $1.81 Umm Said, Qatar 39-39.9 Nov. 1, 1951 
Arabian $2.41 Sidon, Lebanon 36-36.9 April 1, 1951 
Iraq-Kirkuk $2.41 Tripoli, Lebanon 36-36.9 April 1, 1951 
Iraq-Basrah $1.67 Fao, Iraq 32-32.9 Dec. 24, 1951 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet specification 
MIL-F-5572, unless otherwise noted.) 





Grade 100/130 Grade 91/96 Grade 80 
er: OE Tesi ctbn tepeee eeveveds 17.6-18.6 16.1-17.2 15.6-16.2 
Feataie caaleetsads 2 16.7 95 
DNL o's ad dspibineetio oeriean dive aes baer. 
tt i aneeei eee htee a kébee +  - :" Sepeee. = vigieehie 
DRE GL: éausnde nb ctvecsncca ates 17.96 16.46 15.85 
YL, eigen Eve ik kvbdaseenese 17.85 16.35 15.6 
Se. Th St ks wodsebssacicedtes 16.5 15.75 
New Orleans, La. (Baton Rouge) ...... 15.5 14.75 
Riper ca eke Ghebbvne’ se 16.5-17.25 15-15 .75 14.5-15 
Buffale Cleveland Detroit Toledo 
90 Oct, R SERS pe 16(2) fins os 
OD Sn MIS in vckcescecivecescs 14.5(3) A Xs ti 
SN Sse bed vnet.ccsotneviosecs 11.8(5) ioe oes 11 
NN Gk Bas dasd onckca dade vac 11.3(3) si 10.35-10.95 10.25 
SEU IED Bhs wadsedcceconccecatcas sais Sia 11.35-11.7  10.75-11.1 
ES UELAEss cn ac chick posed 10.8(4) As 10.35-10.95 10-10.1 
2 Beir seer ating 9.25 8.65(4) 8.25(2) 
Pe WS. US 5 os oh SO Baan cnctandes 60 9.53(2) 8.85 8.4(4) (3) 
WESTERN PENNA. PACIFIC COAST 
(Bbis., carloads; tank car, 1 to 1.5¢ less.) (In Ships’ Bunkers, Diesel Fuel Bunker © Fuel 
eee . or Deep Tank Lots) (P.S. 200) (P.S. 400) 
(3)6.5-7.25 San Pedro, Calif. $3.44(5) $1.70(5) 
5.125-5.5 San Francisco .. 3.65(4) $1.75(4) 
4.875-5.25 Portland, Ore. . 3.86(4) $2.00(4) 
4.75-5(2) Seattle, Wash... 3.86(4) $2.00(4) 





MEXICAN BUNKER PRICES 


U. 8. DOLLARS PER BBL, OF 159 LITERS 


Bunker C 
(Ships Bunkers) 

M 
Tampico .......... $1.95 $3.75 
Veracruz ........- 1.95 ese 
Minatitlan ........ 1.95 3.75 

Pacific Coast 
Guaymas $2.50 $4.90 
Manzanillo ....... 2.50 4.00 
Salina Cruz ....... 2.50 4.00 








29 YEARS OF RELIABLE 
OIL PRICE REPORTING 


This, in just a few words, is the story of 
Platt’s OILGRAM Price Service. 

Since 1923, it has been recognized 
throughout the industry as the foremost 
daily oll price reporting agency. It has 
constantly been top management's major 
source of oil price information, and with 
good reason. 

. « + « OILGRAM has the largest staff of 
oil price experts employed by any oll 
price reporting agency. 

+ « « « ONGRAM is the most complete, 
most comprehensive price report available 
to the oil man. 

+ + + « OILGRAM has the complete con- 
fidence of its subscribers. More than 
ninety out of every one hundred oil men 
who once subscribe renew their subscrip 
tions yeor after year. 

If you are dependent upon daily oil prices 
in your marketing operation, you should 
be an OILGRAM Price Service subscriber. 
We invite you to accept a week's Trial 
Subscription with our compliments. .There 
is no obligation on your part whatsoever. 
A letter of request on your company 
letterhead is all that Is required. 

Write today to: 


Platt’s 
OILGRAM 


Price Service 
1213 W. 3rd St., Cleveland 13, Ohio 
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Oil PRICE SECTION 





county taxes as 








Atlantic 
ATLANTIC wate Panah 
REFINING (Regular Grade) Kero & 
ne Ne. 1 No,2 
Dir. Cons. 


T.W. T.W. Taxes T.W. T.W. 
Allentown, Pa.. 14.3 14.3 7.0 14.0 12.8 





RED” ‘ccccad ave ves TT 14.55 13.15 
Brie .......... 15.7 15.7 7.0 14.55 13.15 
Greensburg 5.6 15.6 7.0 14.55 13.15 
Harrisburg ...143 143 7.0 14.0 12.8 
Philadelphia .. 13.7 13.7 7.0 13.4 12.2 
Pittsburgh .... 15.6 15.6 7.0 14.55 13.15 
Reading ...... 14.3 143 7.0 14.0 12.8 
Scranton ..... 14.3 143 7.0 43 13.1 
Wilkes Barre.. 14.3 14.3 7.0 14.3 13.1 
Williamsport 15.0 15.0 7.0 143 13.1 
090 s00cse 144.3 143 7.0 13.7 125 
Wilmington, 
ee eeecees 13.7 13.7 7.0 13.4 12.3 
Bridgpt., Conn. 14.8 14.8 6.0 coe cee 
Hartford ..... 14.8 15.1 6.0 os 12.8 
New Haven ... 14.8 14.8 6.0 eos «612.3 
, Mass... 14.9 14.9 6.3 eos 6326 
Fall River .... 14.9 14.9 6.3 coe eos 
eld - 15.6 15.6 6.3 ico SEB 
Worcester 15.1 15.1 6.3 som: Saw 
. RL 14.9 14.9 6.0 coe §689885 
Camden, N. J.. 14.6 14.6 65.0 13.2 12.2 
Newark ....... 14.6 14.6 5.0 13.1 12.1 
Albany, N. Y.. 14.7 14.7 6.0 13.5 12.2 
Binghamton - 15.8 15.8 60 14.9 13.5 
Buffalo ....... 155 155 60 15.1 13.9 
Elmira ....... 15.8 15.8 6.0 15.0 13.6 
Rochester - 15.5 15.5 6.0 15.2 13.8 
Syracuse ..... 15.4 154 60 14.9 13.5 
Watertown .... 16.6 166 60 16.1 14.4 
Baltimore, Md. 14.5 14.5 17.0 oso 6823 
Richmond, Va. 14.55 14.5 8.0 14.0 12.6 
Charlotte, N.C. 15.4 15.4 9.0 13.9 12.6 
Jacksonville, 
Pla, ........ 15.2 15.2 9. soe ° 
Mineral Spirits V.M.&P. 
T.w. Ww. 
Philadelphia, Pa. ... 16.5 18.0 
PUREE onccececes 20.0 21.0 
Heavy Fuel Olls—T.W. 
No. 5 No. 6 
Philadelphia, Pa. ....... 8.48 6.90 
Notes: 


Kerosine—Thru Penna. & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. Camden—aAdd ic for deliveries of 
100-299 gals., 2c for less than 100 gals. 

Mineral Spirits prices also apply to Stod- 
dard Solvent. 


CONT'L (N. B. Prices are Continental's 
tankwagon prices. Current selling 
OlL prices may vary from those shown 
because of local conditions.) 
Conoco Demand 


GHONNONUNNNGOACUH 


@ Go G0 © Go Go Go ~3 OD Go Go OP Go OD GD GO GD 
eaagouacoooooooooo 
BRASS AHDDHS 


4444444445 


Gasoline tax column includes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, 1c; 
Cheyenne, ic; Casper, ic. 

Discounts: 

Salt Lake City and Twin Falls gasoline 
and kerosine prices apply for deliveries of less 
than 200 gals.; 200-399 gals., deduct 0.5c; 
400 gals. and over, deduct ic, 

Notes: 
T.W. prices are to consumers and dealers. 


APRIL 9, 1952 


Tank Wagon Prices 


Prices for gasoline do not include taxes; they do, however, include 
inspection fees as shown in next column. Gasoline taxes, shown in 
separate column, include 2c federal, and state tazes; also city and 

in Kerosine tank wagon prices 
aiso do not inciude tases, kerowime taaes where levied are indicated 
» if any, are shown in footnotes. These prices in 


effect April 7, 1952, as posted by principal marketing companies at 
thetr ters 


Nev. 1/20c; N. 


CALIFORNIA (nceuiar) ar. 00/87 nao 
‘ ) Av. 
STANDARD T.T t.7. 
400 Gals. & over oun 
San Fran., Cal 14.5 18.0 6.5 
Los Angeles .. - 14.0 17.5 6.5 
Fresno .. ° 15.7 19.2 6.5 
Phoenix, Ariz. .... 17.2 20.7 7.0 
Reno, Nev eevee 17.0 20.5 7.5 
Portland, Ore. .. 15.0 18.5 8.0 
Seattle, Wash. .... 15.0 18.5 8.5 
Spo cocccccces 219.8 21.3 8.5 
cesses 15.0 18.5 8.5 
. & ecvcce Beet 23.2 8.0 
Salt Lake, U. .... 15.4 19.4 7.0 
Honolulu, T.H. 15.3 18.8 8.5 
27.1 30.6 4.0 
Juneau ....+.++0+- 16.3 19.8 4.0 
Diesel 
T.T. Furnace Oil Stove Oil 
40/199 7.T. T.T. 
gals. (400 gals. or more) 
(ex all taxes) 
San Fran., Cal... 18.5 10.9 12.4 
Los Angeles ... 18.0 10.4 11.9 
PEOGMO . 60s cccces 19.8 11.8 13.3 
Phoenix, Ariz, . 21.2 13.9 15.4 
Reno, Nev. ...... 21.1 13.8 15.3 
Portland, ° 20.5 11.5 veee 
Seattle, Wash 20.5 11. ee 
8 ID vescoced - 24.3 14.8 16.3 
Tacoma ......... 20.5 11.5 eeee 
Boise, Idaho ..... 28.7 15.3 16.8 
Salt Lake, U. - 16.5 13.0 13.5 
Honolulu, T. ee 19.3 11.7 coos 
Fairbanks, Alaska 34.8 cece eoce 
JuMeAU ... ce eecee 21.8 eves cece 
Taxes: 


fuel only; avgas taxes are 2c federal, 4c 
state. 

Honolulu—-8.5¢ gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c terri- 
torial, Standard Diesel/furnace oil price is 
ex ic territorial liquid fuels tax. All T.T. 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers. 


Notes: 

Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals. ; 
0.5¢ for 200-399 gals., except for deliveries to 

me trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 4.0c gal., except at Honolulu add 4.5c for 
less than 40 gals, to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 


is 1.5¢ gal. higher. For less than 40 gals. de- 


° to 
80/87 quantity delivered prices, 2.0c for 91/98, 
5.0¢ for 100/130, and 8.0c for 115/145. 
Kerosine—T.T. prices, except at Salt Lake 
City, apply to deliveries of 40-199 -, For 
other deliveries: less than 


minimum 40 gal. deliveries. 


Standard Diesel/Furnace Of] & Standard 
Stove Oil—T.T. — are for deliveries of 400 
gals. or more, other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5c; less 
than 40 gals., add 5c. 


Humble 
HUMBLE Gasoline Gase Kerosine 
OlL Reguiar ine Tank Re- 
T.W. Retall Taxes Wagon tail 
Dallas, Tex.. 14.0 19.0 6.0 12.8 17.0 
Ft. Worth .. 14.0 19.0 6.0 12.8 17.0 
«oes 14.0 19.0 6.0 12.8 17.0 
San Antonio. 14.0 19.0 6.0 12.8 17.0 
Notes: 
T.W. prices are to all classes of dealers and 
consumers. 


offices, but subject to later correction 
gasoline 








and kerosine prices, 


we: 

Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8¢; Ill, 3/100c; Ind. 
2/25¢; Kans, yam La. 1/32c; Minn. 5/200c; Mo. 5/S8e} Neb, 2/100; 
1/4c; N, D, 1/20c; Okla, ‘2/25; 8. 
aseies Tenn. 2/be; and Wisc. 3/100c. 

Kerosine inspection fees only: Ala. “4/20; Iowa 1/50c; Mich. 1/5c. 


Cc, 1/8¢; 8. D. 


ESSO Esso Gasoline 
(Regular Grade) 
STANDARD punsoline 
T.W. T.W. Taxes T.W. 
Atlantic City, N. J. 14.6 14.6 5.0 13.2 
k 4.6 14.6 5.0 13.1 
45 14.5 70 13.1 
15.7 15.7 7.0 14.5 
49 6«=614.8 60 13.5 
15.4 15.4 8.0 14.2 
15.0 15.0 80 «14.3 
14.1 14.1 8.0 13.6 
4.5 14.5 8.0 14.0 
16.3 16.3 8.0 16.1 
16.1 16.1 70 16.2 
16.1 16.1 70) «(168 
16.0 16.0 70 06«(«M4 
16.0 16.0 71006 COMA 
15.4 15.4 9.0 13.9 
15.8 15.8 90 141 
16.0 16.0 90 14.4 
16.0 16.0 90 «6146 
15.3 15.3 9.0 13.7 
14.5 14.5 9.0 ee 
15.9 15.9 9.0 ee 
14.9 14.9 9.0 eee 
- 13.3 133 11.0 1238 
Baton Rouge peace Bt. tet. ee. ae 
15.1 15.1 11.0 13.7 
13.8 13.8 11.0 13.1 
15.4 15.4 11.0 13.5 
13.9 13.9 11.0 13.1 
15.3 15.3 9.0 13.7 
15.0 16.0 90 138.5 
15.2 15.2 9.0 13.6 
15.5 15.5 90 14.0 
15.9 15.9 85 43 


ee, & Steel Bbis. 
Min. Spirits 


V.M.aP. 
Newark, N. J. 
3,600 gals. & over... 17.0 18.5 
Steel bbis. ...... 23.0 2.5 
Baltimore, Md. 
3,600 gals. & over... 15.7 eevee 
Steel bbis, .......... 2.5 
100-499 gals. ....... 19.0 -" 
500-3,599 gals. ..... =e 
.0 


3,600 gals, & over... 16. 
Steel bbis. 25 


FUEL OI1LS—T.W. 
No.1 No.3 mown 4 Ne.é 








Atlantic City, N.J. 13.2 12.2 
Newark, N. J. ... 13.1 12.1 
Baltimore, Md. 13:1 12.2 
Washington, D. C. 13.5 12.6 
Norfolk, Va. .... 13.6 12.2 
Danville ...6.s.++ «+++ 12.8 
Petersburg ...... 14.3 12.9 
Richmond 14.0 12.6 

e. ose 13.7 
Charlotte, N. C. . 13.9 12.6 
Hickory .....+++. 14.1 12.9 
Raleigh ........ 14.6 13.5 
Charleston, 8, C.. ... 12.4 ° ° 
Columbia . cone ceoe’ 38.8 ° 


Taxes: Louisiana kerosine prices do not in- 
tax. 


Kerosine No. 1 — Atlantic City prices are 
for deliveries of 300 gals. or more; add ic for 
100-299 gals. 2c for less than 100 

No. 6—Washington price is for min. ‘delivery 
of 1,060 gals.; for min, delivery of 2,500 gais. 
price is $2.83 per bbi. 


arrive at price per U. 
subtract 1/6th.) 


IMPERIAL See oe et eae 
OIL 


HF 


(Regular Grade) 
Dealer Gasoline 
T.W. Taxes 


St. John’s, Nfid. .. 25.1° 14.0 25.1 
Halifax, N. 8. .... 21.6 15.0 23.6 
St. John, N. B. ... 21.6 13.0 23.6 
Charilottetown,P.E.I. 23.6 13.0 25.6 
Montreal, P. Q. ... 23.6 13.0 25.6 
Toronto, Ont. ..... 22.6 11.0 24.6 
Hamilton, Ont. .... 22.6 11.0 2.6 
Winnipeg, Man. ... 23.0 9.0 27.0 
Brandon, «> 26.9 9.0 28.9 
Regina, Sask. .... 21.5 10.0 23.5 
Saskatoon, Sask. .. 25.1 10.0 27.1 
Calgary, Alta, .... 21.3 10.0 23.3 
Edmonton, Alta. .. 20.0 10.0 22.0 
Vancouver, B. C. . 22.0 10.0 24.0 

(*) Price is for Esso Extra (Premium). 

: Gasoline taxes are provincial taxes. 








OIL PRICE SECTION 
Tank Wagon Prices (Continued) 





etc 














| 
' 
SOCONY VACUUM | 
Aircraft s/V 8/V ; 
Grade Grade Mobiigas (Regular Grade) Mobilfuel MOBILHEAT No.4 No.6 i 
80 91 100 ©6—Cons. Dir. Cons. Dir. Mobil Kerosine Diesel (Ne. 2 Fuel) Fuel Fuel | 
Taxes T.W. T.W. T.W. T.C. 7T.0. T.W. T.W. T.C. Yard T.W. 17.0. T.W. 1T.C. Yard T.W. T.W. T.W. i 
New York City: : 
Manh. 4 BO ics’ “Sasa. wade, “ogee: 9he oe eee» gaaw cess. RM ues Ce nics eaee ee 6.57 / 
6.0 cece eoce woes cece cece 14.7 14.7 oese 10.8 13.8 cose 12.8 oes 9.6 12.5 10.69 6.57 | 
6.0 eoce eeee eeee eeee eeee 14.7 14.7 10.2 10.6 13.6 9.6 12.8 9.2 9.56 12.4 10.69 6.57 ; 
6.0 cose eees econ eee 14.7 14.7 nae eens 13.6 esoe 12.8 vees esos 12.4 10.69 6.57 
4 6.0 eees eeee eee eoes 14.7 14.7 10.1 10.4 13.4 eoee 12.5 9.1 9.4 12.1 10.69 6.57 
6.0 21.5 13. 13.7 14.7 14.7 10.4 10.6 wees 9.8 12.6 9.4 9.6 12.2 9.42 7.19 
6.0 ese 14.7 15.8 1.8 11.8 12.0 14.9 11.2 14.0 10.7 10.9 13.5 ecee eve 
6.0 21.0 14.5 15.5 15.5 11.8 12.0 15.1 11.3 14.4 10.8 11.0 13.9 coco WU 
6.0 eee 14.7 15.8 15.8 11.8 12.0 15.3 eee 14.3 11.2 11.4 13.8 ese eee 
S.0 ces eees 15.0 15,0 coos 10.9 13.9 ebee 13.1 cece 9.7 12.7 10.71 oe 
6.0 eos eoee 16.1 16.1 11.7 11.9 15.7 one osee 10.8 11.0 13.6 ee 
0 20.9 14.4 15.5 15.5 11.9 12.1 15.2 ose 14.3 10.9 11.1 13.8 ° 
6.0 oes 14.4 15.4 15.4 11.6 11.8 14.9 11.1 14.0 10.6 10.8 13.5 ° 
" Beers sees 14.8 14.8 10.3 10.3 eeee eoee cece 9.3 9.3 12.3 eoee eee 
0 oe 13.8 15.1 14.8 10.7 10.7 eee 10.1 13.0 9.7 9.7 12.8 eee ° 
0 20.5 13.5 14.8 14.8 10.3 10.3 eae 9.7 12.7 9.3 9.3 12.3 eece ee 
0 ese 14.5 16.2 16.2 11.1 eee 15.1 10.5 13.6 10.1 cose 13.2 eee oo 
-0 22.4 13.8 15.0 15.0 10.4 see 14.4 9.8 12.9 9.4 eee 12.5 eee eee 
3 19.0 13.7 14.9 14.9 10.3 oes 14.6 9.7 13.0 9.3 eos 12.6 eoce eee 
.0 eee cree 16.1 16.1 Ssee os oe ooes 13.6 cose eee 13.2 eee eo 
-0 eee ee 17.4 17.4 seve oe esee cove 14.8 eee eee 13.4 ° ese 
0 esos eee 15.8 15.8 eee es 15.4 eene 13.7 oee ove 13.3 cove oe 
0 21.2 14.4 15.3 15.3 10.8 as ous 10.2 13.0 9.8 «eo 12.6 cess eee 
0 19.8 13.7 14.9 14.9 10.3 10.9 14.3 9.7 12.9 9.3 9.7 12.5 oe ee 
0 eees 14.6 15.6 15.6 11.6 11.6 15.0 11.1 13.7 10.7 10.7 13.3 ° 
-0 . eees 16.3 16.3 cece 12 eese cos 14.2 eee 11.1 13.8 ee eee 
Bu N. ¥. City Rochester Syracuse Boston Hartford Providence 
Scececececocecccoosons 18.5 17.0 20.0 21.0 18.0 19.0 18.5 
Woes: SOR an hc on cred Cobadnece dciees 20.5 18.5 21.5 27.5 19.5 20.5 20.5 
Taxes: _— prices do not include 3% city sales tax applicable to price of gasoline (ex tax). 
Discounts: 
Mobil Kerosine—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals or more. 
Mobilfuel Diesel—All points, 0.5¢ for T.W. deliveries of 800 gals. or more. 
e Mobilheat—Mt, Vernon T.W, less 0.5¢ for deliveries of 300 gals. or more. ¥. 
jotes: 7 
Syracuse V.M.&P. price is in steel barrels. Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminalis. 
OHIO STANDARD 
Sehio X-Tane Gasoline 
Aviation Gas.-Cons. T.W. (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Sehio Sohio Sohio Con- Re- s.R, D.C. V.M.&P. Sohio 
Gasoline Avia. Avia. Avia. sumer _ sell- Naph- Naph- Varno- Soi- Kerosine No.1 No. 3 
Taxes 80 91 100 T.W. ers 8.8. vent tha tha vent T.W. Sohio-Heat Sohio-Heat 
AMIR occ nsccsese - 6.0 22.0 23.0 26.0 18.2 14.7 18.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9° 12.9° 
GOMREM. 2 covcccccces 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Cincinnati ... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Cleveland 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Columbus . coe 6.6 22.0 23.0 26.0 19.0 15.5 19. 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
DEFOR ciwccccies 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
BARE .ccccces eoces 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Mansfield ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Marion ..... osvese 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Portsmouth ........ 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
BOBORS  sescccccecie 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Youngstown ....... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Zanesville ......... 6.0 22.0 23.0 26.0 19. 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9* 12.9° 
Taxes: Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form 


A-10 to supplier. 

Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Kerosine, Nos. 1 & 2—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gals. or more; less than 100 gals., 0.5¢c higher. Prices at 
other points are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0.5¢c higher. 

Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5u; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes: Renown (third-grade) gasoline prices are same as X-Tane unless Otherwise noted. S.S. prices are at company-operated stations. 


INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 















Indiana bulk plants where the company’s prices are publicly posted. Kentucky 
Red Crown (Reg. Grade) Standard 
Red Cr’n. Red Cr’n. Stanolex Furnace 0i|————__ 
am a. Gasoline ——" 1-99 100 gals. 100-174 175-999 1,000 gals., "oy tine —_ 
Ww. WwW. Taxes Ww. gais. & over gals. gals. & over 
Ch % Sore 8) 15.0 6.0 15.8 pei pene abe aloes cae Dealer Taxes T.W. 
South Bend, Ind. 17.3 15.8 6.0 16.6 15.3 14.3 ieee isbn sabe Covington, Ky. ....... 14.4 9.0 15.4 
Detroit, Mich. .. 16.3* 14.8* 6.5 15.5 14.6 13.6 ade pa neal Lexington ........-... 16.5 9.0 18.1 
Mpis.-St. Paul 17.0 15.5 7.0 16.4 15.0 iad 14.0 13.3 12.8 Ce os ae i ae 
Des Moines, Ia.. 16.9 15.4 6.0 15.8 14.2 13.2 eevee eoee sees I 8 14.7 9.0 14.1 
St. Louis, Mo. . 16.2 14.7 5.0 15.5 13.6 12.6 eeee ose cace Jackson, Miss, ........ 15.7 9.0 14.3 
Wichita, Kans, 14.4 14.0 7.0 14.0 12.2 11.2 Fost SFC Seen Vicksburg .........-.. 15.2 9.0 18.8 
Omaha, Neb. .. 17.0 15.5 7.0 15.5 13.9 12.9 eoce ease eese Birmingham, Ala, ..... 15.7 9.0 14.6 
Fargo, N. D. . 18.3 15.0 7.0 17.3 15.6 14.6 ecee cess cove BROODS bbc cc cccccccece 26.0 WO 14.3 
Huron, 8. D. .. 18.2 16.7 7.0 17.2 15.5 14.5 ease eeee eees Montgomery .......... 15.8 10.0 14.7 
Milwaukee, Wisc. 17.1 15.6 6.0 16.5 15.0 14.0 eeee ecee cease Atlanta, Ga, ......... 15.9 8.0 14.3 
Augusta .. 16.4 8.0 15.5 
Fuel Oils—T.W.—Chicago, Ill, Macon ... 15.9 8.0 2 
Savannah ....... 15.2 8.0 4. 
Standard Stanolex TEXAS Fire-Citet Gacetine Jacksonville, Fla. 15.2 9.0 14.6 
Heater O8 Furnace co a. SUL. Codec cngees osees 15.2 9.0 14.6 
1-99 ssseees 15.8 14.8 : T.W. Taxes T.W Pensacola ............ 15.0 10.0 14.0 
100-149 gals. .... 14.8 eves D » was owe pa 15.0 9.0 14.6 
150 gals. & over .... 14.3 ‘igo allas, Tex. .... 14.0 6.0 B.B Rt ce cccccvcccces ’ 1" - 
150-399 BIE. ccvcecs Ce 13.8 Fort Worth ..... 14.0 6.0 12.80 
400 gals, & over.....  .... 13.3 ee ons =.S ie 3 Taxes: 
marillo ........ R ‘ ¢ 
Stanolex Stanolex TP 4 ciccccecae S40 6.0 12.80 Gasoline tax column includes these city & 
Fuel A Fuel C El Paso ........ 15.5 6.0 13.85 county taxes: Mobile, 2c city; Birmingham, lc 
1-749 gals. ........+. 10.65 9.5 San Angelo ..... 14.0 6.0 12.80 county; Montgomery, 1c city & 1c county; Pen- 
750 gals, & over .... 9 8.75 WRRS > cicccsssss 30 6.0 12.80 sacola, ic city. Other taxes not included in 
line tax includ 0 6.0 12.80 prices: Georgia, kerosine, ic; Montgomery, 
0 6.0 12.80 kerosine 1c; Mississippi, kerosine 0.5e. 
0 6.0 12.80 
6.0 12.80 Notes: 
pply also to all 
* “Temporary’’ price, classes of consumers with minimum delivery of Consumer t.w. prices are same as net dealer 
x Effective April 2. 50 gals. prices. 
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DISPLAYED: Advertisements set in special type or with border— 
Bien to Buy” 
tions set in type this sise without border—30 cela @ word Minimum 


"50 
UNDISPLAYED. Fasc” 
“Business 


charge $7.50 per inserti 





CLASSIFIED 


“Help Wanted”, preceding date of 
classifica- 


“Positions Wanted’’—15 cents a word. Minimum ch $3 per inserti 
Box number counts 2 words. 





Copy must reach us by Wednesday 


All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisements. 





For Sale 


GAS CONVERSION BURNER PATTERNS, 
complete set for well known and AGA ap- 
proved burner, easily manufactured. Also list 
of customers in six states who have purchased 
ad for several years. $5,000.00 cash. 


5000 GALLON GASOLINE, 1951 Frazier, 4 
compartments, double bulkheads, Spoke wheels, 
new 10.00x20 tires, 3” lines, 3” gate valves, 3” 
emergency valves, streamlined skirting, good 
condition, ICC Mc 303, Reyco tandem, 18,000# 
Timken axles, Westinghouse air. $5201.50. 
SPRINGFIELD BODY & TRAILER COM- 
PANY, P. ©. Box 431, 1631 College Street, 
Springfield, Missouri. 





AVAILABLE NOW 


50—Moedel A-38 National Gas Pumps. 
Due to remodeling, these pumps will be 
sold crated FOB Chicago at $125.00 each. 


PERFECT POWER CORP. 
7747 S. State St. Chicago 19, in. 








FOR SALE 

1—1950 Ford F-6 with 1,000 gal., 4 
compt. Progress Tank; pump, hose 
reel, meter. 

1—1947 WB-22 White with 1951 Model, 
4 compt. 1500 gal. Fruehauf tank, 
pump and hose. 

1—1947 Diamond ‘‘T’’ with 1250 gal. 4 
compt. Progress tank; low mileage, 
like new. 

1—1946 International K-6 1500 gal. Heil 
tank; pump, hose reel, meter. 


All united with safety valves; excellent 
shape; new rubber, 
NORMAN OIL & SUPPLY CO. 
Box 830 Clarksburg, W. Va. 
Telephone 4-5449 








STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned—Painted—Tested 
Heavier—Safer—Cheaper 
Other Tanks Too 
Also—Complete Tank Cars 
8,000 and 10,000-Gal. y 
Your Inquiries Solicited 


EQUIPMENT CORP. 
50 Church St., Suite 1976 
New York 7, N. Y. 
Phone: COrtland 7-8090 











Business Opportunities 


FOR MAN WITH DISTRIBUTOR EXPERI- 
ENCE and familiar with a good Truck Stop 
operation, desirous of acquiring active partner- 
ship in Jobber Franchise. Present owner will 
retain 50% interest and finance right party 
toward purchase of balance. Will agree to 
salary withdrawal of $5,000 yearly in return 
for management until interest is paid for. Lo- 
cated Mercer County, Ohio; plant capacity 
80,000 gallons, one tank truck, yearly gal- 
lonage 750,000, potential expansion excellent. 
Minimum capital requirement $15,000. Present 
profit more than sufficient to pay for balance 
of interest and expansion. Give references and 
experience. BOX 642. 


Packaging 


STORING, DRUMMING AND WAREHOUSING 

of lubricating oils, cutting oils or solvents and 

chemicals. Call or phone HACKER FUEL 

0., 13507 Auburn, Detroit 23, Michigan, Ver- 
it 88-7300. 


Wanted to Buy 


MODERN 1300 TO 1700 GALLON truck tank, 
with or without chassis and pumping equip- 
ment. R. P. HOLLISTER, Box 89, Meadville, 
Pa. 


For Sale 


2500 GALLON, 4 compartments, 10x20 tires, 
air brakes, in use at present time, $1200.00. 
UNION SERVICE CO., Union City, Pa., Phone 
333, 


1950 FORD F-6, 2 speed, 1000 gallon Sharps- 
ville Streamliner tank, fully equipped, excellent 
condition. Replacing with larger unit. R. P. 
HOLLASTER, Box 89, Meadville, Pa. 


FOR SALE: 4,000 gallon Fruehauf trailer, 
1948 and 1948 W-20 White tractor. Will sell 
separately or as a unit. Write or call 8 & 8 
OIL, COMPANY, Box 288, Auburn, Indiana. 


FOR SALE: New 20,000 Gal. Underwriters 
underground storage tank, 5/16” plate, welded. 
10’°6” Dia. 31’ long. Located Springfield, 
Missouri. Owner L. M, STANHOPE, Rose- 
mont, Penna, 


FOR SALE: Several 5000, 6000, 7000 galion 
tandems. Also 3000, 3500, 4250 guile single 
axle units, good tanks. Prices from $1000 to 
$4250.00. BRUCE E, HACKETT CO., 621 
West 58th St., Kansas City, Mo., Hiland 1385. 


4150 STAINLESS STEEL insulated tank, 
tandem axle, stainless cover, 4000 Stainless 
Steel insulated tank, tandem axle, stainless 
cover. 5950 Hi tensile steel 3 compartment 
tank, tandem axle. Above equipment brand 
new. BOX 637. 


Positions Wanted 


SALES EXECUTIVE, under 40, with broad 
experience in all phases of the oil business. 
Thorough knowledge of jobber-supplier prob- 
lems. Excellent employment and credit ref- 
erences. BOX 643. 


EXPERIENCED WHOLESALE, RETAIL mar- 
keting manager of petroleum and TBA prod- 
ucts desires change. Broad knowledge of sales 
administration, organizational functions, sales 
promotion, industrial relations with major 
company qualifies executive opportunity Ex- 
cellent references. BOX 640. 


Position Open 


SALES MANAGER: Established Boston Major 
brand distributor of petroleum products has a 
vacancy for an experienced sales manager. 
Salary up to $150.00 per wees plus car al- 
lowance and bonus. Applicant must have been 
successful in hiring, training and building a 
successful sales force. Please reply giving al! 
particulars. BOX 639. 


Business Opportunities 


COMPLETE JOBBING AND BLENDING 
PLANT manufacturing own grease: 14,000 gal- 
lon storage, pumps for unloading and blending, 
everything needed to operate and in good re- 
pair; canning machine and double head filler, 
6 tractors, 5 vans, business in 7 states travel- 
ing 4 salesmen, established 26 years, making 
money. Sales could be increased with pres- 
ent equipment, have organization t will stay, 
can be thoroughly checked, everything clear. 
If not sold before or after harvest time, intend 
to quit business and liquidate, Here is a chance 
to buy a good going business at liquidating 
prices, not asking any premium. Have good 
inventory and quota built up for can supply. 
Located on Highways 33 and 64 with 300’ fac- 
ing same. Come look it over as I am going to 
liquidate and retire after harvest season. Tulsa 
is a nice clean town to live in. TULSA RE- 
FINED OFL COMPANY, INC., P. 0. Box 284, 
Tulsa, Okla. 





BUSINESS OPPORTUNITY 


Jobber for major brand of petroleum 
products in Western Indiana, established 
for 20 years, doing one-half million 
dollar business annually, will sell routes 
and all equipment, 

BOX @41 








BUSINESS OPPORTUNITY 
Well established Southwest independent 
gasoline jobber, wholesale and retail, 
desires working and expansion capital 
Will trade interest for capital invest- 
ment or will trade percentage of all 
future profits for loan of $60,000.00. 
Excellent investment. Net 40% on in- 


terest. 
BOX 636 














LP-Gas Freely Offered in Mid-Continent 


NEW YORK-—Supplies of liquefied petroleum gases 
continued freely available in Mid-Continent, according to 
reports April 2. Prices generally were unchanged, although 
many producers reportedly were willing to pare their 
quotations to obtain orders for prompt spot quantities. 

Quotations of principal producers were unchanged at 
ceiling levels—4c for propane, 4.5c for butane-propane 


APRIL 9, 1952 


mix, and 5c for butane, FOB Group 3. For prompt spot 


lots, propane was said to be available at prices ranging 


from 2.5 to 3c, and large quantities of “mix” and butane 
also were offered. 

Sales outlook for LP-gas was clouded by labor unrest, 
according to reports. 
demand would accelerate somewhat, sources said. On 
other hand, strikes at steel mills, with resulting slow- 
downs at fabricating plants, would further depress re- 
quirements for LP-gas, according to reports. 


If strikes are to hit oil industry, 
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STATISTICS 





GASOLINE STOCKS 





MILLIONS OF BARRELS 


1948 
1949 
1950 
1951 
1952 
1952 
1952 


1948 1949 1950 


MARCH 





1951 








Gasoline Stocks 


(March 31) 
(March 31) 
(March 31) 
(March 31) 
(March 31) 
(February 29) 
(January 31) 


East of Rockies 
Bbls. 

93,761,000 

111,525,000 


_. 118,618,000 


123,884,000 
133,991,000 
127,355,000 
128,200,000 


RESIDUAL STOCKS 


West of Rockies 
Bbls. 
18,188,000 
15,918,000 
20,148,000 
17,572,000 
15,640,000 
15,432,000 
16,139,000 
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MILLIONS OF BARRELS 


1948 8 1949 





1950 =-1951 


MARCH 








1948 (March 31) 
1949 (March 31) 
1950 (March 31) 
1951 (March 31) 
1952 (March 31) 
1952 (February 29) 
1952 (January 31) 


Residual Stocks 
East of Rockies 
Bbls 


20,812,000 
30,804,000 
19,423,000 
20,324,000 
25,379,000 
25,890,000 
27,911,000 


West of Rockies 
Bbis. 
21,133,000 
27,386,000 
22,437,000 
17,192,000 
10,214,000 
10,551,000 
11,612,000 


MILLIONS OF BARRELS 


MILLIONS OF BARRELS 


DISTILLATE—KEROSINE STOCKS COMBINED 





1948 1949 





1950 1951 


MARCH 


FEB. 


1952 








Distillate and Kerosine Stocks 


1948 (March 31) 
1949 (March 31) 
1950 (March 31) 
1951 (March 31) 
1952 (March 31) 
1952 (February 29) 
1952 (January 31) 


East of Rockies 
Bbis. 


30,902,000 


83,205,000 
CRUDE Oil STOCKS 


Combined 


West of Rockies 
Bbis. 
11,776,000 
7,644,000 
9,724,000 
8,150,000 
5,335,000 
6,319,000 
6,443,000 
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1948 1949 





1950 1951 


MARCH 








Crude Oil Stocks 


1948 (March 31) 
1949 (March 31) 
1950 (March 31) 
1951 (March 31) 
1952 (March 31) 
1952 (February 29) 
1952 (January 31) 


* Includes Foreign. 


East of Rockies* 
Bbis. 


203,599,000 
235,529,000 
. 203,534,000 
. 203,762,000 
226,467,000 
. 225,268,000 
223,380,000 


West of Rockies 
Bbls. 
30,565,000 
33,812,000 
37,564,000 
30,062,000 
30,194,000 
31,184,000 
30,627,000 
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RUNS TO STILLS—CRUDE PRODUCTION 





i RUNS TO STILLS 


CRUDE PRODUCTION 
+ 


- 


.. 8 
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MILLIONS OF BARRELS DAILY 


7) 
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1949 1950 1951 
MARCH 


JAN. FEB. 


1952 


1948 
1949 
1950 
1951 
1952 
1952 
1952 


(March) 
(March) 
(March) 
(March) 
(March) 
(February) 
(January) 


(March) 
(March) 
(March) 
(March) 
(March) 
(February) 
(January) 


Crude Runs to Stills 


East of Rockies 
b/d 


4,528,500 
4,418,700 
4,538,600 
5,526,500 
5,661,250 
5,653,500 
5,693,400 


Crude Oil Production 


East of Rockies 
b/d 
4,466,300 
4,274,600 
4,020,300 
5,090,700 
5,338,663 
5,287,638 
5,244,600 


West of Rockies 
b/d 
858,800 
933,500 
797,500 
942,400 
978,750 
953,250 
946,200 


West of Rockies 
b/d 


939,900 
949,700 
857,500 
961,700 
975,150 
976,950 
971,900 


(Figures used for charts and tables are from Bureau of 
Mines report for 1948-51 and January, 1952. The figures 
for February and March 1952 are from API weekly sta- 
tistics—figures used are for date nearest to end of month 
and will be revised as Bureau of Mines reports become 





available.) 








Gasoline Consumption by States in December 19511 


(Ameri Petrol Institute Figures) 
Month of. 








12 Months Ending With———- 





California 
Colorado 
Connecticut 
Delaware 
District o 
Florida . 
Georgia 
Idaho 

Illinois ..... 
Indiana .... 
Iowa 
Kentucky ........ 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 


New Hampshire . 
New Jersey ...... 
New Mexico 

, ee 
North Carolina ... 
North Dakota 

Ohio 

Oklahoma 

0 
Pennsylvania 

Rhode Island =a 
South Carolina .... 
South Dakota ‘ 
Tennessee ......... 
Texas 

Utah 

Vermont 

Virginia 

Washington ovbaswa's 
West Virginia ........ 
Wisconsin 

Wyoming 


® 
= 


Total 48 States and D. 
Daily Average 
Change from previous year: 
Total change . 


Percentage change in Daily Avg. . 


AATEAMAAFEAAAEUARAWOA AAAnNAAeeAaADondaee eaante ue 


Gallons 


55,115,000 
25,240,000 
33,504,000 
363,938,000 


Foe 


od 
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32222222253 
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1951 


December 1950 
Gallons 
44,970,000 


21,328,000 
32,669,000 


aes 
S388 
Soe 


5555 


BESE88523: 
3333232322233 


FISHES 
CWows 


we 
-o 
— sl 


14,958,000 
38,100,000 
19,428,000 
49,422,000 
282,294,000 
16,240,000 
7,135,000 
69,495,000 
54,447,000 
29,367,000 
67,898,000 
8,793,000 





of C. 3,465,467,000 
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+ 139,774,000 
+4.22% 


3,309,558,000 
106,760,000 


Change 
Dec. ’51, 
Dec. '50 
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December 1951 
Gallons 


645,986,000 


489,310,000 
91,640,000 


137,907,000 
1,396,711,000 





40,633,345,000 
111,324,000 


December 1950 
Gallons 
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t In general, these figures include all gasoline sold or consumed within the confines of the state, regardless of whether it was for a taxable or non- 


taxabl purpose. 


+ These are state tax rates per gallon. 


* Revised. 


APRIL 9, 1952 


In addition there is the federal tax of 2c per gal., an increase of 0.5c beginning November 1, 1951. 





How to Cut Marketing Costs 


Major Tells How Eyeglass on Details Helps Slice Expense 
Of Oil Delivery, Equipment Maintenance and Bookkeeping 


How Atlantic Refining Co. acts to 
cut marketing costs was outlined 
March 19 by Noble Hall, the com- 
pany’s manager of sales research. 

Addressing Ohio Petroleum Mar- 
keters Assn. in 
Columbus, Ohio, 

Mr. Hall stressed 
that attention to 
small details is 
the key to shav- 
ing expenses, not- 


“The attack on 
costs is a matter 
of saving a tenth 
of a cent here, 
and a twentieth 
of a cent there.” 

Following is a 
summary of how Mr. Hall described 
various phases of Atlantic’s cost- 
saving program. 

Cost Records—‘‘We know now that 
it is not only vital to determine where 
we are spending our money, but it 
is“ even more important to know 
whether we are spending the right 
amount ... This second step “in- 
volves the establishing of norms or 
standards for each phase of the busi- 
ness. For example, in determining 
what labor costs should be, time 
study would be required. . . 


“Delivery Expense constitutes a 
substantial proportion of marketing 
expense, so we have attacked it in 
many different ways, as: 

“The establishment of delivery 
performance standards, based upon 
time study. The performances of all 
our drivers are measured against 
standards, and individual efficiencies 
are calculated. 


“Dispatching is the key to deliv- 
ery efficiency, so we are making 
studies to establish performance 
standards for dispatching. Until these 
studies were made we never realized 
the importance of the dispatcher in 
reducing delivery costs; actually, he 
is a most important cog in the deliv- 
ery organization. 

“Attempting to obtain maximum 
usage of our trucks. We try to use as 
many of our trucks as possible on 
two daily shifts. In some areas one- 
third of our gasoline deliveries are 
made at night after the service sta- 
tion has closed. A high proportion of 
our furnace oil deliveries are made 
at night. This not only reduces the 
number of trucks required, but it 
speeds up deliveries because of the 
greater speed possible at night. 

“Our goal is not to make deliv- 
eries short of 80% of the customer’s 
storage capacity, except in the case 
of full loads. 


“__Obtaining the co-operation of 
our customers so that we may deter- 
mine the volume and time of delivery. 


“Limiting customers to economic 
delivery areas—realizing that every 
mile of distance equals two miles of 
travel, and that the farther the dis- 
tance, the bigger the drop should be. 

“We have stressed the importance 
of performance standards in control- 
ling delivery costs. You can establish 
your own by determining (1) the 
time it takes a driver to check in in 
the morning and check out at the end 
of the shift; (2) the time to load a 
truck; (3) the flow rate of the truck 
when unloading into a customer’s 
tank; (4) the time required for other 
than flow time at a customer’s loca- 
tion; (5) truck miles per hour for 
the different areas in your territory. 

“With this information, and by 
keeping a record of miles, gallons 
loaded and delivered, and time, you 
will be able to measure the perform- 
ance of your drivers. It is important 
to let them knew what you expect of 
them; you should avoid unjust penal- 
ties by having the drivers report un- 
usual delays. 

“Even without performance stand- 
ards you can maintain certain basic 
data that will give you a picture of 
your delivery efficiency; for example, 
(1) gallons delivered per drop; (2) 
gallons delivered per mile; (3) gal- 
lons delivered per hour; (4) gallons 
delivered per truck. Improve all of 
these and you are reducing costs. 

“In addition to the above, records 
should of course be kept for costs of 
gasoline, motor oil, tires, etc., as well 
as repairs on a per-mile basis for 
each truck. These will measure main- 
tenance efficiency and will determine 
when trucks should be replaced.” 


Maintenance of Equipment—‘One 
way of reducing the cost in this field 
is the use of detailed time and cost 
records by personnel. With these rec- 
ords it is possible to determine break- 
even points at which the use of out- 
side contractors is more economical. 
Mechanics should be dispatched as 
carefully as are trucks, and priorities 
should be set for different types of 
jobs. 

“Substantial savings have been 
made in pump and tank expense by 
eliminating double teaming. We found 
that a helper is necessary only 10% 
of the time in the repairing of pumps 
and tanks and other customer equip- 
ment.” 


Stock Losses—“We insist upon 
gauging the tanks of our bulk plants 
before and after receipts, and every 
morning (when pressure is lower). 
We check, on regular schedules, me- 


ters, valves, swing joints, packing, 
and piping. 

“The daily gauging and checking 
against deliveries is a ‘must’ for any 
well-run plant. It is positive insur- 
ance against high losses, for it 
catches them when they occur. The 
sights should be set high for mini- 
mum acceptable stock losses—4 of 
1% for gasoline and zero for burning 
oils.” 


Accounts Payable and Receivable— 
“In our work with distributors we 
have found a surprisingly large num- 
ber who do not discount all bills. This 
is throwing money out of the win- 
dow, for discounting a bill at 1% in 
10 days is earning 18% a year on 
the use of the money. 

“On the reverse side, we have found 
distributors who do not conserve cap- 
ital by reducing accounts receivable. 
This can be accomplished by prompt 
billing and by stricter credit policies. 
For example, all of our gasoline de- 
liveries to dealers are on a cash 
basis with the exception of a one-day 
limit for deliveries made after the 
station has closed.” 


Salesmen—Here Mr. Hall reviewed 
studies made by Atlantic to improve 
efficiency. Sample findings: 

“We found we had too many small, 
unprofitable accounts, This data had 
been obtained from an analysis of 
the customer record cards. In one 
area, 80% of the accounts gave us 
only 20% of the sales volume. The 
answer, of course, was to eliminate 
the unprofitable accounts—with a re- 
sulting material reduction in unit 
selling cost.” (For details of Atlan- 
tic’s studies of salesmen, see NPN 
May 23, 1951, p. 50.) 


Wasted Time at Top—‘Studies have 
shown,” Mr. Hall stated, “that many 
management men spend far too much 
time on details, and not enough time 
on planning and controlling. This, 
however, can be corrected by making 
use of the exception principle of man- 
agement—which calls for only excep- 
tions from routine being brought to 
the attention of the executive.” 


He suggested jobbers might want 
to try a system used by Atlantic with 
its supervisors. This consists of hav- 
ing executives record everything they 
do in their work for one week, and 
keeping the time in minutes. The 
next step is to break down how much 
time was spent in various aspects of 
work (letter writing, training em- 
ployes, personnel selection, outside 
contacts, etc.). The final step is to 
work out an effective schedule, mak- 
ing sure important work is not being 
replaced by routine matters, and try- 
ing to meet it. 
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HELPING HANDFUL 
for this dealer’s pocketbook 


THE BRAINS...the skill...the sales efforts of every 
dealer who associates himself with Cities Service 
are backed up by all these hard-selling helpers: 


1 NEWSPAPER ADS... every season. .. strong on local dealer push 

2 MAGAZINE ADS that put a bright quality glow on the station sign 

3 RADIO... Network and Local... with time-tested selling power 

4 BILLBOARDS pulling in business from near and far 

5 STATION DISPLAYS that sell merchandise beyond the island 

6 PACKAGE DESIGNS packed with modern “buy-me” magnetism 

7 STAND-OUT STATION IDENTITY that steers ’em into the drive 

8 THE HELPING HAND from headquarters .. . friendly dealer assistance 


9 PRODUCTS SO FINE they win the dealer priceless local word-of-mouth ad- 
vertising—the surest evidence that this complete top quality line lives up to all 
the other strong, steady Cities Service advertising. No wonder a Cities Service 
franchise ups the dealer's living. 


CITIES ©) SERVICE 








Controlling Gasoline Losses At Stations 


Gasoline losses at service stations 
can be controlled—but only if the 
station operator knows what his 
losses are, where they are and how 
to prevent them. 

American Petroleum Institute, in 
its two-color cartoon booklet (“Stop 
Gasoline Losses in Service Stations” ) 
provides the key to determining the 
amount of gasoline losses, where they 
may be expected and what to do 
about them. And in doing so, API 
emphasizes that bringing gasoline 
losses under control results in in- 
creased profits for the station. 


The booklet is based on recom- 
mended good practices for bulk liquid 
loss control in service stations and is 
condensed to thin pocket size in an 
easy-to-read style. Sections of the 
booklet are summarized herewith: 


You Can Increase Your Profits— 
Introduction explains that booklet 
provides the station operator with a 
useful guide for selecting an ade- 
quate control system to reduce losses 
and boost profits, or to tune up a 
control system already in operation. 
For those installing a new system, 
API recommends the technical bul- 
letin of “Recommended Good Prac- 


tices for Bulk Liquid-Loss Control in 
Service Stations.” 


No Accounting for Taste—But— 
API points out that without an ade- 
quate accounting system there is no 
protection against inventory loss. 
Booklet then adds that while many 
systems are available, to be effective, 
such accounting should record all 
purchases, total sales and uses, and 
reflect frequent inventories. 


Know Your Measuring Procedures 
—To control inventory losses, ac- 
curate measurement is a must—that 
is, measuring product in storage be- 
fore delivery and immediately after 
delivery. 


After-Hour Deliveries — Booklet 
points out that absentee delivery of 
product to stations need not compli- 
cate the loss control problem if the 
operator stick-gages his tanks at the 
end of a day’s sales and again before 
the start of business the next day. 


Get the Drop on ’Em—aAPI points 
up how gasoline losses mount rapid- 
ly and eat into profits by pointing 
out that a leak at the rate of only 
two drops of product per second adds 
up to a loss of 1,350 gals. per year. 


Should this leak develop into a 
steady stream the loss is 8,780 gals. 
per year. For more complete infor- 
mation regarding this aspect of prod- 
uct losses, API recommends the book- 
let, ‘“‘Less Loss, More Profit,” plus 
its technical bulletin “Recommended 
Good Practices for Bulk Liquid Loss 
Control in Terminals and Depots.” 


Make Inventories Your X-Ray Eye 
—The easiest way to detect under- 
ground leakage and losses and/or 
other hidden losses is through fre- 
quent and careful inventories. Rec- 
ommended practice for service sta- 
tions—even the smallest—is at least 
once a week. 


Fair Measure—Improper and in- 
accurate measurement of sales will 
break down an inventory control sys- 
tem. Be sure pump meters are “fair 
to you and your customers,” booklet 
asserts. API technical bulletin sug- 
gested for a practical rough test to 
use on pump totalizers. 


Wasteful Spills Make Deserted Is- 
lands—Spills of gasoline at the pump 
island when filling car tanks discour- 
age return of customers. Booklet 
goes on to say: 

“Do not allow underground tanks 
to be filled beyond capacity. The re- 
sulting overflows on the driveway 
are wasteful. Worse yet, they pro- 
duce fire hazards and can damage 
pavements. Use of gasoline for 
cleaning is wasteful and dangerous 
under all circumstances. 

“Inspect tank vents at least month- 
ly. Clogged vents cause air surges 
and costly gasoline spillages. To be 
sure of free drainage to the tank, 
see whether your vent pipes meet 
standards specified in technical bul- 
letin.” 


No Place for Blind-Man’s Buff— 
“Don’t play blind-man’s buff with 
leakage in underground tanks and 
lines. . . Check inventory procedure 
with API technical bulletin. 

“If your inventory-loss record indi- 
cates underground leakage . ‘ 
promptly inspect all sewer outlets, 
cellars and other low spots for pres- 
ence of gasoline vapor. If you de- 


Wasteful Spills Make 
Deserted Islands 


ov 
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How You Can Increase Industrial Lubricant Sales 


Use “dag” colloidal graphite dispersions as additives to your petroleum products. When 
“dag” dispersions are added to petroleum oil, kerosene, spindle oil, alcohol, and the 
heavier oils, the colloidal-graphited products function far above the burning-point of 
conventional petroleum products ...do not gum up... defy breakdown. Your customers 
are finding this out, too! 


“Oildag”™, which has been used for over forty years, is a concentrated dispersion of 
colloidal graphite in oil. This additive is used primarily with oil to lubricate internal 
combustion engines and industrial machinery . . . in penetrating oils, upper cylinder 
lubricants, crankcase oil additives, and other special lubricants. 


“Dag” 2404 is a concentrated colloidal graphite dispersion in mineral spirits. It is 
widely used with low-viscosity oils of low-carbon content,or with refined kerosene as a 
lubricant for oven conveyor chains, kiln car wheel bearings, hot strip steel conveyors, 
permanent mold push pins, etc. 


“Dag” 154 is a concentrated dispersion of colloidal graphite in alcohol used extensively 
for lubricating conveyor equipment in degreasers and caustic washers . . . for pretreat- 
ing crankshaft, connecting-rod and camshaft bearings, cylinder walls, valves, pistons 
and rings .. . as a running-in lubricant. 


Learn how “dag” colloidal graphite dispersions can help increase sales of your industrial 
petroleum products. Write TODAY for Bulletin No. 424-25D. 


da Acheson Colloids Company, port nuron, wict. 


... also ACHESON COLLOIDS LIMITED, LONDON, ENGLAND 


Units of Acheson industries, Inc. 








tc NE 
Nor 


re & if 
Ss 


: + r 
Oc sn. .” BILY 


« . \ 
| 
ae 


—— 





The answer to BIGGER PAYLOADS 


When it’s a question of more payload, Dodge ‘‘Job- 
Rated’’ trucks come up with the right answer every time! 


You can haul more gas or oil per trip because your 
Dodge truck has better load distribution . . . plus a 
deep, strong frame, rugged chassis and high-capacity 
rear axle, and other “‘Job-Rated’’ load-carrying units. 
That’s not all! You can move those bigger loads with 
record economy. You get a high-efficiency, high-com- 
pression engine with such money-saving advantages as: 
4-ring aluminum pistons with chrome-plated top ring; 
exhaust valve seat inserts; positive-pressure lubrication; 
and many other Dodge dependability features. 


You'll find, too, that you can move bigger payloads 
quickly and easily in a Dodge ‘“Job-Rated” truck. 
Because of shorter wheelbases and wide front tread, a 
Dodge is easier to maneuver. You can turn sharper, 
park more easily, pull readily into tight places. 

And there’s plenty more good news about Dodge “‘Job- 
Rated”’ trucks. You get outstanding safety, exceptional 
cab comfort, surprising low first cost, low upkeep 
costs, and unusually low depreciation. 

See your nearby Dodge dealer soon. He’ll be glad to 
give you the full story on Dodge “‘Job-Rated’’ trucks— 
the answer to bigger payloads and greater value. 
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After Hour Deliveries 


tect no odors, but inventory records 
continue to fly warning signals, con- 
sult your supplier.” 

Cover the Entire Loss Beat—Inven- 
tory control system must cover the 
entire beat. Not only must it recog- 
nize that theft occasionally causes 
losses, but that fraudulent operations 
sometimes appear in the guise of nor- 
mal or unintentional losses. 

How to Get Booklet—API is at- 
tempting to get maximum printing 
so as to obtain lowest possible price 
per thousand. In lots of 500 or more, 
tentative prices ranging from $60 per 
thousand to as low as $40 per thou- 
sand are quoted by API—the final 
figure depending upon the number of 
orders and total quantity of booklets 
ordered. 

API is shooting for a goal of send- 
ing orders to the printer by April 21. 
Companies desiring to order the 
booklets should address: 

Division of Marketing 
American Petroleum Institute 
1625 K. Street NW 
Washington 6, D. C. 


OIIC Film Wins Award 


NEW YORK—The OIIC’s 1951 mo- 
tion picture “Man on the Land,” has 
been awarded the Freedoms Founda- 
tion Honor Medal, for outsanding con- 
tribution to the principles of freedom. 
The OIIC won the same award last 
year for its 1950 film “24 Hours of 
Progress.” 


Steering Committee Planned 
For OIIC Great Lakes Area 


CHICAGO—Great Lakes District of 
the Oil Industry Information Com- 
mittee plans to organize a district 
stéering committee to establish over- 
all policy guidance, according to 
Frank V. Martinek, assistant vice 
president, Indiana Standard, this 
year’s OIIC district chairman for the 
area. i 

Mr. Martinek .said more than 20 
oil company rketing executives in 
Illinois, Indiana, Michigan and Wis- 
consin and presidents of jobber asso- 
erations in these four*states will be 
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invited to form this committee at a 
meeting scheduled for April 23. 

Following this organizational meet- 
ing, a new district operating commit- 
tee to assist in execution of opera- 
tions and policies for the balance of 
1952, will be held early in May. This 
group will consist of district chair- 
man, district vice chairmen, state 
chairmen, with executive secretaries 
of state jobber associations in the 
four-state area invited to join, Mr. 
Martinek said. 


ICC Reports 15% Expansion 

Of Pipe Lines in 6 Years 
WASHINGTON Oil pipe line 

companies subject to jurisdiction of 


Interstate Commerce Commission re- 
ported a 15.2% increase in miles of 


line operated as of Dec. 31, 1950, com- 
pared with the close of 1944, accord- 
ing to ICC’s Bureau of Transport 
Economics and Statistics. 

Report showed that a total of 111,- 
615 miles of line operated, both trunk 
and gathering, at the close of 1944, 
rose to 128,589 miles at the end of 
1950. 

In a summary of transportation 
revenue of large oil pipe line compan- 
ies for the period 1941-1951, the bu- 
reau said revenue of these lines in- 
creased 18.4% in 1951 over 1950, with 
traffic volume up 16.7%. 

In comparison with returns for 
1941, said the bureau, pipe line 1951 
revenues were up 107.6% and traffic 
volume 109.4%. 

The bureau said its figures did not 
include operations of “Big Inch” and 
“Little Inch” lines during war years. 


ELECTRONIC GROUND INDICATORS 


NO BULK 


Gilbert & Barker Mig. Co. 
West Springfield, Mass. 
Toronto, Canada 


PLANT SHOULD BE WITHOUT THEM... 


GREATER SAFETY 

is sound business .. . at 

Loading Racks . . . at Chemical 
Terminals ... wherever positive 
grounds are necessary. Gilbarco 
Electronic Ground Indicators offer 


POSITIVE INDICATION — that some 
wiring break or carelessness is not causing 
a faulty ground which can lead to fire! 


SIMPLE INSTALLATION — easily installed 
in any normal grounding circuit, Gilbarco’s 
indicator gives “all clear” by means 

of light or audible signal only when 
positive ground is established! 


Write today for full details 


on Gilbarco Electronic 
Ground Indicators. 














Lubrication Can Be Sole 








A customer buys any commodity because he wants it. Motorists 
can be made to want good lubrication, but only if they are educated to 
want it. A good start toward creating this desire would result if the in- 
dustry and service stations: 


1—Sell lubrication, not just oil; 

2—Tell motorists why they need good lubrication: 

3—Tell what good lubrication does for the car and the customer; 

4—Explain that motor oils have been improved to lengthen the life 
of the car, not to lengthen the miles between changes; 

5—Remove the mystery about lubrication and show the customer what 
happens inside his engine. 








It Takes Salesmanship 


By HOLGER RIDDER 
NPN Staff Writer 


The average service station cus- 
tomer is in the market this year for 
$55.53 worth of lubricants and lubri- 
cation services. This is what he needs 
to insure against possible lubrication 
or mechanical failure, but it isn’t 
what he will spend. 

Actually, the customer will keep 
about 33% of the $55.53, or $18.08, 
in his pocket and spend only $37.45 
to buy what he thinks he needs. To 


Trained Personnel 
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—But Not Sitting Down 


get that $18.08 out of the customer's 
pocket and into the station till calls 
for: 

1—A concerted industry effort 
to educate the motoring public 
regarding good lubrication prac- 
tices and their value as insur- 
ance against mechanical diffi- 
culties; 

2—Effective station salesman- 
ship; 

3—Properly trained and select- 
ed station personnel to sell and 


Good Housekeeping, Tools 
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perform well the services the cus- 
tomer wants; 
4—-Good station housekeeping; 
5—An _ over-all atmosphere 
which makes the customer want 
to patronize his neighborhood sta- 
tion. 

How much is to be gained in gross 
lubrication sales by doing these 
things? 

The lube sales potential for a 15,- 
000-gal. per month station is esti- 
mated at $13,827 for this year. In- 








ability to sell the customer the lubri- 
cation he needs, or failure to perform 
the service satisfactorily once it’s 
sold, will cost this station about 
$4,502 in gross lube sales this year. 


The Market—It is estimated that 
this year the passenger car owner 
will drive an average of 10,306 miles, 
consume 687 gals. of gasoline and 
40.7 quarts of oil. The oil figure is 
based on the assumption that the 
spring-summer oil to gasoline ratio 
of 1951 (see NPN Jan. 23, p. 13) will 
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We Sell Lubrication 
Not Just Oil 













Whet Every Cor Owner 
Should Know About 
Lubricetion 
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Services 


Can 


Be Sold 


Boosting 
Lube Sales 





OIL CHANGES 


10.3 


or $20.60 


$7.80 





CHASSIS LUBRICATIONS 


10.3 


$15.45 


$5.85 





AIR CLEANER SERVICES 


10.3 


$5.15 


$1.95 





HYDRAULIC BRAKES 


4.0 


$2.00 


$0.75 





OIL FILTERS 


2.1 


$3.15 


$0.90 





WHEEL BEARINGS 


$3.00 


$0.60 





AUTOMATIC TRANSMISSIONS 





.06 


.09 


$0.68 


$0.23 

















NET GAIN IN LUBRICATION SALES PER CUSTOMER $18.08 

















be maintained this year. 


The average service station this 
year will have about 250 customers 
who will buy 14,321 gals. of gaso- 
line and 848 quarts of motor oil per 
month. 


Depending upon the buying habits 
of the customer, each service sta- 
tion patron will make from 69 to 137 
gasoline purchases during the year, 
or an average of 103 purchases of 
6.7 gals. of gasoline. In other words, 
the average service station will have 
sales contact with each of its cus- 
tomers at least twice a week. 


If this 14,321-gal.-per-month sta- 
tion maintains a 1.48 oil ratio, the 
lube sales potential for this outlet 
this year looks about like this: 


Oil changes—1,600; 

Chassis lube jobs—1,600; 

Oil filter sales—375; 

Conventional transmission services 
—500; 

Automatic transmission services— 
26; 

Front wheel bearings—300; 

Air cleaners—1,600; 

Shock absorbers—250; 

Hydraulic brakes (master cylinder 
services )—625; 


Oil Changes—If the average pas- 


senger car owner follows the 1,000- 
mile oil change recommendations of 
most oil companies, then he will buy 
10.3 crankcase drains this year. But 
customers do change oil less frequent- 
ly. For an indication of what ex- 
tended oil drains mean to the station 
in lube sales loss, Table 1 gives vari- 
ous change intervals, the number of 
oil changes and amount of oil in each 
category. 


Table | 

Oil Change 

Interval No. of Drains *Estimated 
(Miles) During 1952 No. of Qts. 
1,000 .. 10.3 50.5 
2,000 . 5.1 25.5 
3,000 . 3.4 17.0 
4,000 . 2.5 12.5 
5,000 . 2.0 10.0 


* Figure of 5 quarts per crankcase fill is used. 


On oil changes, the station has 
from 69 to 137 sales contracts with 
each customer per year—every time 
he buys gasoline. 

Out of these sales contracts he 
can sell anywhere from 2 to 10:3 
oil changes per customer per year, 
depending on what oil change rec- 
ommendation the customer has been 
sold on/or has set up within his own 


mind. The 2 to 10.3 figure used here’ * 


represents the minimum recommend- 


ed by any car manufacturer and the 
1,000-mile period urged by oil men. 

Other lube sales opportunities stack 
up about like this (minimum car 
manufacturer recommendations are 
given first and oil industry recom- 
mendations second in each instance). 

Chassis Lubrication — Sales con- 
tacts—69 to 137 times a year, or 
at least once a week; 

Service opportunities—From 2 to 
10.3 times per year. 

Conventional Transmission —— Sales 
contacts (check with each chassis 
lube job)—2 to 10.3 times per year; 

Service opportunities—0 to 2 times 
per year, depending on make of car. 

Automatic Transmissions — Sales 
contacts—10.3 times a year (most car 
manuals recommend checking fluid 
level every 1,000 miles); 

Service opportunities—about once 
every 2.5 years. 

Front Wheel Bearings—Sales con- 
tacts—twice a year, spring and fall; 

Service opportunities—0.4 to 2 
times per year. 

Oil Filter—Sales contacts—69 to 
137 times a year; 

Service opportunities—1 to 2 times 


_per year. fo 


Air Cleaner—Sales contacts—10.3 


NATIONAL PETROLEUM NEWS 











New Ultra-modern Low-Friction truck engines give you 


Gas Savings = 147 


a 4 ° 3 , 
Designed for today’s Speed Hauling needs! «=» by wawowerer Tests like tis, over 





New LOW-FRICTION design 
LIBERATES POWER ordinarily 
held “‘captive” by engine 
friction! IT SAVES GAS! 

It saves wear! 


Good news for truck users! Ford’s 
new, ultra-modern Low-FRICTION 
truck engines break away from the 
traditional ‘‘European’”’ long- 
stroke piston design. They intro- 
duce a friction-reducing short-stroke 
in three completely new engines in 
Ford Trucks for ’52. 


Ford Low-FRIcTION design in- 
corporates new direct-breathing 
OVERHEAD-VALVES . . . gives you 
new HiIGH-COMPRESSION, for extra 
wallop to meet today’s Speed- 
Hauling needs. Here’s truck en- 
gineering that your Ford Dealer 
will be proud to tell you more 
about today! 


Availaiility of equipment, accessories and trim, 
as illustrated. is dependent on material supply conditions. 





For '52 Ford offers a full line of trucks from 


half-ton Pickups to 20-ton (G.C.W.) Bic Joss. MAIL THIS Pl cull the wlthelll dinitan ab ahaiieds ateegiete 
5 great engines from 101 h.p. to 155 h.p., V-8 COUPON details on the new Ford Trucks for 2 and the five 
or Six. 3 new Low-FRICTION engines, plus famed TODAY! great Ford Truck Engines! 
V-8 (now 106 h.p.) and Big Six (now 112 h.p.)! ides: tines ann eune aman 
LIGHT MODELS [|_| EXTRA HEAVY-DUTY MODELS [ |] 
f 
or | Soe Ue 


cost still less to run ! 
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proved new Ford Low-FRICTION en- 
sé gines develop more power per cubic 
inch, save up to 14% on gas! 
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NEW LOW-FRICTION DESIGN 
OVERHEAD VALVES for deeper direct “breathing”! » 
HIGH-COMPRESSION punch with regular gas! 
SHORT STROKE cuts piston travel up to 20%! . 








Friction reduced in many ways: Autothermic Pis- 
tons have built-in clearance control. Precision- 
molded Alloy Crankshaft cuts friction and wear 
at journals. New Full-Flow Oil Filter screens every 
drop of oil every time around. Result: Up to 30% 
cut in friction “‘power-waste” .. . the big reason 
why Ford can promise gas savings up to 14%! 
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Ford Division of Forp Motor Company 


3247 Schaefer Rd., Dearborn, Mich. 
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LUBRICATION 





times per year (with each lube job); 

Service opportunities—2 to 10.3 
times a year. 

Shock Absorbers—Sales contacts 
4 to 10.3 times per year; 

Service opportunities—Average of 
once a year per car for replacement, 
fills with fluid whenever necessary on 
lever type units. 

Hydraulic Brakes (master cylinder) 

sales contacts—10.3 times per year; 

Service opportunities—1 to 4 times 
per year, depending on make of car 
and requirements as indicated by in- 
spection. 

Lube Sales Per 1,000 Gals. of Gaso- 
line—As pointed out by NPN in 
previous articles (NPN March 12, p. 
55), survey studies indicate that the 
percentage of motor oil sold in serv- 
ice stations has been declining, with 
more and more oil sold through other 
sources, such as car dealers, garages, 
etc. In 1949, for example, NPN’s 
survey indicates that about 90% of 
all motor oil was sold by service sta- 
tions while last year it was 83.3%. 

When an oil change or motor oil 
sale has been lost to a service sta- 
tion competitor, it almost follows 
that other lubrication services prob- 
ably have been lost too. 

The principal reasons for this 


transfer in point of lube purchases 

from the service station are: 
1—Inability of the service station 

to do a good selling job; 





MR. OIL DEALER 


Are you looking for a low priced 2 
gallon can of motor oil? 


We have it. 
PIONEER 
MOTOR OIL 
AT AMAZINGLY LOW PRICES 











Available in quarts—2 gallon—5 gallon 
and 55 gallon containers. Each can is 
beautifully lithographed. 


You can depend on Pioneer Quality to 
build satisfied, repeat customers. 


Pioneer Oils fast moving, toble, 
good will building. ” 


WRITE TODAY FOR PRICES 


PIONEER OIL CO. 


1630 S. 51st St., Phila. 43, Pa. U.S.A. 











2—Personnel improperly trained; 

3—-Station unattractive (poor 
housekeeping) ; 

4—Lack of a concerted industry 
effort to educate the public on the 
logic of frequent lubrication and hav- 
ing it done at service stations; 

5—Extensive campaigns by car 
dealers to attract lubrication busi- 
ness. 


There’s no good reason to assume 
that stations can’t regain that 90% 
of all lube sales level. Nor does it 
seem unreasonable to expect that 
stations and the oil industry can con- 
vince the motorist that the oil change 
and chassis lube periods should re- 
main at 1,600 miles. And, finally, 
stations shouldn’t find the pressure too 
great if they were to work at keep- 
ing the oil ratio at 1.48—the same 
as last spring and summer. 


On this basis, then, the lube sales 
potential for the average service 
station is shown in Table 2. 


Table 2 


Sales Per Price Per 
Item 1,000 Gals. Item 
Oil Change ...... *@ $2.00 
Chassis Lube .... @ $1.50 
OG DUO. cicds sce 
Conv. Trans. 
Auto. Trans. 
Front Wheel 
Bearings ....... 
Air Cleaner ...... 
Shock Absorbers . 
Hydraulic Brakes 


@ $1.50 
@$1.75 
@ $7.50 


@ $1.50 
@$ .50 
@ $2.00 
@$ .50 


Total Per 1,000 Gals. of Gasoline. . 


* Based on 5 quarts per change at 40c per 
quart. 

Sales Per Average Customer—Con- 
sidering only the customer who buys 
all his lubricants and lube services 
at the service station, if he maintains 
his 1,600-mile change habit, he will 
spend $37.45 on such items this year. 
His spending will be divided in about 
the proportions shown in Table 3. 

But if this same customer can be 
persuaded to follow oil industry lubri- 
cation recommendations (such as 
1,000-mile oil changes, chassis lubri- 
cation at the same time), then he will 
spend $55.53 as indicated in Table 
3. In other words, that represents a 
gain in lube of $18.08 per customer. 


Table 3 


Item 


Oil Change 

Chassis Lube... 
GE 6 vcacs 
Conv, Trans. ... 
Auto. Trans. ... 
Wheel Bearings. 
Air Cleaner .... 
Shock Absorbers. 
Hydraulic Brake 


NE SKMOoNEr ae 
Boeweoums 


Average Per Car..... 


* Based on generally accepted oi] industry 
lubrication recommendations. 
** Based on same prices as shown in Table 2. 


It is estimated that in 1952 it 
will take 1.54 customers one year to 
consume 1,000 gals. of gasoline. On 
this basis, estimates of average cus- 


tomers per station and possible in- 
creases in lube sales are shown in 
Table 4. 


Table 4 


"100% **90% 
of the of the 
Size Station Cus- Cus- 
(Gals./Mo.) tomers tomers 
5,000 92 83 
10,000 185 167 
15,000 277 249 
20.000 370 333 $ 6,020.64 
25.000 462 416 $ 7,521.08 
30.000 554 499 $ 9,021.92 
40,000 739 665 $12,023.20 


*** Potential 
Gain In Lube 
Sales Gross 
$ 1,500.64 
$ 3,019.36 
$ 4,501.92 


* This would represent every regular gasoline 
purchaser. 

** Represents potential number of customers 
who can be assumed to be natural lube 
customers. 

Computed on basis that lube customers 

eurrently are buying at the rate of only 

$37.45 worth of lubes each per year, but 
could be sold $55.53 per year, or a net 
gain of $18.08 in lube sales per customer 

Education—The principal objective 
is one of making the customer want 
more frequent lubrication. 

This isn’t merely a matter of ad- 
vertising motor oil and telling the 
customer how good it is. Oil isn’t 
a breakfast food whose merits can 
be determined by taste. Oil is some- 
thing a motorist puts in his car only 
because he has to; he assumes it’s 
good, and he also assumes that once 
in the engine he can forget about it 
for anywhere from the next 1,000 to 
5,000 miles. He doesn’t know what 
his driving does to that oil nor how 
quickly it can be done. 

The facts supporting frequent lub- 
rication are readily available and 
NPN has, published many of them. 
Several oil companies have used these 
data with good effect in their respec- 
tive marketing areas. But lacking is 
a concerted industry effort to make 
such an educational program one 
which will create among motorists a 
desire to give their cars the best 
lubrication treatment possible (see 
p. 59 and checklist on p. 58). 

What To Do—Motorists buy gaso- 
line regularly for only one reason- 
their cars won’t run without it. So, 
as long as people want to drive, 
sales of gasoline will continue. They 
won't buy an extra tankful of gaso- 
line merely because an ad says Super- 
Dooper premium grade gasoline has 
that extra zip. They may buy that 
brand in the future, but they prob- 
ably won’t drive an extra hundred 
miles merely to enjoy the perform- 
ance of Super-Dooper. 

Motor oil is a different animal. 
Most car owners check the oil level 
when they feel like it and change 
only as often as the car owners 
manual tells them they must, or 
whenever they think “maybe the oil 
needs changing.” It’s somewhat of 
a necessary nuisance. Fresh oil 
doesn’t seem to make much difference 
in the car’s performance. A chassis 
lube job may eliminate a few 
squeaks, but the car ran all right 
before. 

Improper lubrication results in de- 
layed action. Unlike gasoline, dirty 
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oil, inferior oil, etc., have no immedi- 
ate effect on engine performance, so 
the owner is happy about how little 
lubrication his car needs. 

Show the car owner what infre- 
quent and improper lubrication does 
to his car and the battle of making 
him want more lubrication is more 
than half won. Here are a few things 
which have been done by some com- 
panies so far and which have proved 
quite effective: 

To overcome the delusiun that 
heavy duty motor oils are “a mur- 
acle oil” and do all manner of won- 
derful things, one company prepared 
a cartoon strip entitled ‘1,000-Mile 
Handicap.” Across the top is this 
message, “Motor oils have been im- 
proved to lengthen the life of the 
car engine—not to lengthen the time 
between oil drains!” 

In another instance oil-test blot- 
ters were used in conjunction with 
a slogan of changing oil only when 
necessary. Sales approach used was 
that dirty oil dropped from the dip- 
stick on the blotter would create 
a black splotch which the customer 
could see. Where used regularly and 
effectively, stations reported results 
very good and many outlets still use 
the idea to advantage. 

More frequent winter oil drains 
were pushed by one company. Ads 
used in its campaigns didn’t just tell 
motorists to buy oil—they told why 
more frequent changes are necessary. 
The reader was given pictures show- 
ing what happens to oil inside an 
engine. 

Each driver considers his driving 
normal. Actually, there is no such 
thing as normal driving. It can only 
be achieved on a laboratory test 
stand and the term has no place in 
the description of driving on the road. 

One way to overcome misuse of 
the word “normal” is to follow the 
lead of the API Lube Committee’s 
proposed service designations and 
spell out types of driving which are: 
moderate (long trips at fairly high 
speeds); average (about equally di- 
vided between city stop-and-start na- 
ture and frequent longer trips at 
steady speeds); severe (practically 
all city driving, stop and start, and/or 
winter driving, driving in hot dusty 
areas, etc.) 

A Brookings Institution report is- 
sued last fall shows that 62% of all 
passenger car trips are of six miles 
or less in length. That’s the type of 
driving that puts the greatest strain 
on oil and that’s the type of driv- 
ing done by most service station cus- 
tomers. 

Improved motor oils prevent con- 
tamination (dirt) from depositing on 
engine parts, but they don’t remove 
that dirt. There’s only one way to 
remove that dirt—drain the oil. 

The same thought holds true for 
heavy duty oils. One of their prin- 
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Low treating costs plus 
high performance add up to 
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FOR QUICK-OPENING, TIGHT-CLOSING, POSITIVE-LOCKING MANHOLES 


vr Mahl by Philadelphia Vee 


no matter Write the words “‘Manholes by Philadelphia 
Valve” into your order. These quick-opening 
who manholes are absolutely tight. They surpass 
every fire underwriter’s standard. They open 
b e | dd and close easily and quickly. They are easy to 
aot s you r get into. They are built to outlast the tank. 
They are standard with many major oil com- 

tr U Cc k ta n ks panies from coast to coast. 
Whether the fill-plug is 64”, 8”, 10”, or 14” 
in diameter, and whether it is the standard 





ee ete Sa type or self-closing, the cover is leakproof, 
Standard Manhole because a machined seat bears uniformly on 
Size 12” x 16” with 614", 8”, the oilproof gasket. 
or 10” fill opening. A slight Each manhole is fitted with ‘5-in-1”" vente 
eae tan ae — which provide a free flow while tanks are 
and lock ring are malleable emptying, automatically closing if the truck 
iron, and are made to outlast A 
the tank Reoif, upsets. They will also release under 6 lbs. 
pressure to prevent explosion in case of fire. In 
© oe oe oe oe ee ee oe addition to the vents, every cover can be 
furnished with fusible plugs that comply with 
Self-Closing Manhole all State and I.C.C. regulations. 
Size 12” x 16” with 10” All Each type is simple, strong, and foolproof. 
pein trie Mari, Megs Covers and plugs are of malleable iron or heat- 
lock rods are stainless steel; treated aluminum. All springs are cadmium- 
Sena: ‘Sewer te ico plated steel. No cast iron is used. 
lever on either side. The standard type is self-adjusting for 
gasket wear, and no mechanical adjustments 
EE ST re are necessary to keep it tight. The self-closing 
vent covers are constructed with moving parts of 
14 Diameter Self- high-strength bronze or stainless steel so they 
Closing Manhole will not rust tight or wear out. Adjustment for 
For heavy fuel-oil tanks. Self- gasket wear can be made without use of tools; 
closing, with positive locking : : - 
device. Hinge and lock rods simply pull up on locking pin and turn the 
sal a iomns4 kien star wheel a notch or two. 
To open, lift either lock orm Send for catalog 170 for descriptions and 
and velee cap. engineering drawings of all Philadelphia Valve 


i i ee Company products. 


PHILADELPHIA VALVE COMPANY 


3415 ARAMINGO AVENUE, PHILADELPHIA 34, PA. 
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cipal advantages is that they re- 
move more dirt from the engine, can 
hold more dirt in suspension out of 
harm’s way, but often the type of 
driving done will result in heavy 
duty oils reaching their dirt-holding 
capacity as quickly as do less deter- 
gent type oils. So the 1,000-mile 
drain period recommendation is still 
good. 

The Over-All Job—It takes time, 
money and effort to: educate the 
driver and make him want more 
lubrication; get him to come to the 
station in search of that lubrication; 
have the service and product avail- 
able so a carefully selected, well- 
trained attendant will complete the 
sale and perform the job satisfac- 
torily; and to make the sale and per- 
form the service against a back- 
ground of clean and attractive sur- 
roundings that will make the cus- 
tomer want to come back again and 
again. 

Is it worth it? 

With more than 42 million passen- 
ger cars on the road today, if 90% 
of them buy their lube services at 
stations, that means 37.8 million cus- 
tomers a year. If they can be sold 
on the idea that oil company lubri- 
cation recommendations are sound 
and necessary, then annual lube sales 
to passenger car owners can be in- 
creased by about $683,424,000. 


You Can Add $18 
Per Customer, Per Year 
To Present Lube Sales 


The article “Lubrication Can 
Be Sold ... But Not Sitting 
Down” on page 58 of this issue 
can help you do it. He-e’s how. 

Buy a quantity of reprints 
and distribute copies to your 
service station dealers. The 
article will explain that the av- 
erage customer is spending only 
$37.45 per year for lubricants 
and lubrication service when he 
should be spending $55.53 to in- 
sure against possible lubrication 
or mechanical failure. 

The customer, unknowingly, 
is cheating on his car’s needs. 
This feature story can help your 
dealer educate him properly. 

Get a supply of reprints to- 
day. They might be the stimu- 
lus to a 33% gain in lube oil 
and lubrication service sales. 

Reprints are available at the 
following prices: 

1 to 25 copies 
26 to 200 copies 
201 to 1000 copies 0.06 each 
1001 or more 0.05 each 
(Ohio purchasers please add 3% 
sales tax) 

Send your reprint orders to: 
Reprint Department 
NATIONAL PETROLEUM NEWS 
1213 West Third Street 
Cleveland 13, Ohio 


$0.10 each 
0.08 each 
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U.S. Offers to Help Small Companies 
Get Loans, Materials and Contracts 


By CLYDE LAMOTTE 
NPN Staff Writer 


WASHINGTON — There's been a 
lot of talk in the past—usually by 
politicians near election time—about 
he!ping the small business men, es- 
pecially in these days when the im- 
pact of defense work has disrupted 
normal business activity in many 
areas. 

One of the newest government 
agencies, Smali Defense Plants Ad- 
ministration, feels that it’s in a posi- 
tion to translate some of this talk 
into action and be of actual benefit 
to small companies with troubles. 

Just how much help the agency 
will be to the oil industry still re- 
mains to be seen. But SDPA claims 
to be eager to test its new powers 
and invites queries from persons in 
distress, such as jobbers, small re- 
finers or small pipe line companies. 

Kind of Help—The agency’s assist- 
ance would be along these lines: 

1. Recommend to Reconstruction 
Finance Corp. that a loan be granted 
for new facilities or expansion, cr 
for operating capital. 

2. Work with other agencies, cuch 
as Defense Production Administra- 
tion, National Production Authority 
or Petroleum Administration for De- 
fense, in obtaining needed materials. 

3. Work with government procure- 
ment agencies to assist a single com- 
pany or a pool of small companies in 
obtaining contracts for supplying mili- 
tary needs. 

As indicated above, Small Defense 
Administration actually has no money 
to lend, no scarce materials to dis- 
tribute or no contracts to let (al- 
though the latter may develop later). 
Instead, SDPA acts as a claimant 
agency for small business and makes 
recommendations to other govern- 
ment agencies. However, with its ac- 
tual and implied powers, SDPA may 
be in a position to “lobby” strongly 
with the proper agency. 

SDPA frankly admits it does not 
yet know its exact boundaries of op- 
eration other than that its purpose in 
life, as ordered by Congress, is to help 
small business. 

How to Apply—Generally speak- 
ing, this is the essence of what the 
agency is saying to small business- 
men: 

If you want a loan, you will con- 
tinue to make application for it with 
RFC. However, if you file an SDPA 
Form 22 application with the stand- 
ard loan applications, RFC is required 
to pass the application on to SDPA 
for its recommendation. An SDPA 
recommendation may get a loan ap- 
proved by RFC, where otherwise RFC 
might turn it down. Incidentally, if 
you've already filed with RFC, you 
may still file SDPA 22. 


If you are having trouble finding 


a market for your products (an un- 
usual situation in the oil industry to- 
day), SDPA has placed representa- 
tives with government procurement 
agencies and these representatives 
are supposed to study all planned mili- 
tary purchases with an eye to chan- 
neling some of them to small busi- 
ness. This activity by SDPA includes 
an investigation of small plant facili- 
ties and ability to fulfill a contract. 
If SDPA so certifies, a procurement 
agency can not rule otherwise. 

It is expected that procurement of- 
ficials will be authorized to pay a 
specific additional amount extra on 
certain small contracts, but thus far 
this action has not been taken, so 
procurement officials are steering shy 
of price differentials and are stick- 
ing to lowest bidders. 

Agency Setup—SDPA has estab- 
lished a national advisory board and 
regional advisory boards to help speed 
and co-ordinate on-the-spot service 
and assistance to small firms. An 
SDPA official is chairman of each 
of these boards but an industry of- 
ficial is vice-chairman. Carl Bolte, 
vice president of Battenfeld Grease 
and Oil Corp. of Kansas City Mo., 
is a regional vice chairman and is 
a mémber of the National Advisory 
Board. 

SDPA now has field offices in six 
cities and will open offices in seven 
more as soon as possible. Field di- 
rectors already have been appointed 
at Boston, Minneapolis, New York, 
Chicago, Seattle and Dallas. Other 
offices will be in San Francisco, Den- 
ver, Kansas City, Cleveland, Rich- 
mond and Philadelphia. 

The agency’s Washington, D. C., 
address is Old Washington Post 
Building, 1337 E Street, N.W. 


U. S. Seen Weighing Cutback 
In Tax Write-Off Program 


WASHINGTON — Indications have 
cropped up recently that the govern- 
ment may be preparing a sharp cut- 
back in the rapid tax amortization 
policy for industrial expansion, in- 
cluding oil. 

Should this occur, it might mean 
that such tax benefits in the oil indus- 
try would be limited substantially to 
special projects—such as aviation al- 
kylate facilities — which are being 
expanded now as a direct contribution 
to the defense program, and products 
of which will have no reasonably .as- 
sured market under normal condi- 
tions. 

Contributing to this line of specu- 
lation is a declaration from Commerce 
Secretary Sawyer that, in conjunction 
with a tour planned to check on de- 
control possibilities, he feels rapid 
tax amortization should be continued 
on a “wholly selective” basis. 





Flexible’ Oil Pricing Plan Opposed 
By Oil Men and Government Agencies 


“Flexible” oil pricing is favored 
‘neither by oil men nor the govern- 
ment, according to an NPN spot 
check. 

Such pricing would provide higher 
ceiling prices for products in big de- 
mand periods—a*t the same time low- 
ering prices for products in “slack” 
demand. 

The issue grew out of the recent 
price “squeeze” on East Coast heat- 
ing oils. It was touched off by the 
suggestion of an OPS official that 
heating oil prices might be raised 
in the winter, if the oil industry 
would agree to a concurrent drop in 
gasoline prices. 


Representatives of major oil com- 
panies in New York have told NPN 
they do not think “flexible” pricing 
for these or other products would 
work at all. 


What Government Thinks — The 
OPS official making the original sug- 
gestion explained that the present 
general freeze price control system, 
modified by an increasing number of 
spell-outs, was used on the theory 
that price controls are temporary— 
not a five or ten year proposition. 
Therefore, the “refined, precise” ap- 
proach gave way to the system which 
was easier and faster to apply. 


But the official said that the very 
complexity of the petroleum pricing 
structure seems to rule out any prac- 
tical approach along flexible pricing 
lines, if the conception that price 
controls are temporary remains con- 
stant. 


This general view was supported by 
one of the top officials at the Petro- 
leum Administration for Defense. He 
said that such a flexible program 
would be “ideal” and would conform 
to industry pricing trends when un- 
controlled. He said that it probably 
would eliminate, or at least reduce, 
such problems as that of East Coast 
heating oils and the tight residual 
oil situation on both the Gulf and 
East Coasts. 


But he too pointed to the compli- 
cated nature of such an undertaking 
and said that OPS could hardly “hire 
enough good people to administer the 
program.” 


Oil Men Can’t See It—The major 
company men told NPN they regard 
flexible pricing as highly impractica- 
ble. 

“Can't see 
one. 


it for dust,” declared 


Another expressed impatience with 
the implication that the price of heat- 


ing oil 
gasoline. 


is related to the price of 


“That's just not borne out by the 
facts,” he declared. “I’ve been back 
over those prices for a number of 
years, and there’s no pattern there— 
no reason to believe they’re tied to- 
gether. Each stands on its own feet, 





Price Controls Useless 


HOUSTON — Oil price con- 
trols do more harm than good, 
according to Texas oil men con- 
tacted in a spot check by NPN. 

An independent refiner be- 
lieves the industry “certainly” 
could do without controls, and 
that there would be “very little 
danger” of a general price rise 
if they were taken off. 

Another independent refiner 
agrees there would be no danger 
of inflation from an oil price 
rise, and would like to see all 
controls “tossed out the win- 
dow.” 

Several jobbers contacted as- 
sert controls were useless when 
first put on, and still are. A 
major company representative 
concurs. (For review of price 
de-control opinions of oil men in 
other sections of the country, 
see NPN March 12, p. 21.) 














Independent Oil Jobber Makes Only Half as Much as in 1935 




























































































1938 





_15e¢ 
i pee S18 ‘ = ? 

; ; g 
reyes a med PERKS ee | eS, Sones ae PD eth ee ee ee Me} F 
S : 
ws | a 2 
ooo F- | | | BS yd 1d § 
ee : 

~ ai & __I2¢ 
i 
‘ | d uv : 
mie 5 
2 ‘= Sales $831,625.07 10¢! a 

wv. a 
15.85% 9%) 
Total Operating Expenses 
1943 ne ics Hoa j 1951 


1941 1947 

















GROSS PROFIT on sales has declined from 33.40% to 15.85% from 1935 to 1950 as shown in this chart made up by an Independ- 


ent oil jobber. This decline in earnings has occurred despite a large rise in volume of business. 


Operating expenses and dealer 


tank wagon have increased greatly during the same period 
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operating according to the law of 
supply and demand. 

“If we tried to spell out gasoline 
and heating oil prices—have them 
correspond with one another—we'd 
get ourselves in a hell of a box. 

“Take the natural gasoline pro- 
ducers, for example, who wouldn't 
have any heating oil to sell. What 
would they do to compensate for an 
arbitrary cut in gasoline prices? 
They'd yell bloody murder and have 
a right to.” 

A third price expert said it would 
be “hopeless” to “try to have the 
market place reflect supply and de- 
mand as this or that.” 

“You'd have a managed economy— 
and no one is bright enough to tell 
exactly what the price level should 
be at any particular time. Also, if 
you had a fixed date, it would be ob- 
vious when buying would take place. 
Everybody would plan for that, and 
disrupt the normal flow of supply. 

“The prospect of having one agency 
try to do what results from thousands 
of business men trading back and 
forth frightens me to death. We feel 
it would be completely unworkable, 
and put the government further into 
control of the industry.” 

In his opinion, there need be no 
further difficulty over No. 2 supply 
on the East Coast if the ceiling were 
high enough. 

“The summer,” 
care of itself.” 


he said, “would take 


WSB to Process 300 Petitions 
For Productivity Wage Hikes 


WASHINGTON-—There are strong 
indications here that Wage Stabiliza- 
tion Board soon will announce a pol- 
icy permitting inclusion of produc- 
tivity clauses in wage contracts which 
factor could be basis for wage in- 
crease of 4c an hour above and be- 
yond cost-of-living and fringe bene- 
fits now possible under WSB pattern. 

Expectancy that such a policy will 
be established was increased by WSB 
announcement that it has approved a 
resolution to permit processing of ap- 
proximately 300 productivity increase 
petitions it now has on file. 

WSB emphasized, however, that 
this was not a policy action regard- 
ing productivity clauses in general 
but applies only to 300 petitions al- 
ready on hand. Most of these have 
a close relationship to automobile in- 
custry in Michigan area. 

Oil labor unions have stressed in- 
creased productivity factor in their 
arguments for wage boost, but oil 
companies have countered with claim 
that productivity has not increased 
but, rather, has declined. 


Book Describes Lubrication 
and Fouling of Engines 


Properties of Lubricating Oils and Engine 
Deposits, by . A. Bouman of the Royal 


ae ae 
win HEV Oul 


WW 


¥ In the Middle West . . . on the East and West Coasts . . 
\ 
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Rapidly becoming one of America’s 
fastest selling oils, HI-V-1 offers dealers extra 
WY, protection in its versatility, refined as it is for use in any climate! 





Dutch|Shell Group. Published by The Mac 


millan Co., $3.50. 

A translation from the Dutch, this 
book deals with the principles and 
problems underlying the lubrication 
and fouling of internal combustion 
engines. Making use of test results 
obtained at the Delft laboratory of 
Shell where he is a member of the 
staff, the author discusses the classi- 
fication of lubricating oils and their 
manufacture. 

Also included are tests for fresh 
oils; description of various forms of 
contamination likely to be present 
and their effects on engine service; 
practical tests for lubrication oils, etc. 

Though the book will interest 
chemists or engineers or lube engi- 
neering students primarily, the chap- 
ters on lube oil consumption, con- 
tamination of oil, sludge deposits and 
maintenance, present data of interest 
to lube oil men in either service or 
marketing departments. 


ASPPA Moves to New Location 


WASHINGTON — Armed Services 
Petroleum Purchasing Agency has 
moved to Bureau of Yards and Docks 
annex at Memorial Drive and H road 
in Arlington, Va. Agency will occu- 
py first floor of B wing to right of 
main entrance. Its new mailing ad- 
dress will be Armed Services Petro- 
leum Purchasing Agéncy, Washing- 
ton 25, D. C. 





(HAMPLIN 





. for Overseas 


. . » HI-V-I fills the bill for better lubrication and it will fill 
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ASSOCIATE DEPUTY A. P. “Al” Frame, right, has left PAD after 18 months service 

to resume an executive position with Cities Service. Shown with Mr. Frame are, C. 

Pratt Rather, left, (who also left. PAD where he was assistant Deputy Administrator, gas 

operations, to return to Southern Natural Gas Co. as president), and Bruce K. Brown, 
center, PAD Deputy Administrator 


A. P. Frame drew warm praise re- 
cently from Interior Secretary Chap- 
man upon his departure after 18 
months’ service with PAD to return 
to Cities Service. He has been elected 
first vice president of Cities Service 
Petroleum., Inc., formerly Petroleum 
Advisors, Inc., co-ordinating company 
for the petroleum operations of the 
Cities Service organization. 

He also is president of Cities Ser- 
vice Research and Development Co., 
and vice president of Cities Service 
Refining Corp. and Cit-Con Oil Corp. 

Mr. Frame joined PAD in October, 
1950, to direct the organization of the 
agency’s first emergency activities- 
aviation fuels program—and served 
as assistant deputy in charge of do- 
mestic industry operations from Feb- 
ruary, 1951 until he was appointed 
associate deputy in March of this 
year. 

Mr. Chapman commended Mr. 
Frame for his part in putting PAD 
“in the forefront” of the govern- 
ment’s defense agencies. 

J. Ed Warren succeeds Mr. Frame 
as associate deputy. He is slated to 
replace Bruce K. Brown as deputy 
administrator June 1. 

* * * 


J. E. Toussaint has been named a 
vice president of Standard Oil of Cali- 
fornia, San Francisco. 

Mr. Toussaint joined the company 
soon after his graduation from the 
University of California in 1922. Start- 
ing out as a construction engineer 
in the Richmond refinery, he held 








various engineering jobs before going 
into oil field production work. For 
the past seven years he has been 
general manager of the production 
department. 
* * ~ 
F. M. Blough, manager of Indiana 
Standard’s Indianapolis division, has 
been re-elected a director of the state 
Chamber of Commerce. 
* ” x 
William R. Pendley has been ap- 
pointed Union Oil consignee at Lom- 
poc, Calif. 





DENVER PETROLEUM CLUB'S newly elected officers and retiring president get 


Colonel Earl R. Chase, the Area Pe- 
troleum officer for the Far East Com- 
mand, has completed his tour of duty 
and is returning to this country this 
month. 

Assigned for duty in Japan in the 
fall of 1949, Colonel Chase arrived 
just in time to play an important 
part in the rehabilitation of Japan’s 
Pacific Coast refineries and in the 
subsequent return of control in the 
commercial oil industry to the Jap- 
anese government in April, 1951. 

When the Korean conflict started 
in June, 1950, the petroleum stocks 
were of sufficient quantity to carry 
on until an adequate supply was pro- 
vided, and to date there has been no 
shortage of petroleum to any fight- 
ing unit. 

* * > 

J. S. Hoppock, Shell Oil marketing 
district manager at Stockton, Calif., 
has been chosen chairman of the local 
West Coast oil information commit- 


tee. 
> * * 


A new member of the Indiana In- 
dependent Petroleum Assn. is Edwin 
Sayre, Sayre Oil Co., Gaston, Ind. 


* * * 


J. C. Sample, a director of Stand- 
ard-Vacuum Oil Co., New York has 
resigned from the company, effective 
April 15. 

Mr. Sample plans to return to 
California where he will rejoin the 
board of General Petroleum Corp. 

He has been a director of Stand- 
ard-Vacuum since 1949 when he joined 
the company and was in charge of 
operations in South Africa, Australia, 
New Zealand and Japan. 


“" 


together for this picture. Left to right, David I. Sheppard, Lion Oil, president; James 

E. Fenex, Continental Oi), 2nd vice president; Clarence Bainter, National Supply Co., 

retiring president; ‘Russell Volk, Plains Exploration Co., ist vice president; and Oscar 
S. Wood, Petroleum Industries Committee, secretary-treasurer 
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bw-A Complete Line of 
brane LP Gas Valves 


SIZES: V4 to 2 in. incl. 


WORKING PRESSURES: UL approved for L-P Gas up to 250 Pounds, Max. Also for Oil 
or Gas—400 Pounds, 150 Deg. F. Max.; and Water—400 Pounds, 200 Deg. F. Max. 
ges 








Now, on L-P Gas piping services, you can stand- 
ardize throughout on dependable, durable Crane 
L-P Gas valves. By rounding out this line with 
a companion gate valve, Crane gives you a com- 
plete line of valves for the service. 

Like the Crane globe, angle, and check valves radia tea 
shown here, the new Crane gates are Under- ee 
writers’ Approved for L-P Gas service. They are 
recommended for use in branch and by-pass 
lines, and for other installations where metal- 
to-metal seating is approved. 


MATERIALS—CONSTRUCTION—TESTING 
Body and bonnet of Crane L-P Gas gates are 
ruggedly constructed of high grade Crane Spe- 
cial Brass to withstand toughest working condi- 
tions. The disc, of solid wedge design, is Crane 
Nickel Alloy, hard, tough, and highly resistant 
to wear. A deep stuffing box with approved type 
packing, provides long-lasting, tight sealing of GLOBENo. 130 ANGLE CHECK —Ne. 132 
the rising stem. Union ring bonnet joint allows 


. a ‘ - FEATURE 
repeated dismantling of the valve without affect- CRANE QUICK-CHANGE DISC ¥ 
> Pay ‘ In globe, angle, and check valves which have composition 
ing joint tightness. disc, the disc can be quickly replaced without removing 
All Crane L-P Gas Valves are air tested for valve from line. Merely take off bonnet assembly, remove 
seat tightness. disc roo and replace with spare disc holder containing 
new disc. 


ASK FOR CIRCULAR AD-1899 — This 
free circular gives complete infor- 
mation on Crane L-P Gas Valves— 
gates, globes, angles, and checks. 
Includes service recommendations, 
sizes, prices and dimensions. Ask 
your Crane Representative for a 
copy, or write to address below. 
No obligation. 


CRANE VALVES 


CRANE CO., General Offices: 836 S. Michigan Ave., Chicago 5, Illinois 
Branches and Wholesalers Serving All Industrial Areas 


VALVES * FITTINGS * PIPE * PLUMBING + HEATING 
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Ivan C. Sutherland has been ap- 
pointed director of education for the 
Oil Heat Institute of New England 
succeeding Everett Flanders who has 
resigned. 

Mr. Sutherland has been in the fuel 
oil business for more than 15 years. 
From 1941 to 1949 he was general 
manager and assistant treasurer of 
Sprague, Breed, Stevens and Newhall, 
Inc., Lynn, Mass., which firm he had 
joined in 1935 as operating superin- 
tendent. 

In 1949 he joined the Cross Coal 
Co. of Lawrence, Mass., as a sales 
and credit manager and in 1950 went 
with Gerotor May Corp., Baltimore, 
Md., manufacturers and distributors 
of heating equipment. 

Mr. Sutherland is a charter mem- 
ber of the Oil Heat Institute of New 


, p England and served on its board of 
OHIO JOBBERS at March 18-20 meeting of Ohio Petroleum Marketers Assn. in Co- ror na for eight years. 
lumbus. Left to right are Barney W. Mays, Mays Oil & Supply Co., Dayton; Ernest 
G. Vorwerk, Home Oil Co., Napoleon; and J. Roger Day, Day’s Oil Co., Edgerton. ae 
All three are association directors 





George F. Herrman, Jr., has been 
named Union Oil district sales man- 
ager at Stockton, Calif. 


- * oF 


John C. Sample will rejoin Gene- 
ral Petroleum May 1 as assistant to 
President Robert L. Minckler. 

In 1949, Mr. Sample left his posi- 
tion as GP’s marketing vice president 
and director to join Standard Vacuum 
Oil Co. and direct marketing activities 
in South Africa, New Zealand and 
Australia. 

From 1938 to 1949, he was GP's 
marketing vice president. For 17 
years before that, he was with Stand- 
ard Vacuum. 





’ George J. O’Hara has been appoint- 
RE-ELECTED DIRECTORS by Ohio Petroleum Marketers Assn. at March 18-20 meet- ed district manager for Gulf Oil at 
ing in Columbus were (left to right): W. J. Loufman, Fleet Wing Corp., Cleveland; South Bend, Ind. Mr. O’Hara was 
Walter J. Fry, Lite Star Oil Co., Upper Sandusky; Eric V. Weber, Cincinnati, who was 


formerly head of farm market sales 
also re-elected association president; and Fred W. Grossman, Loraine Oil Co., Toledo in Toledo. 


I. E. Killian is 
now manager of 
Esso Standard’s 
LP-gas sales suc- 
ceeding C. A. 
Breen, who has 
resigned from 
the company. 

Former LP-gas 
sales manager for 
Esso’s North 
Carolina division, 

Mr. Killian Mr. Killian has 
been with the 
company more 

than 20 years. His first appointment 
was at the Charlotte, N. C. division, 
ore gla Spammer = OIC CHAIRMEN from Alabama, Louisiana and Mississippi meet in New Orleans to 

In 1950, when a separate LP-gas map out the 1952 program. Left to right, Roy J. Diwoky, Pan-Am Southern, New 
department was established in the Orleans, district vice chairman; J. P. Scott, The Texas Co., Jackson, Miss., state chair- 
North Carolina division, he was made man; P. V. Rome, Esso Standard, New Orleans, state chairman; and F. L. Matthews, The 
manager. Texas Co., Birmingham, Ala., state chairman 
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COMING MEETINGS 


APRIL 


Oll-Heat Institute of America, Inc., annual 
exposition and convention, Exposition Hall 
and Benjamin Franklin Hotel, Philadelphia, 
April 14-18. 

National Petroleum Assn., 49th semi-annual 

meeting, Hotel Cleveland, Cleveland, 0O., 
April 16-18. 

American Petroleum Institute, third annual 
Products Pipe Line Conference, Blackstone 
Hotel, Fort Worth, Tex., April 21-23. 

Petroleum Institute, safety & fire 
protection committees, Hotel Texas, Ft. 

Worth, Tex., April 21-24. 

of Eastern Petroleum Credit Man- 
ay Hotel Wm. Penn, Pittsburgh, April 

Independent Petroleum Assn, of America, mid- 
year meeting, Deshler-Wallick Hotel, Colum- 
bus, Ohio, April 28-29. 

Indiana 1 it Petroleum Assn., Ine., 
spring convention, Van Orman Hotel, Fort 
Wayne, Ind., _ April 30-May 1. 


MAY 

Fuel Oil Distributors Assn. of New Jersey 
annual convention, Berkeley-Carteret Hotel, 
Asbury Park, N. J., May 1-2. 

Pennsylvania Petroleum Assn., Bedford Springs 
Hotel, Bedford, Pa., May 1-3. 

Natural Gasoline Assn, of America, annual 
convention, Houston, Tex., May 2. 
ational Dixie Distributors, Inc., Majestic 
Hotel, Hot Springs, Ark., May 2-3. 

Interstate Oil Compact Commission, spring 
meeting, Westward Ho Hotel, Phoenix, Ariz.. 
May 9-10. 

Empire State Petroleum Assn.. annual con- 
vention and trade exhibit, Hotel Roosevelt, 
New York, May 12-13. 

Liquefied Petroleum Gas Assn., annual con- 
vention and trade show, Palmer House, 
Chicago, May 12-14. 

American Petroleum Institute, Division of Re- 
fining, St. Francis Hotel, San Francisco, 
May 12-15. 

National Tank Truck Carriers, Inc., Hotel del 
Coronado, Coronado, Calif., 


Hotel, Orlando, Fla., May 16. 

American Petroleum Institute, Division of Mar- 
keting, mid-year meeting, Sheraton Plaza, 
Boston, May 19-20. 

OU Industry TBA Group, Midwest Section, 
Peabody Hotel, Memphis, Tenn., May 19-20. 

Wyoming Oil Jobbers Assn., Townsend Hotel, 
Casper, Wyo., May 20. 

American Assn. of Battery Manufacturers, 
Roosevelt Hotel, New Orleans, May 21-23. 
Ol Industry Information Committee, St. Fran- 
cis Hotel, San gn srew Calif., May 21-23. 
Virginia Petroleum Job Assn., John Mar- 

shall Hotel, Richmond, "V Va., May 22. 

Virginia Ol] Men’s Assn., John Marshall Hotel, 
Richmond, Va., May 23. 
orth Carolina Oil Jobbers Assn., 
vention, Carolina Hotel, 
May 25-27. 

Tennessee Oil Men’s Assn., Hermitage Hotel, 
Nashville, Tenn., May 25-27, 

American Petroleum Institute, Division of Mar- 
keting, Lubrication Committee, Mayo Hotel, 
Tulsa, May 27-28. 

aU NE 

Society of Aut Engi 
meeting, The Ambassador and Ritz-Carlton, 
Atlantic City, June 1-6. 

Independent Oil Men's Assn. of New England, 
28th annual convention, Hotel Statler, Bos- 
ton, June 4. 

Pennsylvania Grade Crude Oi] Assn., annual 


spring con- 
Pinehurst, = ©. 





meeting, Hotel William Penn, Pittsburgh, 
June 5-6. 
Western im Refiners Assn., regional 


Petroieu 
meeting, Wichita, Kansas, June 5-6. 

National Fire Protection Assn., annual meet- 
ing, Hotel Statler, New York, June 9-13. 

American Petroleum Institute, Division of Pro- 
duction, midyear standardization conference, 
Brown Palace Hotel, Denver, Colo., June 
9-14. 

Northwest Petroleum Assn., annual summer 
business conference, Duluth Hotel, Duluth, 
Minn., June 16-17. 

Society for Testing Materials, annual 
meeting, New York, June 22-27. 

Wisconsin Petroleum Assn., annua! golf tourna- 
ment and stag party, Dell View Hotel, Lake 
Delton, Wis., June 24. 

JULY 

South Carolina Oil Jobbers Assn., Ocean Forest 

Hotel, Myrtle Beach, 8. C., July 22-23 
AUGUST 

Seciety of Automotive Engineers, nationa] West 
Coast meeting, Fairmont Hotel, San Fran- 
cisco, Aug. 11-13. 

Petroleum Marketers Assn. of Texas, an- 
nual convention, Baker Hotel, Mineral Wells, 
Texas, Aug. 17-19. 
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TALKING THINGS OVER after the first NOJC session attended by representatives 
of Michigan Petroleum Assn. are left to right, Wylie Stalter, Coastal Oil Co., Savannah, 
and a member of the local oil men’s committee that played host to meeting; Royal S. 


Decker, Plymouth Oil, 


Detroit; Al Dubuisson, Wolverine Service Stations, South 


Haven, Mich., president of Michigan Petroleum Assn.; and John Harper, NOJC chair- 
man, Harper Oil Co., Long Island City, N. Y. 


Paul J. Anderson has been appoint- 
ed to the newly created position of 
Middle East Advisor for Jersey 
Standard. 


Mr. Anderson hag been with the 
company’s producing co-ordination 
department. He joined Jersey Stand- 
ard in 1934 as an attorney and from 
1948 through 1950 served as share- 
holder’s representative in Egypt. 
Since then he has been chairman of 
the company’s Middle East commit- 
tee. 


He also has served as assistant 
manager of Creole Petroleum Corp. in 
Venezuela and president of Standard 
Oil of Chile. 

Mr. Anderson is a graduate of the 
University of Michigan, class of 1928. 


* * * 


Morris T. Carpenter of Indiana 
Standard has replaced Walter C. Huff- 
man, Sun Oil, as assistant director 
of PAD’s refining division. Mr. Huff- 
man had held the post since Decem- 
ber, 1950, and for the previous year 
had been assistant director of PAD’s 
aviation fuels program. 


A. Andrew Hauk, formerly special 
assistant to the attorney general in 
the Justice Department Antitrust Di- 
vision and recently a member of a 
Los Angeles law firm, has joined the 
Union Oil of California law depart- 
ment, with offices in Los Angeles. 


o . ad 


Robert M. Lee has been named 
personnel and industrial relations 
manager for Shell Oil in Casper, Wyo. 
Mr. Lee started with Shell in 1938 
as a roustabout after graduation from 
Pomona College, later was transferred 
to personnel. 


R. E. Ahiport, vice president, direct- 
or and operations manager of the 
Signal Oil Co., Los Angeles, has 
retired after 37 years in the oil busi- 
ness. 

Mr. Ahlport went to Signal in 1931 
when it purchased the U. S. Refining 
Co., of which he was sales manager. 
He became southern division manager 
of Signal, a post he held until 1948 
when he was named operations mena- 
ger. In 1950 he was given a vice- 
presidency and directorship. 

Mr. Ahlport said he plans to de- 
vote his time to ranching and travel- 
ing. 
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Ollie O. McGahee, vice president and general manager, Phoenix Oil Co., Augusta, Ga., 
president, Georgia Independent Oilmen’s Assn. 


Jobber Serves Industry Through Business, Community 


Ollie O. McGahee is one of those Independent oil men, 
who because of his willingness to give time and energy 
to civic and public affairs, helps build a better com- 
munity and a good name for the oil industry. 


Mr. McGahee is a familiar figure in Augusta, Ga., since 
he has worked for the Phoenix Oil Co. there for more 
than 30 years. He started out as a shipping clerk in 
1921 and is now vice president and general manager. 
He is also vice president of the Phoenix Realty Co., and 
was recently elected president of the Georgia Independent 
Oilmen’s Assn. 


Although operating an Independent oil company and 
serving as top executive of an oil jobber association in- 
volves many responsibilities, Mr. McGahee has made 


time available to enter into many community activities. 

To name a few—he is a member of the board of di- 
rectors, Speech School; a director of the Richmond 
County Board of Education; chairman of the Finance 
Committee, Board of Education; secretary-treasurer and 
a past president of the Exchange Club of Augusta; a 
member and former president of the Augusta Retail 
Credit Club; treasurer of the Augusta Baptist Hospital 
Fund; chairman of the board of deacons, Baptist Church. 
He is a 32nd degree Scottish Rite Mason;-a Shriner; 
past president, Scottish Rite Supper Club and a member 
of the Order of Eastern Star. 

Mr. McGahee is married and has two children; a son, 
Ollie, Jr., who is studying to be a doctor and a daughter, 
Caroline, now attending Mercer University at Macon, Ga. 
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JOLIET, ILLINOIS 
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the story of Farrell is 
the story of progress 
in petroleum trans- 
portation. 


behind the Farell 
toatlomniek .. . 


From a humble one-room shop 
beginning back in 1907, Farrell 
Manufacturing Co. has grown to be 
one of the recognized leaders in the 
field of petroleum transportation 
There’s a world of difference in 
design and structure of those carly 
truck-tanks and semi-trailers and the 
present modern units being built in 
the spacious Joliet, Illinois factory. 
However, during the ensuing years 
Farrell quality has never wavered 
and testimony to this fact are the 
continuous repeat orders in the 
Farrell files from both independent 
distributors and major oil companies. 
Besides being synonymous with qual- 
ity, the Farrell trademark today 
means many things — petroleum 
transportation units tailored to exact- 
ing requirements—greater payload— 
increased earning power — added 
roadability and unequalled safety. 


SEND TODAY FOR OUR FREE BOOKLET 


#F-252 ON TRUCK-TANKS & SEMI-TRAILERS 


Please send FREE Booklet F-252 with further 
information on the Farrel line of Truck-Tonks 
and Semi-Trailers. 


NAME 
FIRM 


ADDRESS 





Hot weather ahead! 


Be ready fo sell 


SUMMER 
LUBRICANTS 


A Complete line of Finished Oils-Blending Oils-Greases & Bases 


UNDER YOUR OWN BRAND NAME 


SUN OIL COMPANY * Philadelphia Z, Pa. * In Canada: Sun Oil Compony, Ltd., Toronto and Montreal 





